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SECTION 1 : Screening and demographics
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Administered to all participants



Screener and Demographics/1
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All participants between the age of 13- 64 yrs were allowed to take the survey except those except those that worked at an advertising or 
market research agency or beverage company. The age, sex, marital status, employment status and number of members in household was 
captured for all participants.



Screener and Demographics/2
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We also recorded state of current 
residence, region (urban, rural), 
household income, ethnicity, weight, 
and height across participants.



SECTION 2 : 24-hour beverage recall
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Administered to all participants



Incidence, frequency, and time of consumption of beverages in 24 hrs.
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All participants had to record all beverages consumed in the past 24 hours, their frequency of consumption and the time of consumption for 
each consumption occasion. Participants were allowed to select from 13 different beverage types.



Beverage brand and type (caff. /decaff. and regular/diet) and place
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The survey asked the participants to indicate the brand of the beverage and, if relevant, whether the brand they consumed was caffeinated 
or decaffeinated. The place of consumption at home / away from home was also recorded.



SECTION 2a. Container type, size, and volume for ready-to-drink 
beverages.
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For ready to drink beverages



Pack type and size
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The pack type and pack size for each occasion of beverage consumption 
was recorded. This was repeated for each consumption occasion by 
beverage.



Volume consumed
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The participants had to record the proportion of 
beverage consumed within each CO



SECTION 2b. Container type, size, and volume for freshly-prepared 
beverages.
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For freshly prepared beverages



Type of Beverage (packaged vs freshly prepared) & preparation
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In case of beverages such as coffee, tea and 
juice, which can be consumed in both packaged 
and freshly prepared formats, a question was 

asked to determine the format. In case of 
freshly prepared the following question were 

asked. In case of packaged similar route 
followed as mentioned in Section 2a.



Type of coffee, quantity used to prepare
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Type of coffee consumed, number of spoons to 
prepare it, and the number of people who 

consumed were all captured in case of freshly 
prepared drinks such as coffee.



Container type, size, quantity consumed and volume
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SECTION 3: 12-month beverage consumption frequency 
questionnaire
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Administered to all participants



Past year beverage consumption
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A list of all beverage types and subtypes was shown to the 
participant, and they were asked to select beverages  

consumed in the past year.
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Closing Page 
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