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Abstract

:

Analysing the social impact of sports facilities is important because they can have a positive impact on the health and well-being of the people who use them, foster social inclusion and participation, and be an important source of employment and local economic development. This study aimed to analyse the perception of residents of the city of Valencia on the impact of a sports facility and its influence on their future intentions about the services it provides. The sample consisted of 209 residents, of whom 113 were men and 96 were women. The sample rated positively all social impact factors of the sports facility analysed. Regression analyses revealed that two of the five social impact factors (health impact, socio-cultural impact, and image and promotion impact) significantly predict future intentions. Therefore, analysing the social impact of sports facilities provides managers with essential information to ensure a positive integration into the community and in turn, promote active and healthy lifestyles. As well as the influence of this impact on residents’ future behaviours towards the sports facility.
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1. Introduction


Physical inactivity has become one of the main problems of today’s society, increasing year after year [1], creating a progressive deterioration of the population’s well-being and establishing itself as the fourth mortality factor [2], directly related to the increase in obesity generating cardiovascular diseases, type II diabetes, and some types of cancer [3]. Numerous studies show the benefits of physical activity as a means of improving muscular fitness, cardiorespiratory fitness, health and bone integrity [4]. It also reduces the risk of hypertension, the probability of suffering cerebrovascular accidents, decreases the rates of depression, stress and anxiety, improves self-esteem and self-confidence, and is a tool that enriches the physical and emotional state. In addition, Márquez-Rosa [5] has shown that regular practice is a basis for working to reduce violence or risky behaviour among young people, such as, for example, drug use. It is also worth mentioning that physically active people are more satisfied with their lives and happier than those who are inactive [6].



Globally, the data presented by the World Health Organisation shows that one in four adults and more than 80% of the adolescent population do not comply with a minimum level of physical activity, while in Spain, 46% report only a minimum frequency of once a week, which is slightly above the European average (European Commission, 2014). The 2018 Eurobarometer shows that 7% of the European population practice some sport regularly and 33% do so with some regularity, while in Spain, it is 14% and 29%, respectively. Despite these negative figures, we can see that in recent years these rates have gradually increased [7].



For all these reasons, it is justified that training and, therefore, the creation and use of sports centres is a good resource that helps society to maintain a good state of health and reduce risk factors. Although the origins of these spaces were only related to martial arts and bodybuilding, today there is a wide variety of services, incorporating different areas of training, progressively increasing the offer and competitiveness in the market [7].



In the last National Census of Sports Facilities, carried out by the Consejo Superior de Deportes in 2005, there were 176,201 facilities in Spain, which has been increasing year after year. This can be seen in the number of fitness centres, which have around 4000 gyms, with some 4.32 million members. This is one of the main markets in Europe, which coincides with the increase in the number of practitioners, and which is one of the world leaders in leisure facilities, responding to the current growing demand [8].



The aim of this research is to highlight the social impact generated by sports centres in cities. To this end, the first objective is to analyse the perception of a sample of residents of the city of Valencia on the social impact of a sports centre located in a district of the city, as well as to analyse whether there are differences according to various variables of interest. The second objective is to test the influence of residents’ perceptions of the impacts of the sports centre on their future intentions with respect to it.



1.1. Social Impact of Sports Centres


Social impact can be defined as the degree of incidence or affectation that an event, organisation, or service has on society, focusing on people as direct recipients [9]. This is assessed on the basis of different areas, ranging from how it affects cultural, political and economic development, its planning character, its positive or negative effect, its tangibility and even the terms of time, space, and duration [10]. Sports centres are an integral part of the social fabric of communities, providing a space for people to meet, be physically active and socialise. In recent years, the importance of the social impact of sports facilities has been increasingly recognised, and researchers have pointed to the potential of sports facilities to positively influence a range of social effects [11,12]. As most of these effects are considered to be specific and contextual to the community under study [13], managers of these sports facilities should focus on them when managing them. In order to minimise the negative impacts and promote the use of new technologies, it is essential to take into account the policies and laws of the country, the differences in public and private participation, and to be aware of the changes this will bring to the local population.



The most evident is the effect that the proximity to these spaces generates, intensely favouring sports participation in general [14,15], especially among local youth [16]. Similarly, their accessibility will promote an environment conducive to improving physical activity levels and reducing sedentary lifestyles [17].



The socio-cultural impact is reflected in the generation of values, the development of teamwork, solidarity, loyalty, tolerance and personal fulfilment [18]. Fostering these values stimulates cooperation and social cohesion through the active participation of citizens, making it a valuable tool in the educational and community area [19]. It is affirmed that sport helps to achieve integral societies, as it has a universal language and is based on collaboration, improving social relations as a key factor in the quality of life [20]. Likewise, this type of activity facilitates the integration of migrants and supports intercultural dialogue, as evidenced in Spain, where there is a large influx of people from all five continents [21]. Spaaij and Westerbeek [22] support the idea that sports and other associative activities make up the social capital that contributes to the construction of culture and community spirit. Having common norms, reciprocity of behaviour and mutual trust are resources that will affect health-related outcomes and sport participation [23].



On the other hand, in terms of image and promotion, sports centres are places of high outward visibility [24], making them an attractive factor for visitors, residents, businesses, and investors, which translates into marketing [25] and neighbourhood social capital [14]. For example, catalysing redevelopment, the reuse of buildings and vacant land, renewing the image of the district [26,27] and revaluing the city, allow social communities to interact with each other [28]. This will generate recognition of the neighbourhood, publicity, an atmosphere of hospitality from neighbours, an opportunity to increase the interactions between individuals in the sector and together create progress, and cannot be conceived as a project isolated from the reality of its context. Chapin [29] considers that sports can be used as a means to compete for the relocation of businesses and new homes, and can be an effective tool for the management of a locality. Over time, and with good use, it will result in a good community identity [30].



Sports facilities have the potential to have a positive social impact in a number of areas, such as promoting physical activity and health, improving mental health, fostering community engagement and social cohesion, promoting diversity and inclusion, and generating economic benefits. However, it is important to carefully consider the potential social consequences of sports facilities and take measures to address any negative impacts. Ashworth [31], in his research, defines the creation of “place branding”, a concept of environmental identity based on the ability to gain various benefits, such as increased market revenue or popularity of the area, thus creating some uniqueness, which differentiates them from others. This results in an outwardly competitive brand value, to the point that the residents of the neighbourhood love their environment and recommend it to others.



It is also important to highlight the importance that a sports facility has on the social capital of the population in general and on its customers in particular. One of the most important authors who defines and analyses social capital is Robert Putman, who defined social capital as those characteristics of the organization at a social level, such as norms or networks, which facilitate cooperation for mutual benefit [32]. He also argues that social capital has considerable effects on both individuals and communities themselves.



In the context of sports facilities, social capital can be understood as the benefits that members receive from their interactions with other members. Baum and Ziersch [33] concluded that social networks are an important element of social capital in sports facilities. They argue that sports facilities have the capacity to offer their customers the opportunity to establish social ties and a strong sense of belonging. Years later, Crossley [34] analysed social capital in the same context, in which he concluded that private sports centres play an important role in building social capital.



Finally, physical activity plays a fundamental role in the economy of cities. The report carried out by the España Activa Foundation reflected that in 2020, in Spain, it represents 3.3% of the GDP related to the sporting practice of the majority of the population and that it is directly linked to the development and creation of these sports facilities. The associated investments by the state and private organisations can promote job creation, real estate development, and growth in the value of surrounding properties [35], and sometimes include the relocation of existing businesses and reduced property taxes on the land used [29]. In contrast, there are studies that argue that these impacts cannot be linked with certainty to significant growth in the surrounding areas after a new facility has been built [36], as the environment may be growing naturally and not as a consequence of the new facility [37]. In this regard, it is worth noting that most of the analyses mentioned above have been carried out at the mega-metropolitan and large-scale level, due to possible data limitations in smaller geographic areas [29]. Baade & Dye [38] note these uncertainties as a warning to those who make strong claims of a large positive impact. Understanding the social component that originates from the opening of a sports service, such as a sports centre, raises many factors to be analysed that help in the understanding of this important component. García-Pascual et al. [11], in their paper, define five social factors that help in this analysis. The impact on health, as well as the impact on physical activity habits, refers to the benefits provided by a place of sports practice where the benefits on the health of the residents of the town predominate through the practice of physical activity, helping to improve the quality of life of the residents. The socio-cultural impact also derives in social benefits for the municipality that hosts these sports facilities because they can help to promote social values, such as solidarity or cultural exchange, as well as help to preserve and strengthen the cultural traditions of the town. Another very important social factor is the socio-economic factor, as it measures aspects such as labour benefits by increasing the labour supply through job creation, consumption, or commercial investment in the municipality where the sports facility is located. Finally, the social factor that measures the impact on the image and promotion is defined, due to the good image offered by physical activity and sports, these sports venues will gain a positive image in the town and its surroundings, even the organisation of sporting events helps the promotion and recognition of the municipality or town.




1.2. Relationship between Future Intentions and Social Impact


Business leaders must be proactive in their analysis to increase customer loyalty, as this can be critical to the durability of their use of the service. According to Oliver [39], loyalty includes affective, behavioural and attitudinal aspects, and manifests itself in a strong commitment to buy or use a service again. In addition, consumer preferences can be influenced by the emotions evoked by the service, including immediate neurophysiological changes that are difficult to assess due to their intangible and subjective nature [40]. However, Silla-Merchán et al. [41] argue that it is important to take these emotional processes and their regulators into account when assessing customer loyalty.



In the case of sports facilities, it is crucial to assess users’ future behaviours in order to identify the barriers and facilitators that affect the practice of regular exercise and, therefore, to promote the health and well-being of the population.



Therefore, this broad and comprehensive analysis is required to understand the extent to which predilection can be managed through marketing tactics to elicit consumer needs. This will result in a reduction of changes in competition, tolerance to price increases and, as a consequence, an increase in possible recommendations influenced by perceived benefits, such as improvements in health, in the economy itself, or in social values such as trust and interpersonal relationships [42]. León-Quismondo et al. [43], demonstrated that these decisions are determinants for the success of sports centres and for their long-term sustainability.



There are several theories that attempt to explain the decision-making process and choices. However, one of the most widely used is the Social Exchange Theory which was used in the field of psychology by Thibaut and Kelley in the 1960s and promotes a cost-benefit analysis in human relationships. This theory has been used by different authors in the field of sports to assess the willingness to participate in exchanges or supportive behaviours according to the perception of their impact [44,45]. This theory defends the idea that people are willing to participate more if they believe that the rewards outweigh the disadvantages [46]. Xu et al. [47], in their study on residents’ perceptions of the Beijing 2022 Olympic Games, show that residents are enthusiastic about the event and are willing to join the process when they perceive positive impacts.



On the other hand, nowadays, attrition is the main concern in sport management, although there is a considerable increase in membership in the industry, there are studies that show the opposite in the future intentions of these services [48,49]. Therefore, achieving positive emotions is the goal, as it reinforces the user’s continuity in their activity plan, as well as their predisposition to increase the frequency and duration of their activity. The motivational orientation may be due to the proximity to these centres for medium and long-term users [50].



MacIntosh and Law [51] examined the reasons why people join, maintain, and cancel a fitness training membership, and found that half of the users did not renew their membership after the first year, with a lack of time and changes in family dynamics being the main causes.



Social cohesion and equality have a significant influence on sports facilities in cities. Social cohesion is generally defined as solidarity and trust between members of a community, which can be fostered through participation in sports [52]. Studies have shown that social cohesion factors in neighbourhoods, such as safety, trust, positive social bonds, helping others, and the absence of crime, can prevent health problems [53]. Sports facilities that offer community sports programmes can also improve the health of socially vulnerable groups by promoting social cohesion rather than physical fitness or physical form [54]. Social cohesion and equality have a significant impact on consumer loyalty in sports centres. Consumer interaction, brand-community relationships, and consumer value co-creation willingness are all factors that influence consumer loyalty [55]. Sports can bring people together and drive social justice, while ethical values and transcendent motives can also play a role in consumer participation in co-creation [56]. For this, different aspects of customers’ relationships with the brand community can influence their intentions towards the sports centre. Therefore, the following hypothesis is developed:



Hypothesis 1 (H1). 

Sports facilities have an impact on social cohesion, equality and equity that influences the future intentions of their customers.





A sports centre is a facility that provides opportunities for people to engage in physical activities and sports. Access to sports facilities can lead to increased physical activity, which can reduce the risk of obesity and type 2 diabetes mellitus [57]. However, income inequality may limit access to these facilities for some citizens, leading to a gap in community sports [58]. Physical activity is an important part of a healthy lifestyle and can have a positive impact on the health of a community. To promote physical activity in a town with sports facilities, there are several strategies that can be employed. These include creating accessible parks and recreation facilities, providing physical education in schools, encouraging employers to promote physical activity, and involving multiple sectors in the area [59]. Accessibility to sports facilities is also an important factor in determining physical activity habits and consumer loyalty [17]. Closer proximity to sports facilities has been associated with increased participation in physical activity. Studies have also found that the servicescape, consumption motivation, emotional experience, and space flow all contribute to enhancing consumer loyalty [60]. Thus, the following hypothesis is developed:



Hypothesis 2 (H2). 

Sports facilities have an impact on the health of local residents that also influences the future behaviour of their customers.





Hypothesis 3 (H3). 

The impact on physical activity levels and habits influences the future intentions of sports facilities customers.





Sports can enhance social and cultural life by bringing together individuals and communities. Sports can help to overcome differences and encourage dialogue, thereby breaking down prejudice, stereotypes, cultural differences, ignorance, intolerance, and discrimination. Participation in sports is influenced by many social factors such as people’s age, gender, disability, and social groups. Various sports participation opportunities arise along with increasing social interests in health and the development of markets in the sports industry [58]. The power of sports and physical activity can bring together and drive social justice.



The practice of sports is one of the main elements in the physical and psychological well-being of society. Abdolmaleki et al. [61], analysed the role of socio-cultural factors in consumer behaviour in relation to sports. They concluded that socio-cultural factors play an important role in shaping consumer behaviour towards sports activities. In conclusion, socio-cultural factors play an important role in shaping consumer behaviour towards sporting activities. Therefore, the following hypothesis is proposed:



Hypothesis 4 (H4). 

The establishment of sports facilities influences the socio-cultural impact of the locality and, in turn, the future behaviour of customers.





There is a strong relationship between the socio-economic impacts and sports facilities. Studies have shown that socio-economic status is a critical factor in determining participation in sports and physical activity [62]. Lower socio-economic status neighbourhoods tend to have fewer sports facilities, which can hinder the ability of those of lower socio-economic status to participate in sports. A study examining youth experiences related to sports and physical activity by socio-economic factors found that there were significant differences between those from higher and lower socio-economic status backgrounds [63]. Another study examined the geographical association between the provision of sports facilities and participation in sports across an entire Australian population, finding that the socio-economic status was associated with the rate of participation, the rate of regular participation, and the level of organisation of the context of participation [64]. This suggests that access to adequate sports facilities is important for promoting physical activity among all socio-economic groups. Thus, the following hypothesis is proposed:



Hypothesis 5 (H5). 

The socio-economic impact of a sports facility influences the future intentions of its customers.





Image and promotion have a significant influence on the future intentions of health club consumers. Research has shown that perceptions of a corporate image can trigger trust and brand recognition through credibility, which in turn affects users’ future attitudes and intentions [65]. In addition, service convenience, perceived value, satisfaction and loyalty are important factors in determining consumer loyalty [66]. Leisure involvement also plays an important role in gym repurchase intention by mediating business friendships [67]. Overall, image and promotion are key elements that can affect consumer loyalty in fitness clubs. Therefore, the following hypothesis is developed:



Hypothesis 6 (H6). 

Sports facilities can have an impact on image and promotion which in turn can influence the future behaviour of their customers.







2. Materials and Methods


2.1. Participants


The study population consisted of 209 residents of the city of Valencia, 113 men and 96 women, representing 54% and 46% respectively. The characteristics of this sample were divided into four age groups from 18 to 80 years old, with a mean of 41.29 (SD = 17.57). In relation to occupation, more than half are employed (51%), followed by students (24.3%), a small percentage are retired or pensioners (16.7%) and unemployed (2.6%). On the other hand, according to the district of residence, 65% of those interviewed are residents of the district of Algirós (the district in which the sports centre analysed is located) and 35% reside in other districts of the city. Finally, 73% are active users of the sports centre studied. This sports centre has a fitness room, a guided activities room, and an indoor cycling room, among others. It also offers personal training and physiotherapy services. It has a wide range of guided activities. In this study, a non-probabilistic convenience sample was used, considering as an inclusion criteria that the interviewee was a resident of the city of Valencia, over 18 years of age, with at least one year of residence, in order to rule out tourists or temporary visitors with little knowledge of the phenomenon under study. In this sense, it was also considered as a criterion for the selection of participants that they were both users and non-users of the sports centre and, in the case that they had not been users of the centre, that they were aware of its existence and the activities that were carried out there.




2.2. Instrument


For the measurement, a questionnaire consisting of 26 items on possible positive impacts of the facility was used, including socio-demographic data such as age, sex, level of education, residence, and whether they are users or non-users of the sports centre. The survey is an adaptation of the Social Impact study by García-Pascual et al. [11], considering the following impact dimensions: Impact on social cohesion, equality and equity (3 items), Impact on health (4 items), Impact on physical activity habits and levels (5 items), Socio-cultural impact (5 items), Socio-economic impact (6 items), Impact on image and promotion (3 items). As for the Future intentions scale, there are four items adapted from the Zeithaml et al. study [68]. All items had a Likert-type scale with five response options: Strongly agree (5), agree (4), neither agree nor disagree (3), disagree (2), and strongly disagree (1). Table 1 below shows the internal consistency of the dimensions used to measure their reliability, using Cronbach’s alpha. As can be seen, there is internal consistency in the dimensions analysed, since according to the literature [69] they are above the cut-off point (0.70).




2.3. Procedure


The fieldwork was carried out in May 2021, using two methods, face-to-face and online. Firstly, the sports centre lent its spaces for the collection inside the venue as well as its website to carry it out telematically. Secondly, four strategic points, which were close to the facility, were chosen for the sample collection among residents of the city, after consultation as to whether or not they were residents of the city in order to exclude them from tourists or temporary visitors. Participants needed about 15 min to answer the survey. All persons voluntarily agreed to participate and were informed of the full confidentiality of their answers. This study was carried out at the University of Valencia, where the approval of the Ethics Committee was not needed. This university, in its Ethics and Human Research Committee department, does not consider consent necessary to carry out an opinion survey on a professional situation, or topic with different aspects. The study protocol adhered to the principles of the Declaration of Helsinki and it was not necessary to receive the approval of the Ethics Committee of the Universitat de València because, according to the Ethics and Human Research Committee of this university, it is not necessary to obtain approval to conduct an opinion survey on a topic or issue, professional situation, or satisfaction with certain issues.



However, it is mandatory to include a preamble in the survey with the information presented about the project (topic and purpose), the benefits that the information collected by the survey may bring, the willingness to participate, and the anonymous treatment of the data (Data Protection Act). It is also mandatory to indicate a contact person to ask for more information and to put a paragraph in which the respondent voluntarily accepts their participation in the research and tacitly gives his/her consent by answering the survey. Thus, following these guidelines indicated by the Ethics and Human Research Committee of the University of Valencia to develop this type of research, all this information was added at the beginning of the questionnaire.




2.4. Statistical Analysis


Different statistical tests were used to analyse the results, using the SPSS v.26 statistical software. Firstly, T-tests for independent samples, with prior application of Levene’s test for homogeneity of variances. Secondly, a one-factor analysis of variance (ANOVA), with the application of the Bonferroni and Tamhane post hoc tests for multiple comparisons, depending on the existence or not of homogeneous variances, and finally a multiple linear regression analysis.





3. Results


3.1. Residents’ Perceptions of the Impacts of the Sports Centre


Table 2 shows data on residents’ perceptions of the social impact of the sports centre. High scores are observed in the Impact on social cohesion, equality and equity, the Impact on health, the Impact on physical activity habits and levels, and the Impact on image and promotion, with averages exceeding the value of four on the scale, indicating a tendency towards agreement among respondents. On the other hand, the perception of the Socio-cultural impact and the Socio-economic impact show averages close to 3.5.




3.2. Differences in Means in Relation to Socio-Demographic Characteristics


At this point, we can highlight the statistically significant differences in relation to being a user or non-user of the sports centre (p < 0.01), showing that users have higher mean scores than non-users (Table 3). As with the residence variable, in which statistically significant differences were observed in most of the dimensions (p < 0.01), except in the Impact on physical activity habits and levels, where residents obtained higher mean scores. In the sex variable, only in the Socio-cultural impact (p = 0.02), men have a higher score than women on this question. In the other socio-demographic variables such as age, level of studies and occupation, there were no significant differences.




3.3. Influence of Perceived Impacts on Future Intentions


A multiple linear regression analysis was performed taking the dimensions of the Impact on social cohesion, equality and equity, the Impact on health, the Impact on physical activity habits and levels, the Socio-cultural impact, the Socio-economic impact, and the Impact on the image as independent variables and the Future intentions as dependent. To include the independent variables, we checked that they were not collinear using the collinearity statistics (tolerance and IVF). The Durbin-Watson index showed a value of 1.87, which is an indicator of the assumption of independence of the variables taken as independent, with respect to the dependent variables. The Social Impact dimensions were found to predict 48.6% of the variance of Future intentions (Table 4). The coefficients showed that the Image and Promotion impact (β = 0.350, p < 0.05), the Health impact (β = 0.199, p < 0.05) and the Socio-cultural impact (β = 0.197, p < 0.05) significantly predicted residents’ future intentions for the sports centre. They were followed, although not significantly, by the Impact on social cohesion, equality and equity (β = 0.098, p = 0.230), the Impact on physical activity habits and levels (β = 0.019, p = 0.808) and finally the Socio-economic impact (β= −0.046, p = 0.554).





4. Discussion


The fitness industry has grown considerably in recent years, with the emergence of fitness centres in municipalities around the world. While the main purpose of these centres is to provide a place for people to improve their physical health and well-being, they also have the potential to create a positive social impact in the areas where they are located. These sports facilities are becoming increasingly popular in cities and towns around the world, as they offer people a place to engage in physical activity and socialise with others. However, the construction and operation of these facilities can also have a significant impact on the locality in which they are located.



The first purpose of this study was to analyse the perception that a sample of residents of the city of Valencia has of the social impact generated by a sports centre.



In the perception of the impact on health, the responses were mostly positive, as was the case for the item on levels of physical activity, understood as the residents’ interest in practising sports. Both items have the highest positive ratings. In the study by Karusisi et al. [70], it was observed that sports facilities had a considerable influence on the increase of sports practice. Chang and Barrett [71] argue that the presence of a sports facility in a neighbourhood was associated with lower rates of obesity and chronic diseases. This is likely due to the increased access to physical activity and healthy lifestyle choices offered by sports facilities. Along these lines, Zhang and Wang [72] examined the social impact of a sports facility, concluding that the facility had a positive influence on residents’ physical health and mental well-being by providing them with a safe and accessible place to engage in physical activity. The facility also helped to foster a sense of belonging to the community among residents by providing a meeting place for social events and activities.



This research also reflects a positive assessment of the facility in terms of the image, openness, and recognition of the neighbourhood to the rest of the city. In relation to this result, Smith et al. [73] stated that the construction of a new sports facility in a residential neighbourhood led to an increase in property values and a decrease in crime rates.



Sports undoubtedly create a change in the economy [74] and will always have positive repercussions, increasing the number of visitors to cities [75], and leading to higher commercial returns for localities [76,77]. In this research, this is not so noticeable, as the results do not reflect this strongly and have the lowest averages. These results may be due to the fact that the repercussion of the economic impact of a sports facility is complex, being very significant to the municipality where it is located. For example, in their work, Rodríguez and Hernández [78] found that individuals from lower socio-economic backgrounds were less likely to access these sports services due to economic barriers. This highlights the need for policies and initiatives aimed at increasing the accessibility and affordability of sports facilities for all members of the locality. Kim and Lee [79], in their work, also found that low-income and marginalised municipalities may be disproportionately affected by the construction and operation of a sports facility, as they may be more vulnerable to displacement or other negative impacts. In addition, local businesses in these municipalities may find it difficult to compete with larger, more established businesses that often relocate to serve the facility and its visitors. Therefore, implementing policies and initiatives, such as local hiring or support for local businesses, would help to mitigate potential adverse effects in terms of the negative economic impact that may result.



The results of the analysis of the sample of users indicate that the dimensions of health-related social impacts, socio-cultural aspects, and image and promotion have a significant influence on users’ future intentions (confirming the hypotheses H2, H4 and H6). This suggests that users are likely to show long-term loyalty to the programmes and services, and will positively recommend them to their environment. Importantly, these dimensions of social impact are key to assessing the long-term success of any programme or service, as they show the impact they have on users’ lives. The future behaviours of sports centre users have been a variable that has been widely analysed in the sport management literature [80,81]. This variable allows us to know how users will behave in the future through the experiences they have had and the degree of satisfaction obtained with the sports service.



Research has shown that consumers who perceive that a company has a positive social impact are more likely to be loyal to that company [58]. This means that sports facilities that have a strong social impact can establish stronger relationships with their customers and retain them over time.



Consumers who consider a facility to have a positive social impact may be more likely to share their experiences with others and promote the facility on social media or other platforms [82]. This can help increase the facility’s visibility and attract more customers, which will further enhance its financial success.



Regarding the comparison according to the socio-demographic variables, the results show that in the case of being a user or not, users perceive a higher social impact of the sports centre than non-users. In general, people who practice physical activity and sports can better perceive the social impacts of a sports facility, as they have seen the benefits that sports create in people’s daily lives. In the case of the respondents’ residence, residents of the district perceive all impacts significantly higher than non-residents, with the exception of sporting habits. This is why location is a crucial factor for the success of this type of business, exerting a focus on attraction [83], which must be studied in advance before the creation of the infrastructure. In the case of gender differences, it was observed that there are no significant differences; however, in other studies on social impact, significant differences have been observed in terms of this variable, with men obtaining higher averages than women [76,84]. For example, the work of McKeon et al. [85] suggested that interventions in sports programmes should take into account the specific needs and constraints of women living in low socio-economic areas, such as lack of childcare and transportation, in order to increase participation. Finally, no significant differences were found in levels of occupation, educational attainment and age, as in other research on the social impact of sport [86].




5. Conclusions, Limitations and Future Lines of Research


In conclusion, the social impacts of sports facilities are complex and multifaceted. On the one hand, sports facilities can provide a sense of community belonging and social cohesion, especially for disadvantaged groups who do not have access to other forms of socialisation. Sports facilities can also be a source of economic development, attracting tourists and creating jobs in the area. On the other hand, sports facilities can contribute to displacement, especially if they are built in low-income neighbourhoods or if the costs of using the facilities are too high for local residents. In addition, sports facilities can be a source of social inequality if certain groups are excluded or marginalised from using them.



In general, it is important that policy-makers and sports managers take into account the social implications of sports facilities when deciding where and how to build them, as well as their management. This includes ensuring that sports facilities are accessible and affordable for all members of the locality and that they do not contribute to displacement. In addition, it is important to consider the impact of sports facilities on the municipality and to work with local residents to ensure that facilities are used in a way that benefits the community as a whole.



While sports facilities can have a positive social impact, it is important to carefully consider the potential drawbacks and take measures to mitigate any negative consequences. In this way, it is important to be able to ensure that sports facilities are a source of social good rather than social harm. Encouraging loyalty and commitment to sporting activities leads to an improvement in the physical condition of the population and should be treated in accordance with their emotions and needs. Generating initiatives, projects, and services that obtain sufficient support and funding will allow us to create spaces that are heterogenous, in tune with the community in which they are established, accessible and that generate a sporting culture, thus, reducing the worrying rates of sporting desertion that currently afflict society. The analysis concluded that the use of a small sample size in similar scientific research may lead to limited statistical power and possible biases in the results.



It should be noted that this study has some limitations. Firstly, the sample obtained was relatively small and focused on the analysis of a specific sports facility in a Spanish city, so the results may not be generalisable to other places. Other factors that may influence customer loyalty, such as the quality of the facilities or the friendliness of the staff, have also not been controlled for.



Finally, the method used for data collection does not incorporate measures of negative impacts. In this sense, future studies could include some indicators that could capture residents’ perceptions of the possible negative effects of the implementation of sports facilities in neighbourhoods or municipalities.



In terms of future research, this work could be repeated in a different geographical region or with a larger sample of sports centres in different municipalities to see if the results generalise to other locations. Another option would be to use more objective measures of customer loyalty, such as repeat purchases or customer satisfaction ratings, to reduce the possibility of bias. Future work will also seek to increase the sample size in order to be able to compare more accurately when another community is analysed.



In addition, future research could examine the impact of other factors on customer loyalty at sports facilities. For example, how does facility quality or staff friendliness influence customer loyalty, and do these factors interact in any way with social responsibility? By studying these questions, researchers could identify the main factors influencing customer loyalty in sports facilities and provide valuable information to facility managers and owners.



Overall, there is still much to be analysed about the relationship between social impact and customer loyalty in sports facilities. Further research in this field can not only contribute to a better understanding of this relationship, but can also help managers and owners of sports facilities to improve their business performance and better serve their communities.
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Table 1. Reliability of the dimensions analysed.






Table 1. Reliability of the dimensions analysed.





	Variable
	Items
	α
	CI95% α





	Impact on social cohesion, equality and equity
	3
	0.81
	0.76–0.85



	Health impact
	4
	0.77
	0.71–0.81



	Impact on physical activity levels and habits
	5
	0.87
	0.83–0.89



	Socio-cultural impact
	5
	0.91
	0.88–0.92



	Socio-economic impact
	6
	0.93
	0.91–0.94



	Image and promotion impact
	3
	0.91
	0.88–0.92



	Future intentions
	4
	0.85
	0.81–0.88







Note. α = Alpha de Cronbach; CI95% = Alpha Cronbach Interval.
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Table 2. Perception of social impact on the sports centre.






Table 2. Perception of social impact on the sports centre.





	Variable
	M
	SD
	S
	K





	Impact on social cohesion, equality and equity
	4.23
	0.79
	−0.70
	−0.14



	Health impact
	4.43
	0.69
	−0.71
	−0.40



	Impact on physical activity levels and habits
	4.26
	0.65
	−0.28
	−1.29



	Socio-cultural impact
	3.65
	0.89
	−0.19
	−0.58



	Socio-economic impact
	3.44
	1.00
	−0.09
	−0.76



	Image and promotion impact
	4.21
	0.87
	−1.42
	2.61



	Future intentions
	4.40
	0.68
	−1.01
	0.40







Note. Mean (M), standard deviation (SD), skewness value (S) and kurtosis value (K).













[image: Table] 





Table 3. Comparison of perceptions of impacts by gender, age, residence, occupation and user status.






Table 3. Comparison of perceptions of impacts by gender, age, residence, occupation and user status.





	
Sex

	
Male

	
Female

	

	

	

	

	




	
Factor

	
M

	
SD

	
M

	
SD

	
t

	
p Value

	
Cohen’s d

	

	

	




	
Impact on social cohesion, equality and equity

	
4.23

	
0.75

	
4.25

	
0.64

	
−0.23

	
0.82

	
−0.03

	

	

	




	
Health impact

	
4.42

	
0.58

	
4.45

	
0.55

	
−0.37

	
0.71

	
−0.05

	

	

	




	
Impact on physical activity levels and habits

	
4.23

	
0.66

	
4.29

	
0.64

	
−0.68

	
0.50

	
−0.09

	

	

	




	
Socio-cultural impact

	
3.51

	
0.91

	
3.80

	
0.84

	
−2.4

	
0.02 *

	
−0.33

	

	

	




	
Socio-economic impact

	
3.38

	
1.04

	
3.49

	
0.95

	
−0.79

	
0.43

	
−0.11

	

	

	




	
Image and promotion impact

	
4.16

	
0.91

	
4.26

	
0.83

	
−0.79

	
0.43

	
−0.11

	

	

	




	
Residence

	
District Resident

	
Non-Resident in District

	

	

	

	

	




	
Factor

	
M

	
SD

	
M

	
SD

	
t

	
p Value

	
Cohen’s d

	

	

	




	
Impact on social cohesion, equality and equity

	
4.15

	
0.71

	
4.41

	
0.63

	
−2.5

	
0.01 *

	
−0.39

	

	

	




	
Health impact

	
4.37

	
0.56

	
4.55

	
0.56

	
−2.1

	
0.04 *

	
−0.32

	

	

	




	
Impact on physical activity levels and habits

	
4.22

	
0.65

	
4.33

	
0.65

	
−1.2

	
0.23

	
−0.17

	

	

	




	
Socio-cultural impact

	
3.50

	
0.86

	
3.93

	
0.88

	
−3.4

	
0.01 *

	
−0.50

	

	

	




	
Socio-economic impact

	
3.31

	
1.00

	
3.68

	
0.95

	
−2.5

	
0.01 *

	
−0.38

	

	

	




	
Image and promotion impact

	
4.10

	
0.93

	
4.41

	
0.73

	
−2.5

	
0.01 *

	
−0.37

	

	

	




	
User Status

	
User

	
Non-User

	

	

	

	

	




	
Factor

	
M

	
SD

	
M

	
SD

	
t

	
p Value

	
Cohen’s d

	

	

	




	
Impact on social cohesion, equality and equity

	
4.36

	
0.65

	
3.92

	
0.73

	
4.2

	
0.01 *

	
0.64

	

	

	




	
Health impact

	
4.51

	
0.53

	
4.21

	
0.61

	
3.4

	
0.01 *

	
0.53

	

	

	




	
Impact on physical activity levels and habits

	
4.33

	
0.63

	
4.04

	
0.67

	
2.9

	
0.01 *

	
0.45

	

	

	




	
Socio-cultural impact

	
3.76

	
0.86

	
3.34

	
0.91

	
3.1

	
0.01 *

	
0.48

	

	

	




	
Socio-economic impact

	
3.52

	
1.04

	
3.19

	
0.85

	
2.1

	
0.03 *

	
0.35

	

	

	




	
Image and promotion impact

	
4.34

	
0.70

	
3.82

	
1.16

	
3.1

	
0.01 *

	
0.56

	

	

	




	
Age

	
18–25 Age

	
26–40 Age

	
41–59 Age

	
60 or +

	

	

	




	
Factor

	
M

	
SD

	
M

	
SD

	
M

	
SD

	
M

	
SD

	
F

	
p Value

	
η2




	
Impact on social cohesion, equality and equity

	
4.16

	
0.76

	
4.06

	
0.85

	
4.34

	
0.54

	
4.38

	
0.60

	
2.2

	
0.09

	
0.03




	
Health impact

	
4.43

	
0.65

	
4.30

	
0.52

	
4.55

	
0.49

	
4.35

	
0.58

	
2.2

	
0.10

	
0.03




	
Impact on physical activity levels and habits

	
4.31

	
0.69

	
4.18

	
0.60

	
4.27

	
0.65

	
4.24

	
0.65

	
0.33

	
0.80

	
0.01




	
Socio-cultural impact

	
3.77

	
0.81

	
3.32

	
1.04

	
3.70

	
0.81

	
3.72

	
0.91

	
2.5

	
0.06

	
0.04




	
Socio-economic impact

	
3.67

	
0.94

	
3.29

	
0.94

	
3.34

	
1.03

	
3.40

	
1.06

	
1.5

	
0.18

	
0.02




	
Image and promotion impact

	
4.20

	
0.84

	
3.95

	
1.25

	
4.30

	
0.69

	
4.32

	
0.68

	
1.6

	
0.17

	
0.02




	
Occupation

	
Employed

	
Unemployed

	
Student

	
Retired

	

	

	




	
Factor

	
M

	
SD

	
M

	
SD

	
M

	
SD

	
M

	
SD

	
F

	
p Value

	
η2




	
Impact on social cohesion, equality and equity

	
4.22

	
0.70

	
4.31

	
0.56

	
4.14

	
0.78

	
4.40

	
0.60

	
1.0

	
0.37

	
0.02




	
Health impact

	
4.42

	
0.55

	
4.58

	
0.50

	
4.43

	
0.66

	
4.40

	
0.52

	
0.40

	
0.75

	
0.01




	
Impact on physical activity levels and habits

	
4.20

	
0.64

	
4.58

	
0.54

	
4.22

	
0.72

	
4.32

	
0.59

	
1.7

	
0.17

	
0.02




	
Socio-cultural impact

	
3.53

	
0.95

	
3.86

	
0.86

	
3.68

	
0.76

	
3.83

	
0.85

	
1.4

	
0.23

	
0.02




	
Socio-economic impact

	
3.27

	
0.98

	
3.91

	
0.85

	
3.58

	
1.00

	
3.49

	
1.05

	
2.5

	
0.56

	
0.04




	
Image and promotion impact

	
4.13

	
0.95

	
4.58

	
0.70

	
4.12

	
0.86

	
4.37

	
0.67

	
1.9

	
0.13

	
0.04








Note. * indicates differences at a statistically significant level p < 0.05. M = Mean; SD = Standard Deviation; η2 = eta squared.
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Table 4. Influence of impacts on future intentions.






Table 4. Influence of impacts on future intentions.





	Factor
	B
	T
	p Value





	Impact on social cohesion, equality and equity
	0.10
	1.20
	0.23



	Health impact
	0.20
	2.59
	0.01 *



	Impact on physical activity levels and habits
	0.02
	0.24
	0.81



	Socio-cultural impact
	0.20
	2.76
	0.01 *



	Socio-economic impact
	−0.05
	−0.59
	0.55



	Image and promotion impact
	0.35
	4.19
	<0.01 *







Note. R = 0.69; R2 = 0.49; R2 adj = 0.47; D-W = 1869; F(6) = 31,654; * p < 0.01.
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