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Abstract: The effects of the COVID-19 pandemic are individualized, which means that our emotions
and behaviors would experience changes of different degrees. These changes have led to subtle
connections within the social media context. This study concentrates on pandemic diaries posted on
microblog sites during the lockdown period in China and explores the association between gender,
emotional valence in diaries, and social media content engagement behaviors. Through computational
methods, this study found that males and females tended to present significantly different emotional
valence and social media content engagement behaviors. A negative correlation existed between
emotional valence and comment behavior in female diary texts. Moreover, the pandemic proximity
had a moderating effect on emotional valence and social media content engagement behaviors. This
article attempts to explain the emotional and behavioral characteristics related to social media diaries
and express concerns for the emotional health of disadvantaged blog users in the severely affected
area during the pandemic.

Keywords: pandemic diaries; gender differences; emotional valence; content engagement;
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1. Introduction

In 2020, a sudden outbreak of COVID-19 in China rapidly became a public health crisis
affecting the country and the world as a whole. Living during a severe pandemic, people
get used to posting texts, pictures, and videos on social media to record daily moments and
express feelings, and actively participate in interactive behaviors, e.g., posting, retweeting,
commenting, and clicking thumb-ups. Emotional contagion on social media leads people
to experience the same positive or negative emotions without their awareness [1]. This
influence varies from person to person and could change the emotional state and interactive
behaviors. Within this process, what kind of role does gender play? What kind of emotional
tendency do people’s information-related behaviors present in general? How do the factors
mentioned above affect interactive behaviors on social media? Starting with these questions,
the study examines the online diary texts posted by Sina Weibo users during the first
lockdown period in China. The authors pay attention to the relationship between gender,
emotional tendencies in the online diaries, and social media content engagement behaviors,
and compare the situation in the severely affected area with others.

2. Literature Review
2.1. Gender Differences in Emotional Experience during the Pandemic

Emotional valence is an important concept, which generally refers to the experience
of pleasant–unpleasant (positive–negative) feelings [2], reflecting people’s judgment on
the value of information [3]. The pandemic impacts the emotional health of males and
females differently. Although fewer women than men die from COVID [4], the employment
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situation and family life of women have suffered more in relation to men. For one, women
constitute the majority of healthcare workers, and they bear the brunt of the virus in
emergency rooms [5]. Women are also more vulnerable to losing their jobs due to layoffs or
other reasons [6,7]. During quarantine and lockdown periods, women are the ones who
take care of the increased chores in the household and care for family members [8]. Even
the risk of domestic violence has risen as a result [7]. The increased workload at home and
the poorer employment opportunities significantly worsen women’s emotional anxiety
during the pandemic [9].

Meanwhile, men and women differ in their crisis emotion coping strategies [10,11].
Women were found to use a greater variety of coping strategies [12], and men possess
higher self-efficacy due to better emotion regulation [7]. On the other hand, although
women may be at a disadvantage in terms of education and social expectations, their
response to danger is emotionally stronger than men [13]. Therefore, the authors propose
the first hypothesis:

H1. There are significant gender differences in terms of emotional valence in social media pan-
demic diaries.

2.2. Gender Differences in Social Media Content Engagement Behaviors

The gender difference in response to risk may have a particular impact on online
interactive behavior strategies on social media. One study found that men usually show
a self-centered style when facing crises, whereas women are more aware of the overall
situation [14]. Since women are generally more empathic and collaborative, they may
be more inclined to come out with more diversified beliefs and the potential to reach a
consensus [14]. Women often try to understand their relationships with their family and
friends through social activities, thinking about self-worthiness, and seeking change [15].
During the lockdown stage, the online female community helped desperate people by
delivering pleas for assistance and actively launching donation activities [4].

Besides, there are gender differences in communication styles as well [16]. Females
prioritize supportive communication, while men focus on problem-focused conversa-
tion [17,18]. Women value close relationships for their emotional and expressive qualities,
whereas men tend to conceptualize close relationships for their instrumental features [17].
The authors suggest that these gender differences would be reflected in the frequency of
online social media content engagement behaviors, e.g., commenting, retweeting, and
clicking thumb-ups. Hence, the second hypothesis is proposed:

H2. There are significant gender differences in the frequency of commenting, retweeting, and
clicking thumb-ups of social media pandemic diaries.

2.3. Emotional Valence and Social Media Content Engagement Behaviors

Emotions are expressed externally on social media platforms, spawning information
dissemination behaviors [19]. Research on Facebook and Twitter has demonstrated that
the sentiment of messages could trigger more cognitive involvement [20], which was corre-
lated with retweeting, commenting, and liking [1,21]. People prefer retweeting posts that
correspond to the emotional valence of the respective event [22]. User posts with prosocial
emotions can trigger retweeting behavior [23]. Researchers found that commenting gen-
erally occurs more commonly with exposure to negative emotions [24]. Blog users prefer
clicking likes for messages which convey emotions that correspond to the base emotion
of an event. For example, a previous study found that cancer-related tweets with joy and
hope received more likes [25].

The heuristic–systematic model suggests that individuals making a judgment about
health issues tend to process information either heuristically or systematically [26]. If a
benign situation elicits positive emotions, we are likely to perform heuristic processing, but
if a problematic situation elicits negative emotions, we tend to deal with it more systemat-
ically [18]. Social media content engagement behaviors, such as retweeting and clicking
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likes, are content-integration behaviors, which reflect the user’s recognition of someone
else’s opinions. They are cooperative behaviors more affected by positive emotions [19].
On the contrary, comments and postings would be more affected by negative emotions and
more likely to be associated with content creation. With conflicts of opinion, users who
write comments or post original ideas would think objectively to express their attitudes
and opinions [19]. Based on the literature above, the authors pose the following hypothesis:

H3. The emotional valence of social media pandemic diaries is significantly associated with the
frequency of commenting, retweeting, and clicking thumb-ups.

2.4. The Moderating Effect of Pandemic Proximity

The spatial association is significant for health crisis perception. Pandemic proximity
refers to the proximity to the pandemic in terms of the geographical environment, commu-
nity, and infected populations [27]. A previous study found that the “distance proximity
effect”, signifying an individual’s physical or psychological distance to an epicenter, affects
their perception of the pandemic [28]. Some studies also discovered that in areas with
more stern outbreaks, the public was more prone to serious psychological stress, anxiety,
and related behaviors [29,30]. During the outbreak of the pandemic, cases of COVID-19
came mainly from Hubei Province, which became the province with the highest number
of infections and deaths [31]. The attention of the whole country was attracted to Hubei
province, while its medical resources were most limited. Compared with other Chinese
cities, residents in Hubei were closer to infected people in their community or infected
relatives, friends, or acquaintances around them. Thus, this study would further explore
the research question:

RQ: How does the pandemic proximity moderate the relationship between gender,
emotional valence, and the frequency of commenting, retweeting, and clicking thumb-ups
of social media pandemic diaries?

3. Methods
3.1. Data Collection

Social media platforms are known as important channels for obtaining and evaluating
public opinion on crisis events [31]. Ever since the official announcement of the Wuhan
Lockdown in late January 2020, the pandemic diaries on microblogs have gradually accu-
mulated large, complex, and diverse data, which constitutes a rich corpus for analysis. Sina
Weibo (also known as Weibo) is the most popular microblog site in China [32]. Weibo had
over 500 million monthly active users and 200 million daily active users in 2020. It was
selected to be the social media platform from which we collected the diary texts. Users
can access Weibo through various mobile devices, such as personal computers and mobile
phones, and realize instant information sharing, communication, and interaction in texts,
pictures, and videos [33].

In this study, the authors compiled Python computational language to collect pandemic-
related diary posts on microblogs. The representative topic words for searching included
“quarantine diary”, “Wuhan diary”, “pandemic diary”, and “lockdown diary”. The types of
diary posts were mainly plain texts, texts with images, and texts with videos. The period for
data collection was from 0:00 a.m. on 23 January 2020, to midnight on 8 April 2020 (77 days).
This overlaps with the Wuhan lockdown period. During this time, the overall pandemic
situation in Hubei was more severe than that outside the province in terms of confirmed
cases and calamities [34]. The current study extracted the following information: user ID,
gender, place of residence, the number of followers, timestamp (post time of messages),
diary posts, the number of comments, retweets, and thumb-ups. These data are open
sources on Weibo and can be easily found on the user’s homepage. Researchers deleted
duplicate and unnecessary data (the number of pictures and videos affiliated with each
post, as well as user certification level) and finally accumulated 46,439 valid diary samples.
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3.2. Data Analysis Procedure

The emotional valence of microblog texts is based on the sentiment analysis of the
machine learning method since it is more accurate than the semantic dictionaries and
can be used in diverse scenarios. This study used the Natural Language Toolkit (NLTK)
in Python package to distinguish emotions and then extracted a model to classify the
text data to calculate the final tendency probability. The overall sentiment index of each
text was first determined, and the sentiment was classified into positive and negative
categories. In the full algorithm for binomial classification of the texts, the model applied
samples pre-coded with two types of labels as the training set and then used a Bayesian
formula to calculate the attribution and probability of the pending texts. The researchers
manually coded a random 10% of the total collected text, assigning each text a positive
or negative attribute. This portion of the text then became the training set for machine
learning to construct the classifier. After processing each post, the researchers obtained
a sentiment index with a value between 0 and 1. The smaller the index (closer to 0),
the more negative the sentiment, and vice versa. Scores smaller than 0.45, between 0.45
and 0.55, and bigger than 0.55 were viewed as negative, neutral, and positive emotions,
respectively. After calculating the sentiment index of all samples, we imported the data into
SPSS 24.0 for analysis and hypotheses testing as well as answering the research question.
In line with existent literature, this study defines the frequency of social media content
engagement behaviors as how often users interact with other individuals or groups through
symbolic exchanges of information and emotion via retweeting, clicking thumb-ups, and
commenting on posts [35].

4. Results
4.1. Descriptive Results

In a total sample of 46,439 posts, 13,802 (29.7%) posts were from male users, 32,637
(70.3%) were from female users; 24,463 (52.7%) were posted by users in Hubei Province,
and 21,976 (47.3%) were posted by users outside Hubei. Most users have between 100
and 400 followers. A minority of users have over 10,000 followers. The number of posts
containing texts with images is the largest (24,634), followed by plain text posts (15,635),
while posts with both text and video are the least (6170). Details are shown in Table 1.

Table 1. Descriptive statistics of Microblog users and diary texts.

Followers Following Thumb-Ups Retweets Comments

Mean 139,552 562 64 7 10
Median 476 332 2 0 0
Mode 1 1298 0 0 0

Quartile 150 157 0 0 0
SD 1,469,106.33 964.99 2877.30 665.39 219.81

According to the White Paper of the Chinese People’s Government, this paper ex-
tracted and analyzed the Weibo data sets in three stages of COVID-19. The first stage (from
23 January to 20 February) refers to the breaking out and spread of the pandemic. The
second stage (from 21 February to 17 March) stands for the declining trend of confirmed
cases and situations under control. The third stage (from 18 March to 8 April) represents
the recovery and return to normality [34]. Generally speaking, during the pandemic, the
emotional index of the blog post samples tended to be positive (Figure 1). More than half of
the blog post indices were between 0.9 and 1, reflecting quite a positive emotional tendency.
There were a few blog posts with negative emotions. Only 14.30% of posts presented a very
negative emotional state, with emotional valence indexes below 0.1. The distribution of
blog posts’ sentiment index has a slightly polarizing trend. The fluctuation of the average
emotional index of males and females was not always consistent (Figure 2).



Behav. Sci. 2023, 13, 34 5 of 10

Figure 1. Segmented statistical graph of the emotional valence index of diary posts.

Figure 2. The overall trend of average emotional valence in the Wuhan lockdown.

4.2. Hypotheses Testing Results

This study’s hypotheses test the relationship between gender, emotional valence,
information interaction behavior, and pandemic proximity. To start with, we want to find
whether there are significant differences in the emotional valence of microblog pandemic
diaries posted by users of different genders. The independent sample t-test result shows
that the sentiment index of diary blog posts from men and women is significantly different
(t(46437) = 4.273, p < 0.001). The sentiment index of women’s diary posts (M = 0.748,
SD = 0.363) is significantly higher than that of men’s (M = 0.732, SD = 0.375). The difference
in the average sentiment index is 0.016, 95%CI = [0.009, 0.023]. Therefore, H1 is supported.

Next, the authors examined whether there is a significant difference in the frequency
of social media content engagement behaviors (clicking thumb-ups, retweeting, and com-
menting) of male and female users. Table 2 presents the mean and difference in frequency
of three interactive behaviors between male and female blog posts. The results of the
independent sample t-test show that there is a significant gender difference in the num-
ber of “likings” (t(46437) = −2.877, p < 0.01). The number of thumb-ups in males’ posts is
significantly higher than that of females. There is a significant gender difference in the
reposting diaries (t(46437) = −2.365, p < 0.05). The retweeting volume of male blog posts is
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significantly higher than that of females. The posts of the two genders also showed signif-
icant differences in the number of comments (t(46437) = −3.011, p < 0.01). The number of
comments on males’ posts is significantly higher than that of females. H2 is thus supported.

Table 2. Statistical differences in social media content engagement behaviors.

Information Interaction Behavior Gender N Mean SD Mean Difference 95%CI

Clicking likes Male 13,802 123.51 4854.81 −84.05 [−141.31, −26.80]Female 32,637 39.45 1345.74

Retweeting Male 13,802 18.68 1215.87 −15.98 [−29.22, −2.73]Female 32,637 2.71 68.92

Commenting Male 13,802 14.49 359.88 −6.72 [−11.09, −2.35]Female 32,637 7.77 118.19

Regarding the correlation between the emotional valence of the diary text and three
types of social media content engagement behaviors, contrary to our expectations, these
results are not significant. However, we find the emotional valence of females’ blog posts
is significantly negatively correlated with the frequency of comment behavior (r = −0.01,
p < 0.05). Females’ emotional valence is not significantly correlated with the behavior of
clicking likes and retweeting. There is no significant correlation between the emotional
index of males’ blog posts and social media content engagement behaviors. Therefore, H3
is not supported.

Then, the authors examined the potential moderating effect of pandemic proximity
on the relationship between gender and emotional valence and the relationship between
gender and social media content engagement behaviors. The authors used Macro PROCESS
in SPSS for data analysis. Categorical variables were transformed as dummy variables (0
for women and 1 for men; 0 for non-Hubei provinces and 1 for Hubei province) and then
the moderating effect was tested. Using 5000 bootstrap samples and a 95%CI, Model 1
was used to address RQ [36]. The analysis results show that the main effect of the model
of gender differences affecting the emotional valence is significant (F(3, 46435) = 357.18,
p < 0.05), as is the interaction between gender and pandemic proximity (F(1, 46435) = 390.61,
p < 0.05). The main effect of gender difference affecting comment behavior is also significant
(F(3, 46435) = 6.16, p < 0.05), as well as the interaction term (F(1, 46435) = 5.23, p < 0.05). The
main effect of gender difference affects giving thumb-ups is significant (F(3, 46435) = 5.80,
p < 0.001), too, as is the interaction term (F(1, 46435) = 4.37, p < 0.05). Finally, while the main
effect of gender differences affecting retweeting behavior is significant (F(3, 46435) = 3.64,
p < 0.05), the interaction term is not so (F(1, 46435) = 2.81 p = 0.09). The moderating effect of
the pandemic proximity could be viewed in Table 3.

Table 3. The moderating effect of pandemic proximity (PP).

B SE t 95%CI

Gender→emotional valence
Gender −0.07 0.005 −13.74 [−0.08, −0.06]

Gender × PP 0.15 0.008 19.76 [0.13, 0.16]
Gender→clicking likes

Gender 131.49 40.218 3.27 [52.66, 210.32]
Gender × PP −123.84 59.263 −2.09 [−230.99, −7.68]

Gender→commenting
Gender 10.75 3.072 3.50 [4.73, 16.77]

Gender × PP −10.25 4.527 −2.26 [−19.13, −1.38]

5. Discussion and Conclusions

This study focuses on pandemic diaries posted on Weibo during the lockdown period
in China and explores relationships between gender, emotional valence, and social media
content engagement behaviors with diary texts. We found that males and females had
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significantly different emotional valence and social media content engagement behaviors.
A negative correlation existed between emotional valence and commenting behavior in
female diaries. The pandemic proximity had a moderating effect on emotional valence,
commenting, and clicking thumb-ups for blogs.

Previous experience with the infectious epidemic has demonstrated that incorporating
gender analysis into the intervention of the epidemic can help promote gender equality
and achieve the goal of health equity [37]. The emotion change tendency always showed an
abrupt and statistically significant sentiment decline around the beginning of the pandemic,
followed by an asymmetric and slower recovery [38]. A good grasp of the characteristics
of male and female media users’ mood fluctuations and online interactive behaviors is of
great significance for mass communication research in the post-pandemic era.

In terms of the relationship between gender and the emotional valence of diary texts,
the study finds that both men and women demonstrate positive emotions, but women
showed a significantly higher degree of emotional positivity than men. Although women
presented more negative emotions than men at the beginning of the epidemic, as the
domestic situation tended to improve, women’s negative emotions gradually declined [7].
Our findings also suggest that women have some inherent characteristics and resources,
such as self-esteem and unique personal experience, which are necessary for effective
coping with stress [39]. The finding reminds us to pay attention to women’s self-reflection
and caring abilities during a crisis. The female bloggers in our study may have good
adaptability, reflection, and motivation, so they presented more positive emotions in
the diary.

As for the relationship between gender and the information interaction behavior
of the diary text, we find that the frequency of clicking likes, reposts, and comments
in men’s diaries is significantly higher than that of women. The findings of the study
indicate that men’s blog posts have received more attention and are more likely to stimulate
interactive behavior. It is common to find gender disparities in the decision to go online, the
perception of the technology, the type of online activity participated in, and the frequency
and motivation in engaging in online activities [16], but the authors still have to look into
the gender inequality implication in social media behaviors. Judging from the pandemic
diary texts on social media, although women have more opportunities to speak out than
before, men still dominate the discourse in the online world.

When it comes to the association between emotional valence and information interac-
tion behavior, on the whole, the emotional valence of the pandemic diary is not significantly
related to the interaction behavior, and this finding does not conform to prior predictions
based on the heuristic–systematic model. One possible explanation is those who react
to the positive posts would step up to a higher level of news engagement to share and
comment [40], but most of the microblog users in our study did not engage deeply, probably
because of the tiredness induced by information overload during the pandemic. However,
we find that particularly in women’s diary posts, the emotional valence and comment
behavior show a negative correlation. The more emotionally positive the diary was, the
fewer comments it had, and vice versa: the more emotionally negative the diary, the
more comments it contained. Many comforting and encouraging comments existed below
women’s diaries of negative emotion, expressing hope, support, and encouragement to
bloggers in low spirits. This reflects the characteristics of women emphasizing partnership
and empathy.

Concerning the role of pandemic proximity in the above-mentioned relationship, the
study discovered that it has a moderating effect on the relationship between gender and
emotional valence, the relationship between gender and clicking likes, and the relationship
between gender and commenting behavior. The gender difference in the emotional valence
of Hubei and non-Hubei diary posts shows opposite trends. Female bloggers in Hubei and
male bloggers in locations outside Hubei are presented with more negative emotions than
their counterparts. The gender differences in the number of comments and thumb-ups
are greater in non-Hubei diary posts, but not in Hubei pandemic diaries. The closer the
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bloggers are to the center of the pandemic, the smaller the gender difference in the frequency
of commenting and clicking likes would be. The geographic dimension is positively related
to both liking and commenting behaviors. These findings demonstrate that pandemic
proximity is an important variable associated with people’s emotions and behaviors during
the pandemic, and future studies need to further consider the influence of regional factors
on these relationships. It is encouraged that more scholarly attention should be paid to the
emotional health of people who are continuously involved in lockdown and quarantine.

Admittedly, this work has two limitations. In terms of data collection and analysis, the
data in this study were not comprehensive enough. Some personal attributes were hidden
by privacy settings and could not be included in the regression analysis. Secondly, the
study only selected the microblog diary posts during the first pandemic lockdown period
in China for analysis. Considering the long-term coexistence of the epidemic with human
society, it is necessary to perform longitudinal research in the future to explore potential
long-term differences and associations.

The major contribution of this study lies in the discovery of the differences in emo-
tional valence and social media content engagement behaviors of pandemic diaries posted
by users of different genders. Against the backdrop of the pandemic, the global health
issue is also a crisis of information [41]. At this time, researchers need to examine various
factors that affect social media emotions and discuss the possible psychological conse-
quences. We hope that this research will help the public improve their understanding
of the emotional communication and behavioral mechanisms of social media during the
COVID-19 pandemic.

Author Contributions: Conceptualization, R.F.; methodology, R.F.; software, R.F.; formal analysis,
R.F. and A.I.; data collection, R.F.; writing—original draft preparation, R.F. and A.I.; writing—review
and editing, A.I.; supervision, A.I. All authors have read and agreed to the published version of
the manuscript.

Funding: This research received no external funding.

Institutional Review Board Statement: Not applicable.

Informed Consent Statement: Not applicable.

Data Availability Statement: The most important data presented in the study are included in the
article, further inquiries about the original data can be directed to the corresponding author.

Acknowledgments: We appreciate Changchun Xuan for his assistance in the data collection and
analysis of the study and critical comments on previous versions of the article.

Conflicts of Interest: The authors declare that the research was conducted in the absence of any
commercial or financial relationships that could be construed as a potential conflict of interest.

References
1. Kramer, A.D.; Guillory, J.E.; Hancock, J.T. Experimental evidence of massive-scale emotional contagion through social networks.

Proc. Natl. Acad. Sci. USA 2014, 111, 8788–8790. [CrossRef]
2. Russell, J.A. A circumplex model of affect. J. Pers. Soc. Psychol. 1980, 39, 1161–1178. [CrossRef]
3. Clore, G.; Storbeck, J. Affect as information about liking, efficacy, and importance. In Affect in Social Thinking and Behavior;

Psychology Press: New York, NY, USA, 2006.
4. de Paz, C.; Muller, M.; Munoz Boudet, A.M.; Gaddis, I. Gender Dimensions of the COVID-19 Pandemic. Available online:

https://openknowledge.worldbank.org/handle/10986/33622 (accessed on 20 May 2022).
5. Boniol, M.; McIsaac, M.; Xu, L.; Wuliji, T.; Diallo, K.; Campbell, J. Gender Equity in the Health Workforce: Analysis of 104 Countries.

Available online: https://apps.who.int/iris/bitstream/handle/10665/311314/WHO-HIS-HWF-Gender-WP1-2019.1-eng.pdf
(accessed on 20 May 2022).

6. Dang, H.A.H.; Nguyen, C.V. Gender inequality during the COVID-19 pandemic: Income, expenditure, savings, and job loss.
World Dev. 2021, 140, 105296. [CrossRef]

7. Zhang, C.; Zhou, J. Gender differences in work and family relationships and impact on negative emotions during COVID-19
pandemic in China. J. Chin. Women’s Stud. 2021, 2, 40–52.

8. Collins, C.; Landivar, L.C.; Ruppanner, L.; Scarborough, W.J. COVID-19 and the gender gap in work hours. Gend. Work Organ.
2021, 28, 101–112. [CrossRef]

http://doi.org/10.1073/pnas.1320040111
http://doi.org/10.1037/h0077714
https://openknowledge.worldbank.org/handle/10986/33622
https://apps.who.int/iris/bitstream/handle/10665/311314/WHO-HIS-HWF-Gender-WP1-2019.1-eng.pdf
http://doi.org/10.1016/j.worlddev.2020.105296
http://doi.org/10.1111/gwao.12506


Behav. Sci. 2023, 13, 34 9 of 10

9. Witteveen, D.; Velthorst, E. Economic hardship and mental health complaints during COVID-19. Proc. Natl. Acad. Sci. USA 2020,
117, 27277–27284. [CrossRef]

10. Lazarus, R.S.; Folkman, S. Stress, Appraisal, and Coping; Springer: New York, NY, USA, 1984.
11. Krohne, H.W. Vigilance and cognitive avoidance as concepts in coping research. In Attention and Avoidance: Strategies in Coping

with Aversiveness; Hogrefe & Huber: Seattle, WA, USA, 1993.
12. Ben-Zur, H.; Zeidner, M. Gender differences in coping reactions under community crisis and daily routine conditions. Pers.

Individ. Differ. 1996, 20, 331–340. [CrossRef]
13. Liu, T.; Ma, H.; Huang, Y.; Luo, Y.; Yan, J.; Liu, W. A Primary study of establishing affective sound system in China. Chin. Ment.

Health J. 2006, 20, 709–712.
14. Mano-Negrin, R.; Sheaffer, Z. Are women “cooler” than men during crises? Exploring gender differences in perceiving

organizational crisis preparedness proneness. Women Manag. Rev. 2004, 19, 109–122. [CrossRef]
15. Ding, Y.; Zhong, X. Women’s daily life, family relations and self-care in major public emergencies: A study based on the narratives

of 75 women. J. Chin. Women’s Stud. 2021, 2, 53–65.
16. McGerty, L.J. “Nobody lives only in cyberspace”: Gendered subjectivities and domestic use of the internet. Cyber Psychol. Behav.

2000, 3, 895–899. [CrossRef]
17. Burleson, B.R. The experience and effects of emotional support: What the study of cultural and gender differences can tell us

about close relationships, emotion, and interpersonal communication. Pers. Relatsh. 2003, 10, 1–23. [CrossRef]
18. Li, X. Mobile-Mediated Communication in Romantic Relationships: The Effects of Communication Indicators and Love Attitude

on Relationship Quality. Cyberpsychol. Behav. Soc. Netw. 2021, 24, 480–487. [CrossRef] [PubMed]
19. Qiu, J.; Ge, Y. The influence of social media emotions on information behavior: A comparative study based on two types of

disaster events. J. Manag. Sci. 2020, 33, 3–15.
20. Mauri, M.; Cipresso, P.; Balgera, A.; Villamira, M.; Riva, G. Why is Facebook so successful? Psychophysiological measures

describe a core flow state while using Facebook. Cyberpsychol. Behav. Soc. Netw. 2011, 14, 723–731. [CrossRef]
21. Goldenberg, A.; Gross, J.J. Digital emotion contagion. Trends Cogn. Sci. 2020, 24, 316–328. [CrossRef]
22. Kušen, E.; Strembeck, M.; Conti, M. Emotional valence shifts and user behavior on Twitter, Facebook, and YouTube. In Influence

and Behavior Analysis in Social Networks and Social Media, Proceedings of the IEEE/ACM International Conference on Advances in Social
Networks Analysis and Mining (ASONAM ’18), Barcelona Spain, 28–31 August 2022; Lecture Notes in Social Networks; Springer:
Cham, Switzerland, 2019.

23. Zhang, B.; Xiao, P.; Yu, X. The Influence of Prosocial and Antisocial Emotions on the Spread of Weibo Posts: A Study of the
COVID-19 Pandemic. Discret. Dyn. Nat. Soc. 2021, 2021, 8462264. [CrossRef]

24. Burke, M.; Develin, M. Once more with feeling: Supportive responses to social sharing on Facebook. In Proceedings of the
19th ACM Conference on Computer-Supported Cooperative Work & Social Computing, San Francisco, CA, USA, 27 February–
2 March 2016; Volume 27, pp. 1462–1474.

25. Wang, J.; Wei, L. Fear and hope, bitter and sweet: Emotion sharing of cancer community on twitter. Soc. Media Soc. 2020,
6, 2056305119897319. [CrossRef]

26. Trumbo, C.W. Information processing and risk perception: An adaptation of the heuristics systematic model. J. Commun. 2002, 52,
367–382. [CrossRef]

27. Zhou, S. Impact of pandemic proximity and media use on risk perception during COVID-19 in China. Geomatics. Nat. Hazards
Risk 2022, 13, 591–609. [CrossRef]

28. Li, S.; Zhang, Z.; Liu, Y.; Ng, S. The closer I am, the safer I feel: The “distance proximity effect” of COVID-19 pandemic on
individuals’ risk assessment and irrational consumption. Psychol. Mark. 2021, 38, 2006–2018. [CrossRef] [PubMed]

29. Zhu, Y.; Shen, Y.; Zhou, X.; Yang, D. A conditional process model of public negative emotions and mental health under the
COVID-19: The moderating role of interpersonal alienation. Southwest Univ. J. Sci. Ed. 2020, 42, 1–10.

30. Wang, Y.; Gao, J.; Chen, H.; Mao, Y.; Chen, S.; Dai, J.; Zheng, P.; Fu, H. The relationship between media exposure and mental
health problems during COVID-19 outbreak. Fudan Univ. J. Med. Ed. 2020, 47, 173–178.

31. State Council Information Office of the People’s Republic China. Fighting COVID-19: China in Action. Available online:
http://www.scio.gov.cn/ztk/dtzt/42313/43142/index.htm (accessed on 20 May 2022).

32. Liu, L.; Liu, L. Emotion and topic modeling: An exploration of social computing models for public opinion research on natural
disasters. Mod. Commun. J. Commun. Univ. China 2018, 7, 39–45.

33. Kim, S.E.; Lee, K.Y.; Shin, S.I.; Yang, S.B. Effects of tourism information quality in social media on destination image formation:
The case of Sina Weibo. Inf. Manag. 2017, 54, 687–702. [CrossRef]

34. Hou, K.; Hou, T.; Cai, L. Public attention about COVID-19 on social media: An investigation based on data mining and text
analysis. Pers. Individ. Differ. 2021, 175, 110701. [CrossRef]

35. Schreiner, M.; Fischer, T.; Riedl, R. Impact of content characteristics and emotion on behavioral engagement in social media:
Literature review and research agenda. Electron. Commer. Res. 2021, 21, 329–345. [CrossRef]

36. Hayes, A.F. Introduction to Mediation, Moderation, and Conditional Process Analysis: A Regression Based Approach; The Guilford Press:
New York, NY, USA, 2013.

37. Wenham, C.; Smith, J.; Morgan, R. COVID-19: The Gendered Impacts of the Outbreak. Lancet 2020, 395, 846–848. [CrossRef]

http://doi.org/10.1073/pnas.2009609117
http://doi.org/10.1016/0191-8869(95)00173-5
http://doi.org/10.1108/09649420410525315
http://doi.org/10.1089/10949310050191863
http://doi.org/10.1111/1475-6811.00033
http://doi.org/10.1089/cyber.2020.0675
http://www.ncbi.nlm.nih.gov/pubmed/34076532
http://doi.org/10.1089/cyber.2010.0377
http://doi.org/10.1016/j.tics.2020.01.009
http://doi.org/10.1155/2021/8462264
http://doi.org/10.1177/2056305119897319
http://doi.org/10.1111/j.1460-2466.2002.tb02550.x
http://doi.org/10.1080/19475705.2021.2003875
http://doi.org/10.1002/mar.21552
http://www.ncbi.nlm.nih.gov/pubmed/34539053
http://www.scio.gov.cn/ztk/dtzt/42313/43142/index.htm
http://doi.org/10.1016/j.im.2017.02.009
http://doi.org/10.1016/j.paid.2021.110701
http://doi.org/10.1007/s10660-019-09353-8
http://doi.org/10.1016/S0140-6736(20)30526-2


Behav. Sci. 2023, 13, 34 10 of 10

38. Wang, J.; Fan, Y.; Palacios, J.; Chai, Y.; Guetta-Jeanrenaud, N.; Obradovich, N.; Obradovich, N.; Zhou, C.; Zheng, S. Global
evidence of expressed sentiment alterations during the COVID-19 pandemic. Nat. Hum. Behav. 2022, 6, 349–358. [CrossRef]

39. Powell, M.; Ansic, D. Gender differences in risk behavior in financial decision-making: An experimental analysis. J. Econ. Psychol.
1997, 18, 605–628. [CrossRef]

40. Choi, J.; Lee, S.Y.; Ji, S.W. Engagement in emotional news on social media: Intensity and type of emotions. J. Mass Commun. Q.
2021, 98, 1017–1040. [CrossRef]

41. Xie, B.; He, D.; Mercer, T.; Wang, Y.; Wu, D.; Fleischmann, K.R.; Zhang, Y.; Yoder, L.H.; Stephens, K.K.; Mackert, M.; et al. Global
health crises are also information crises: A call to action. J. Assoc. Inf. Sci. Technol. 2020, 71, 1419–1423. [CrossRef] [PubMed]

Disclaimer/Publisher’s Note: The statements, opinions and data contained in all publications are solely those of the individual
author(s) and contributor(s) and not of MDPI and/or the editor(s). MDPI and/or the editor(s) disclaim responsibility for any injury to
people or property resulting from any ideas, methods, instructions or products referred to in the content.

http://doi.org/10.1038/s41562-022-01312-y
http://doi.org/10.1016/S0167-4870(97)00026-3
http://doi.org/10.1177/1077699020959718
http://doi.org/10.1002/asi.24357
http://www.ncbi.nlm.nih.gov/pubmed/32427189

	Introduction 
	Literature Review 
	Gender Differences in Emotional Experience during the Pandemic 
	Gender Differences in Social Media Content Engagement Behaviors 
	Emotional Valence and Social Media Content Engagement Behaviors 
	The Moderating Effect of Pandemic Proximity 

	Methods 
	Data Collection 
	Data Analysis Procedure 

	Results 
	Descriptive Results 
	Hypotheses Testing Results 

	Discussion and Conclusions 
	References

