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Abstract

:

Disinformation and the proliferation of fake news are global problems that affect the stability of democracies throughout the world. The capacity of distorted information to interfere in election processes or in political agendas has led different actors to create verification initiatives, which operate in partnership with the mass media. Recently, during the 2020 health crisis, false information has proved to have damaging power not only at the levels of politics or communication, but also at a health level. Therefore, the social need to access reliable and quality information, as well as verified information aimed at eradicating hoaxes, becomes evident. This paper focuses on the European context, analyzing the relationship between active verifiers and television stations that are members of the CIRCOM Network, considering their strategies and verification programs. Using a qualitative methodology an exploratory study has been carried out, mapping initiatives and stations by assessing their contribution of verified information to society.






Keywords:


verification; television; fake-news; CIRCOM; Europe












1. Introduction


The proliferation of disinformation has become one of the main concerns of societies, mass media and governments in most countries worldwide. The speed with which fake information is shared, and its damaging power, have encouraged mass media to develop strategies and programs focused on information verification, in order to protect our society against this trend, as well as to protect themselves, due to the lack of trust that the massive spread of disinformation is causing. In this sense, publicly-owned media have considered this battle a building block due to their nature as a public service. TV has proven to play an indispensable role in the recent health crisis, being one the most important screens on which to follow the latest news (Casero-Ripollés 2020). This paper analyses this reality, focusing on the European regional media members of the CIRCOM Network and identifying contents and programs devoted to tackling the need for the verification of information. Registered since May 1995 as an Association at the Court of Strasbourg, the CIRCOM network is an entity that brings together most of the regional television stations all around Europe. Its main goals are to defend the public service media and to coordinate this unique network, in order to enhance promotion and communicate more efficiently. Today, 30 countries are represented (29 members and one associate member). Approximately 300 stations use the CIRCOM network for knowledge sharing, co-production and program exchange for better practice in communication (CIRCOM 2021). The lack of studies focused on this type of broadcaster has led this research to consider the CIRCOM network as an interesting object of study given the relationship between these entities and society. Furthermore, the importance of regional TV at a local level and its link to the community is absolutely essential in the development of public service media, mainly in the context of the fight against disinformation, which is the primary approach of this research.




2. Background


2.1. Disinformation within the European Political Context


Disinformation can seriously damage people’s life, health and finance, as well as democracy itself. Examples such as Brexit, attempts to manipulate and interfere in different national election processes, the rise of populism or the recent Coronavirus crisis have exposed the vulnerability of the European project and the weakness of the European public sphere, and fueled the discussion about the public need for protection against hoaxes and misinformation.



Disinformation can severely affect social stability, pacific coexistence and even the foundations of western democracies, embodied in the trust that citizens confer upon their public representatives and institutions. In this regard, the role of verification journalism stands out as crucial for accountability to society, and is linked to the trust in the government and public administrations, human rights and the pillars of the welfare state (Rodríguez Pérez 2020).



The European Commission defined disinformation (European Commission 2018a; Ireton and Posetti 2018) as any kind of false, inaccurate (Orso et al. 2020) or misleading information that is intentionally presented and disseminated to cause public harm or for economic gain. Furthermore, online disinformation is described as algorithms driven by the big platforms’ business models, which privilege sensational content most likely to be shared among users. The document also highlights that “algorithms indirectly heighten polarisation and strengthen the effects of disinformation” (European Commission 2018a, p. 5).



A year before the May 2019 European election, and as a consequence of the continuous attacks taking place on the election processes of several countries, the European Commission (2018b) issued a series of recommendations to secure free and fair European elections as they gathered in their Salzburg meeting.



Similarly, the UN and the OSCE issued a “Joint Declaration on freedom of expression, fake news, disinformation and propaganda”. All this was aimed at developing a culture of safety in our society and at increasing digital awareness and literacy, in line with the goals set by the European Union Agency for Network and Information Security (ENISA).



EU countries have also agreed to act together and start an ambitious “Action Plan On Disinformation” (European Commission 2018c), which is coordinated and, as in Spain, is directly linked to national defense and security strategies, providing an idea of the scale of the problem.



Previously, the European External Action Service (EEAS) was created in 2015, when the East StratCom Team was implemented, the “EU vs. Disinfo” platform (EUvsDisinfo 2018). This project is mainly focused on detecting and responding to disinformation campaigns coming from Russia, which aim to destabilize and interfere with issues related to the European Union member states or any other European country.



Other prominent players in the geopolitical battle against disinformation include the transatlantic initiative Alliance for Securing Democracy (part of the influential think tank German Marshall Fund), Kremlin Watch (headquartered in Prague) and the Beacon Project, which is within the International Republican Institute. All of these are active in Brussels, and well connected to EEAS, NATO and the European institutions.



In any case, information regarding European affairs has traditionally been scarce and fragmented (García-Gordillo 2012), which has enabled the construction of Eurosceptic visions (De Vries 2018).



Prior to the aforementioned European Commission paper on tackling disinformation, the only element praising pluralism was the Charter of Fundamental Rights of the European Union, which was used as the foundation for a Code of Practice against Disinformation (European Commission 2018a), supported by large technological companies such as Google, Microsoft and Twitter. Nevertheless, its real impact on the activities of those corporations is still to be determined (Fajardo-Trigueros and Rivas de Roca 2021).



Another measure implemented was the creation, in 2018, of a group of experts to tackle disinformation, where verification or fact-checking platforms play an important role (Palau-Sampio 2018). The foundation of the private sector project “FactCheckEU” in 2019 was an outcome of this work group.



Other examples of best practices are “How to spot when news is fake” (European Parliament 2019), which includes recommendations to detect false information and manipulated Facebook accounts; or, before Brexit, the blog Euromyths, intended to fight hoaxes spread by Eurosceptics in the United Kingdom.



Later on, and after several attempts to interfere in different regional and national election processes in Europe, the European Commission directly accused Russia of using an ad hoc “hybrid threat” to destabilize democratic processes using disinformation (Albisu 2018).



Over the past years, many institutional reports have highlighted the need to implement policies to fight disinformation, mainly via so-called “information literacy”, through initiatives driven by the European Council (Wardle and Derakhshan 2017; Chapman and Oermann 2020).



More recently, in June 2020, the European Digital Media Observatory (https://edmo.eu, accessed on 10 December 2021) was created, linking university research groups and opinion leaders with the objective of limiting disinformation in the EU and protecting democratic integrity in election processes (Reyero and Martín 2021). Hence, within the European Commission there is a clear notion of the fact that disinformation can harm democracy (High-Level Expert Group on Fake News and Disinformation 2018; European Commission 2018a).




2.2. Audiovisual Disinformation


The classic sentence “a picture tells a thousand words” is becoming one of the mantras surrounding the generation and spreading of disinformation. The trend is growing, given that images have a prominent role in our information society, due to their omnipresence and capacity to trigger diverse reactions.



The current disinformation crisis is causing an important increase in the mistrust of the population towards public information in general (Alfonso et al. 2021), with politics being the field that generates the most doubts among citizens.



The politicization of information is more frequent in countries within the Mediterranean or Polarized Pluralism Models, the media system in which Spain is included according to the classification created by Hallin and Mancini (2004), with greater government intervention, influence and control of the political sphere over the media (Narberhaus et al. 2021).



In addition, the mass media are constantly forced to take a stand with strong editorial policies, in order to retain their audience percentages in an environment where information neutrality is punished. A marked trend towards exposure and selective perception leads to a less professionalized media system, as compared to the Northern European countries, which are closer to the Liberal Model (López-Rico et al. 2020).



Furthermore, the global data on mistrust, which the Reuters Institute Digital News Report issues periodically, show that only 38% of the survey respondents trust the news, representing a fall of four percentage points since 2019 (Newman et al. 2021). In 2020, 67% of the survey respondents consumed news in video format weekly, and, although in general they still preferred to read the news, more than one third of responders would rather watch it, and one out of ten to listen to it (Newman et al. 2021). These figures show a progressive increase in the interest in audiovisual information, as compared to textual information.



Moreover, despite the fact-checking efforts deployed by information companies and specialized agencies to tackle fake news and disinformation (Vázquez-Herrero et al. 2019), data from present fact-checking agencies proves that hoaxes and disinformation use audiovisual materials more frequently to support their messages, as stated by Rodríguez-Serrano et al. (2021).



In any event, international agencies are also part of the so-called “ventriloquist effect” (Civila et al. 2021) and the ethnocentric bias caused by the fact that several media (facing staffing cuts and unable to send correspondents to many countries) use either one single or very few sources, generating the concentration, convergence and omission of specific topics in the public agenda. This hinders the contrasting of information and multiplies unverified information, highlighting the importance of regional media associations such as CIRCOM in creating their own fact-checking networks in order to compete with disinformation.



On the other hand, the difficulty of the relationship between truth and image from the fact-checking point of view is also relevant, given that verifying an image always means partially judging its focus and contents, provided that its recipients may become prosumers and edit or reappropriate it.



Every photograph is an interpretation, no image can be considered objective and pure images do not exist. Technology is part of the new so-called post-photography scenario (Foncuberta 2016). Thus, if analogue photography was linked to truth and objectivity, digital photography – and therefore all images generated by new computer media—is linked to cynicism, manipulation and lies (Rodríguez-Ferrándiz and Sorolla-Romero 2021). Images linked to post-truth create a new geopolitical order, and may affect the democratic stability of a country or region, when hoaxes, lies and misinformation are disseminated.



The manipulation of still and moving images garners more media coverage than the generation of new content, as well as originating more social media interactions (Pérez-Dasilva et al. 2020). This kind of content is of a diverse nature, ranging from humorous memes for entertainment purposes to false information spread widely to intentionally cause damage (Brennen et al. 2020). Additionally, as Apuke and Omar (2021) have recently stated, the increasing disinformation disseminated by social media users during the pandemic was motivated by the altruistic impulse to share significant information. This is causing new confrontations in the battle to dominate digital storytelling (Gómez-de-Ágreda et al. 2021), taking advantage of the superficiality of attention and judgement of a population that is overloaded with information.



Manipulation techniques are advancing through the use of deep-fakes, as well as modifying images and videos through advanced persistent manipulators (APMs), defined as an act or combination of actors that launch a wide, sophisticated, multimedia and multiplatform information attack on a specific target (Watts 2019), for reasons that range from influencing audiences to discrediting an enemy, causing conflicts or distorting reality. This is achieved using artificial intelligence (IA), detection algorithm training, virtual reality (VR) and augmented reality (AR) to heighten the deception (Miller 2020).



However, both traditional and new media have started to innovate in their audiovisual and sound contents when fighting disinformation. Likewise, fact-checkers seek to educate and mobilize audiences with attractive, understandable and potentially viral formats, from the stations where disinformation is circulating.



A study of the fact-checkers that are members of the International Fact-Checking Network (IFCN) shows a constant increase in the number of verifiers that distribute their contents via YouTube, a growing tendency similar to the rise in the number of published videos. Specifically, more than half of these distribute their videos via YouTube, and, in the case of the 15 fact-checkers with the highest degree of activity regarding generation and distribution, 73.3% of them link together their channels or playlists (Ramahí-García et al. 2021). In addition, more than half of the verifiers have their own social network profiles and all of them have Twitter channels. In the battle to adapt to new media, verifiers even have secondary channels in Pinterest, Flicker, Dailymotion or Flippboard, as well as a great variety of formats ranging from creative video editing, gamification, graphic posters and infographics, memes and animated gifs, TikTok videos and podcast channels on Spotify.



WhatsApp has become the network through which the population receives the most suspicious content (Resende et al. 2019), especially in Spain (Alfonso et al. 2021), the European country where that app is most frequently used to search for information, according to the Reuters Digital News Report (Newman et al. 2021)1. Bearing this in mind, some verifiers, such as Maldita.es, have included since March 2021 a new marker in their database for messages flagged as Frequently Forwarded (FF), indicating that these have been forwarded via WhatsApp five or more times, tagging them as “Highly Forwarded Messages” (HFMs).





3. Methodology


The goal of this paper is to identify and monitor the existing verification initiatives and programs in stations belonging to the CIRCOM network. The research includes an exploratory study, which, using secondary sources and specialized databases, leads to a mapping of the current collaboration situation between the active verification initiatives in different European countries and regional television stations. The article has a methodological, qualitative approach based on the case study of the verification contents of the channels in the CIRCOM network. The first goal is to identify existing verification programs and initiatives in the selected stations, considering those that are members of the CIRCOM Network listed in the “Members” section of its website (European Association of Regional Television 2021).



Qualitative information is retrieved from the empirical verification of the relationships between the broadcasts of the different stations, the existence of verification programs and the nature and main features of those programs. The information is collected from the interactive databases of CIRCOM (European Association of Regional Television 2021), IFCN (2021) and the Duke Reporter’s Lab (2021), where all the active verification initiatives per country are listed, as well as the countries that are members of the CIRCOM Network and the regional television stations in each territory. The information resulting from the cross-referencing of those variables has been included in a table, according to the following parameters:




	
Country



	
Television station



	
Name of the program or collaboration



	
Description of the contents









4. Results


Mass media, institutions and governments throughout the world have frequently expressed their concerns about the spread of disinformation, due to the damage that it can cause to the stability of democracy and to society in general. In the case of the CIRCOM members, given that the regional stations are publicly owned, they cannot simply play a secondary role in this battle against disinformation.



The commitment of these public media was reflected in 2019, when CIRCOM organized the workshop “Fake News and Verification”, held in Rome. Media representatives and journalists from Bulgaria, Germany, Italy, the Czech Republic, France, Malta, Serbia, Catalonia and Galicia participated in the training session (López-Cepeda et al. 2019).



In this context, and bearing in mind the extent of the disinformation problem, whose severity was increased during the recent pandemic situation (Costa-Sánchez and López-García 2020), thus demonstrating the vulnerability of our society when facing the infodemic (Aleixandre-Benavent et al. 2020), public stations provide in their territories several verification mechanisms, sections and programs, either created by them or in collaboration with existing fact-checking initiatives.



The member stations of the CIRCOM Network have declared in their statutes and codes of practice that information verification and fighting disinformation is one of their guiding principles, as well as one of the main goals in their current agenda. Furthermore, as public regional media, their strategic development promotes a close relationship with local audiences, and therefore their capability of directly influencing the wellbeing of different geographical areas (European Association of Regional Television 2021).



After the identification of the programs and the information verification resources of the different regional stations in each member country, the results of the analysis have been included in the following table, Table 1:



Currently, the CIRCOM Network, or European Association of Regional Television, has members from 29 countries and 43 stations, of which 11 have programs or collaborations focused on information verification. These contents are aimed at curbing the spread of disinformation and keeping their audiences informed about hoaxes on the internet and social media. Although several programs or special TV sections focused on Coronavirus were released during the pandemic, content aimed at fighting against disinformation have been frequently launched within the last five years. This content does not follow a common style or pattern–humorous content, info shows or serious TV news approaches are included. With substantial differences in the presentation format, all the indicators in the TV programs and initiatives analysed operate in order to prove whether certain information is true or false, whether with a red-green scale, using the aesthetic appeal of a thermometer or a simply semantic categorization.



Albania, the first country analyzed, does not seem to have any television content about verification when exploring the scheduled programs of their regional station. Nevertheless, there was a collaboration between OSCE and the European Broadcasting Union about job training in the RTSH station, where acquiring skills to verify information and identify misinformation was included (OSCE 2017).



In Austria, the regional station ORF has its own program, called “Fakt oder Fake”, with general content, a host and several experts in different disciplines. In the case of Belgium, when exploring the website of their station RTBF, many articles and contents focused on disinformation can be found. The station has developed an interactive tool, Faky, where citizens can check the reliability of their information by typing the links of the websites in question into the platform.



France is one of the countries with the largest number of information verification initiatives, as well as television and radio contents focused on finding and fighting disinformation, either related to politics or in general. Many of these initiatives are linked to mass media, and some are the joint projects of journalists from different stations. Examples are the weekly program “Vrai ou Fake”, based on information that has been verified by assorted public broadcasters in France (Duke Reporter’s Lab 2021). As for the regional station France Televisions, three programs specifically focus on fake news and content verification: “La fabrique du mensonge”, about the spread and effects of disinformation; “WTFake?”, about online hoaxes and “Coronavirus”, about the recent health crisis.



Although most regional stations have articles, information or rebuttals about disinformation, or provide tools to discredit these on their websites, not all of them offer specific sections to explore this issue or television contents that would help to bring it to their audiences. Nevertheless, it is possible to find, in every country within the Network, initiatives promoted by mass media or organizations that independently provide verification tools.



In the case of Ireland, two of their regional stations are members of CIRCOM: RTÉ and TG4. RTÉ produces a series, with different episodes and a podcast, about the consequences of disinformation in our current society. Their news section is considered one of the most reliable sources by the Irish citizens. The participation of RTÉ News in the “Journalism Trust Initiative” and their cooperation with Reporters Without Borders, in partnership with the European Broadcasting Union and the World Association of News Publishers, represent the origins of that content (Williams 2021).



As for Bosnia, Croatia, Denmark, Finland, Italy, the Czech Republic and Germany, according to the databases found at the Duke Reporter’s Lab (2021) and IFCN (2021), several independent media- or journalist-related initiatives are active, but television content was not found in all the stations. Many public stations broadcast independent sections, or include information regarding verification in their news sections.



Another frequent method through which television stations fight disinformation is their participation in joint projects, together with other mass media representatives. Such is the case with NRK in Norway, with their project Faktisk, in which VG, Dagbladet, NRK, TV2, Polaris Media and Amedia are participants.



Portugal has two verification initiatives: Polígrafo and Observador, the latter linked to the digital newspaper. Both of them have their own programs in the SIC and TVI stations, and their focus is on the verification of information related to politics. Nevertheless, RTP does not include any specific programs or sections focusing on false information or fact-checking.



Interestingly, fact-checking and its presence in the media agenda is not recent. However, many stations had not previously deployed all their resources in developing contents devoted to verification. The Coronavirus pandemic has forced society to focus on this issue, and it is currently possible to find specific sections on this subject on every station and their websites, very often providing information about fake news and verified information.



Spain is the CIRCOM member with the largest number of regional stations, numbering a total of eleven. The Galician television station CRTVG created an institutional campaign called “Coidémonos” (Let’s take care of ourselves) to prevent disinformation related to the pandemic (CRTVG 2020). The Basque television station EITB has a weekly section devoted to warning the population about disinformation; a specific educational program, “inFORMAZIOA”, about detecting false information and the initiative “Coronabulos” (Coronahoaxes), through which citizens can submit suspicious information to be verified. The Catalonian television station CCMA has created “Fets o Fakes” (Facts or fakes), a podcast about disinformation that is also a fact-checking tool for its audience, who can send in data for verification. The Castilian television station CMM has included a section on its website dedicated to compiling fake news related to Coronavirus. Telemadrid, the regional television station in Madrid, also has a fake news-specific section on its website, and frequently mentions this issue in its newscasts, particularly when false information has gone viral; nonetheless, there are no specialized television programs about this topic.



Regarding joint programs and initiatives, the organization that encompasses all Spanish regional television stations, Federación de Organismos de Radio y Televisión (FORTA), has been running campaigns for years, educating their audiences about how to act when faced with disinformation. In 2019, they launched a global campaign named “Fake News: si dudas, no compartas” (Fake news: in case of doubt, do not share), a decalogue of best practices aimed at providing guidance to identify and not to share false information (CARTV 2019).



In essence, the analysis of the stations belonging to the CIRCOM Network includes fourteen sections, programs or initiatives specifically focused on disinformation or information verification. Of these, four are specialized in information about COVID-19, while the rest deal with disinformation in different areas and from different sources.




5. Discussion and Conclusions


Disinformation is a global problem, affecting all countries simultaneously. It is also highly difficult to eradicate, given the nature of shared false information, its viral potential and the agility of social and mass media in a digital environment.



Most governments have stated that fake news is one of their main problems, due to its capacity to interfere with democratic processes. Furthermore, the recent health crisis and the proliferation of false information—the so-called infodemic—have confirmed the dangers of consuming disinformation and the need to train citizens on data verification in order to protect them from hoaxes.



Alongside governments, the mass media have expressed their concern about this issue, and have carried out several actions to mitigate the proliferation of disinformation. Their crucial role in the informative structure of our society holds them accountable for offering accurate and reliable information to their audiences. In this respect, publicly-owned media must protect the integrity of information, and guarantee the access of all citizens to that information.



These matters, covered in most mass media guidelines, are also shared by regional media. In the case of the regional stations that are members of the CIRCOM Network, their scope of action in the different European countries makes their role equally relevant—or even more so, due to the proximity of local media to their audiences.



Both in the jointly undersigned principles and in the guidelines developed by each of the stations belonging to the European Association of Regional Televisions, fighting disinformation is a focal point. This is reflected in our content analysis, given that almost every radio and television station includes information about fake news on their websites. Nevertheless, we could only identify eleven stations, with fourteen programs or initiatives that focus on information verification, out of the 43 stations that are members of the CIRCOM Network.



The presence of specific sections and contents increased due to the COVID-19 health crisis, as several sections and data found through our mapping process covering websites and programs of each station in the CIRCOM Network are focused on Coronavirus and its related hoaxes, and their intention is to warn the general population against them. Several news programs whose goal was to provide audiences with tools were also identified, seeking to empower and train them in information verification, thus reducing any possible risks.



Despite all this, the amount of specific content is still small, and the lack of radio and television programs make the search for and verification of information mostly dependent on the proactivity of the audiences. Considering that the reception of falsehoods is passive, and due to it arriving from several sources, public media should prioritize fighting its massive spread, creating content focused on information, reflection and education, and turning verification into a joint task, in which both media and society participate.
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Table 1. Programs and Information Verification Resources in CIRCOM Stations.
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Country

	
Station

	
Verification Programs or Collaborations

	
Description






	
Albania

	
RTSH

	
Not reported

	




	
Austria

	
ORF

	
Fakt oder Fake

	
TV program, general content

https://tv.orf.at/faktoderfake/index.html (accessed on 10 December 2021)




	
Belgium

	
RTBF (2019)

	
Faky

	
Interactive platform to check the reliability of information

https://faky.be/fr (accessed on 10 December 2021)




	
Bosnia and Herzegovina

	
BHRT

	
Not reported

	




	
Bulgaria

	
BNT

	
Not reported

	




	
Croatia

	
HRT

	
Not reported

	




	
Czech Republic

	
CT

	
Not reported

	




	
Denmark

	
TV2

	
Not reported

	




	
Finland

	
Yle

	
Not reported

	




	
France

	
FRANCE TELÉVISIONS

	
WTKake?

Coronavirus

La fabrique du mesonge

	
Humorous program of general content based on popular disinformation https://www.france.tv/slash/wtfake/ (accessed on 10 December 2021)

Special program about COVID-19 broadcasted on March 2021 Documentary series with two seasons, general content https://www.france.tv/france-2/coronavirus-posez-vos-questions/

https://www.france.tv/france-5/la-fabrique-du-mensonge/ (accessed on 10 December 2021)




	
Germany

	
HR

	
Not reported

	




	

	
RBB

	
Not reported




	
Greece

	
ERT3

	
Not reported

	




	
Hungary

	
MTVA

	
Not reported

	




	
Ireland

	
RTÉ

	
Truth matters

	
Series and podcasts with several episodes, about disinformation and its consequences

https://www.rte.ie/eile/truth-matters/ (accessed on 10 December 2021)




	
TG4

	
Not reported

	




	
Italy

	
RAI

	
Not reported

	




	
North Macedonia

	
MKRTV

	
Not reported

	




	
Montenegro

	
RTCG

	
Not reported

	




	
The Netherlands

	
Stichtig PRO

	
Not reported

	




	
Norway

	
NRK

	
Faktisk

	
Cooperation Project involving several stations, NRK among them

https://www.faktisk.no/ (accessed on 10 December 2021)




	
Poland

	
TVP

	
Not reported

	




	
Portugal

	
RTP

	
Not reported

	




	
Romania

	
TVR

	
Not reported

	




	
Serbia

	
RTS

	
Not reported

	




	
RTV

	
Not reported




	
Slovakia

	
RTVS

	
Not reported

	




	
Slovenia

	
RTVSLO

	
Not reported

	




	
Spain

	
CRTVG

	
“Coidémonos”

	
Institutional Initiative to fight against

Disinformation about COVID-19




	
EITB

	
Coronabulos, inFORMAZIOA

	
Special program about disinformation linked to Coronavirus.

Focused on media literacy.




	
EPRTVIB

	
Balears fa Ciència

	
Educational program that broadcasted an episode on Fake News and Coronavirus, cooperating with Maldita and Newtral




	
RTPA

	
Salud Asturias Especial COVID-19

	
Program about fake news linked to the pandemic




	
RTVCyL

	
Not reported

	




	
CARTV

	
Not reported

	




	
CCMA

	
Fets ou Fakes

	
Podcast and tool managed by journalists who are part of the news sections within Catalunya Radio




	
RTRM

	
Not reported

	




	
CEXMA

	
Not reported

	




	
CMM

	
Bulos del Coronavirus

	
Website section focused on reporting fake news linked to Coronavirus

https://www.cmmedia.es/tag/bulos-del-coronavirus/ (accessed on 10 December 2021)




	
Telemadrid

	
Not reported

	




	
Sweden

	
SVT

	
Not reported

	




	
Switzerland

	
RSI

	
Not reported

	




	
United Kindom

	
BBC

	
Reality Check

	
Special section in news programs

https://www.bbc.com/news/reality_check (accessed on 10 December 2021)




	

	
MG ALBA

	
Not reported

	








Source: Prepared by the authors with information from European Association of Regional Television (2021), IFCN (2021) and the Duke Reporter’s Lab (2021).
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