
Supplementary materials 
 
Participants were shown one of the five following experimental message frames. 
 
Control: 
 

 
 
Health framing: 
 

 
  



Charismatic megafauna framing: 
 

 
 
  



Economic framing: 
 

 
 
  



Environmental framing: 
 

 
 
 
 


