Supplementary Table S1 The types of fruit wines and their alcoholic content

Rose

BluEfberry Apl.’lCOt Havxjtho rn roxburgh Goji 'b erry
wines wine wines . wine
wine
Samples Bl B2 B3 B4 A H1 H2 H3 R G
Aleohol Content 12 12 12 10.5 17-19 15 8 12 12 7
(%)
Type Dry Sweet Dry Dry Sweet Dry Sweet Semi-sweet Sweet Semi-dry

Supplementary Table S2 Influence of gender on liking, familiarity, and usage ratings for 6 wines

Gender
Liking (1-5) Familiarity (1-5) Consumption Frequency (1-5)

Grape wine 1 3.837+0.981a 3.535+1.014 2.395+0.786a

2 3.520+0.795b 3.554+1.005 2.122+0.582b
Blueberry wine 1 3.558+0.889 2.581+1.057 1.558+0.606

2 3.649+0.790 2.784+0.959 1.622+0.599
Hawthorn wine 1 3.244+1.005 2.384+0.923b 1.3374+0.467b

2 3.142+0.940 2.670+1.109a 1.520+0.633a
Goji berry wine 1 3.047£1.062 2.372+1.041 1.384+0.617

2 2.878+0.880 2.622+1.072 1.405+0581
Rosa roxburghi wine 1 3.023+0.945 1.965+0.744 1.221+0.417

2 3.020+0.782 2.034+0.844 1.203+0.801
Apricot wine 1 3.140+0.922 2.035+0.846 1.267+0.445

2 3.142+0.800 2.108+0.842 1.2774+0.590

Gender 1 is females (n=148) and 2 is males (n=86). Letters a-b show significant differences between subgroups within sample (ANOVA with Tukey’s for genders; p



<0.05).

Supplementary Figure S1. Questionnaire data analysis(n=234). Frequency distribution of the acceptable alcohol content(A), considerations when purchasing
alcohol products(B), analysis of general health interest (C), analysis of food neophobia scale (D), analysis of attitudes for alcoholic drinks (E) and analysis of

attitudes for sweetness (F).
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I donot avoid foods, even if they may raise my cholesterol.

The healthiness of snacks makes no difference to me.
It is important for me that my daily diet contains abundant..
I always follow a healthy and balanced diet.
It is important forme that my diet is low in fat.
I eat what I like, and I do not worry much about the healthiness. .
I am very particular about the healthiness of food I eat.

The healthiness of food has little impact on my food choices.
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D

In restaurants, [ will try drinks that I've never had before.
I don't believe new drinks will fit my taste.
I usually choose some new and unique drinks. JI§l
I'm willing to try drinks that friend recommended.
I only buy familiar drinks.
I am very interested in new beverage products.
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I don't drink alcoholic beverages when I'm feeling down

I choose alcoholic beverages to celebrate when I'm in a good mood
I don't drink alcoholic beverages to comsole myself.

I think comfort through drinking is a form of self-paralysis.
Alcoholic beverages cheer me up.

Alcoholic beverages make me relaxed.

® Disagree stronly ™ Disagree Somewhat disagree

I like sweet candies.

I often add sugar or honey when I drink porridge.
I often want to eat sweet things.

I think the honey is too sweet to accept.

I don't understand why some people add sugar or honey to their porridge.

I don't understand why some people especially like to eat sweet things
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Supplementary Figure S2. Projective Mapping task word cloud with (A) appearance, (B) aroma and (C)taste.
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Supplementary Figure S3. Liking: no consumer segmentation-2 clusters.
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