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Abstract

:

Trust in “green” practices emerges as a crucial determinant in consumer decision-making, reflecting the value placed on a hotel’s sustainability endeavors. This study investigates the factors influencing trust in green hotels by analyzing demographic data obtained from 172 participants in Latin America. Employing statistical methods, including ANOVA and SEM, the research explores the relationship between trust in green practices and demographic variables, with a focus on identifying potential significant differences. The findings highlight the pivotal role of age, particularly the 18–24 years old, in fostering greater environmental commitment. Additionally, the study reveals that prior experience, knowledge, and commitment significantly explain green trust levels. This study offers insights into the Latin American consumer profile, thereby aiding hoteliers and environmental practitioners in comprehending consumer behavior toward eco-friendly lodging options.
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1. Introduction


There are several pressing issues facing our world today, such as global warming, the destruction of ecosystems, and social crises [1]. To tackle these problems, the agenda for sustainable development has established 17 indicators that guide economic and social entities in their development processes. The 2030 agenda is a universal call to action aimed at ending poverty, protecting the planet, and bettering the lives and prospects of people across the globe [2]. Furthermore, as more people become aware of the impact of climate change and environmental degradation, there has been a significant shift in consumer mentality and consumption preferences [3,4], and Latin Americans are no exception; according to statistics 68% of citizens of Latin America and Caribe (LAC) recognize that climate change constitutes a very serious threat to their country over the next 20 years [5].



In order to mitigate the environmental issues, the governments in LAC are facing and fostering more sustainable development practices [5]. Tourism is one of the industries that contribute to environmental overconsumption and degradation; 8% of greenhouse gas emissions and 75% of excess consumption of non-durable goods, energy, and water [6,7]. According to Han [8], the hotel industry is experiencing a change towards sustainability and environmental responsibility as more travelers are demanding it. A 2021 survey by Booking found that 85% of travelers are interested in reserving sustainable hotels [9]. It has become increasingly evident that hotels are becoming eco-friendly as consumers’ awareness of environmental issues and their knowledge of ecology increases. This has led many hotels to implement more ecological policies in their operations management to reach guest expectations [10,11]. In addition, adopting ecological initiatives brings extra benefits to hoteliers in the long term, such as cost savings, public funding, employee engagement, public scrutiny, investor relations, and improved overall well-being for society [12].



Hence, consumers are becoming more mindful of the environmental impact of hotels and value hoteliers’ sustainability initiatives [13]. This enhances customer satisfaction and creates positive intentions, indirectly improving business competitiveness [14]. However, even if hotels adopt eco-friendly practices, customers may only fully trust their commitment if they are aware of the changes. Having experience staying in eco-friendly hotels can significantly impact a person’s attitude, preference, and satisfaction toward green accommodations [11,15]. Additionally, a consumer’s knowledge of environmental practices can influence their perception of a hotel’s sincerity in promoting their ecological commitment [16]. Hence, sustainable practices are crucial in shaping consumer perception towards eco-friendly hotels. Furthermore, the socio-demographic profile of the guests can influence these factors [3].



Numerous studies have explored the complex relationship between demographic profile and environmental behavior [17]. Researchers mentioned that respondent age is the most significant feature related to environmentally friendly behaviors and eco-friendly intention formation [17,18,19]. While older individuals tend to exhibit more pro-environmental commitments, younger individuals display greater concern for the environment and thus engage in higher levels of green consumption [17,20]. Further, some exploration found that gender and income also have been identified as factors impacting green consumption behaviors [18,20,21].



It is undeniable that the level of environmental awareness, knowledge, and commitment can be associated with the distinct features of a population. The significance of eco-friendly consumption and ecologically responsible behavior is widely acknowledged in contemporary marketing literature [18]. Nonetheless, despite ongoing discussions on demographics and ecological practices in Latin America, it remains in its early stages. The bulk of the research is focused on comprehending the practices adopted by the tourism industry, social communities, and strategic development. Unfortunately, the attributes of environmentally conscious consumers and their influence on eco-friendly behaviors have yet to be fully explored. As per the preceding discussion, the following research inquiries were posited:



RQ1: How do the demographics profile (age, gender, education level, and income) affect trust in the green practices of Latin American hotels?



RQ2: How do knowledge, commitment, and previous experience affect guest trust in eco-hotels in Latin America?



Therefore, this study aims to examine and comprehend the relationship between four fundamental aspects (demographic profile, prior experience, ecological knowledge, and environmental commitment) that influence green trust in the hotel context in Latin America. The consumer’s demographic profile encompasses variables such as age, gender, level of education, and income, among others, that can significantly influence the perception and evaluation of a hotel’s sustainable practices. In contrast, prior experience with eco-friendly hotels can play a decisive role in shaping attitudes and preferences towards green accommodation. Additionally, the consumer’s ecological knowledge, i.e., their understanding of the importance of sustainability and environmental practices, can affect how they view a hotel’s reliability and authenticity when promoting their ecological commitment.



The study’s findings will provide insights and a comprehensive understanding of how consumers perceive and value eco-practices in hotels and how these perceptions are influenced by factors such as eco-knowledge and prior experiences. Moreover, the results will aid in the development of effective strategies to promote and consolidate green trust in the hotel sector in Latin America, benefiting both hotels aiming to stand out in the market and consumers who wish to make environmentally conscious choices through their consumption decisions.




2. Literature Review


2.1. Green Consumption in Latin America


LAC suffers disproportionately from the consequences of climate change: 13 of the 50 countries most affected by climate change in the world belong to the region [5]. Hence, an increasing number of individuals in Latin America are recognizing the importance of protecting the environment and opting for sustainable products and services. This trend, often referred to as “green consumption”, has contributed to the industry’s ongoing growth. Green consumption entails selecting options that cause less harm to the environment than conventional alternatives [22]. It is a component of a larger concept of sustainable living that encompasses various environmental practices in addition to consumption choices [20].



The decision to adopt ecological practices in consumption habits prioritizes the conservation of natural resources, reduction of pollution, minimization of waste, and promotion of sustainable practices throughout the life cycle of products and services [20,22]. This conscious decision significantly reduces the personal ecological footprint and positively impacts the protection and preservation of the environment. By choosing to consume in a sustainable manner, individuals are contributing towards a sustainable future for generations to come.



The hotel industry has increasingly adopted the concept of green consumption, which involves the integration of environmentally friendly practices and sustainable products and services by guests in green hotels [23]. This approach encompasses a range of measures, such as the use of energy-efficient lighting and appliances, water conservation, waste management, and the availability of organic or locally sourced food options [24,25]. Recent studies have shown that eco-conscious guests who engage in sustainable behaviors during their stay in eco-innovative hotels can significantly contribute to promoting green consumption practices in such establishments [7,23].



The concept of green consumption is gaining momentum in Latin America as more and more people are adopting eco-friendly practices and products. The region is moving towards a green economy, which is built on the ecological economy and sustainability principles [26]. Despite being a significant producer of renewable energy, several countries in the region are still grappling with promoting green consumption [5]. The Latin American Economic Outlook explores various options to reshape the energy matrix, transform production models, and encourage a green economy, which is essential for sustainable socio-economic growth [27]. Monitoring green growth indicators is considered essential for progress towards more sustainable economic growth and the exploitation of new socio-economic opportunities [28]. Latin American green consumption is constantly on the rise, mainly as a result of increased environmental awareness and knowledge, as well as the demand for products and practices that are sustainable and environmentally friendly.



Despite policies and regulations promoting eco-friendly and sustainable practices, the hotel industry is challenged by external factors outside of their control, including the level of knowledge, awareness, and socioeconomic status of the population. These factors are still in the early stages of development, and while practitioners and academics have studied the sociodemographic characteristics of the population regarding ecological consumption, research in the Latin American context remains limited.




2.2. Green Hotel


The accommodation industry is a major contributor to environmental pollution, with tourism leading to over-consumption of resources and negative environmental impacts [7,29]. Most tourist activities have ecological consequences as they require energy, water, food, and other resources despite providing excellent service [25]. As a result, governments worldwide are promoting sustainable economic development to address environmental degradation, prevent pollution, and reduce resource consumption [30]. Increasing environmental regulations and a greater awareness of the importance of the environment have led to the growth of eco-friendly hotels in place of traditional hotels in recent years [29,31]. Therefore, hotels are shifting their services towards being environmentally friendly.



In recent years, there has emerged a new trend in tourism that focuses on being “green, sustainable, or ecological”. This trend has gained attention from businesses and consumers [24,32]. The term “green” refers to actions taken to reduce environmental impact, such as green purchasing or recycling [31]. Therefore, a “green hotel” refers to a hotel that practices various environmentally-friendly measures to protect the natural environment and reduce operating costs [29,33]. These measures include saving water and energy, using green purchasing policies, and reducing emissions and waste. Hotels implement different environmental practices, but some noteworthy measures include reusing towels and sheets, using low-flow taps and showers to conserve water, adopting light sensors and individual air conditioning to reduce energy consumption, and promoting ecological purchases such as local foods and cleaning products [10,24,34,35].




2.3. Demographic Profile in Customer Behavior and Trust


Ecological research tends to concentrate on measuring behaviors from psychological, cognitive, and emotional viewpoints. While gathering demographic data, it is usually only descriptive and rarely analyzed in terms of its impact on consumer behavior, trust, and the market. However, some approaches have shown the significance of a thorough analysis of the consumer profile in ecological consumption trends. Samdahl and Robertson (1989) [36] argued that consumers who are more environmentally conscious tend to have below-average incomes and less education than the average American at that time. However, recent research suggests that high income and greater education do have a significant influence on tourists’ behavior [18,37], which is in contrast to the findings of the Samdahl and Robertson study [36].



According to Ibok and Etuk (2014) [18], their study conducted in Nigeria shows that younger generations, women, and clients with higher levels of education and income are more likely to choose and trust green hotels. The author believes that younger generations are more environmentally conscious and willing to use eco-friendly products and services. This could be due to the increased awareness and changes in the educational system and access to information in the current century. On the other hand, Chou and Chen (2014) [37] found that people over the age of 41 reported a lower environmental attitude, while those with higher education levels (college) showed a positive environmental attitude.



A study conducted in the Canary Islands found that older tourists (36 years and above) tend to have a stronger pro-environmental attitude when staying in hotel establishments compared to younger ones [38]. However, the age categories used in the analysis have significant gaps, spanning approximately 17 years. Additionally, the study conducted by Rodríguez et al. (2020) [38] confirmed that women are more likely than men to opt for green hotels, with women exhibiting more positive behavior in this regard [37,38]. Based on these findings from previous research and the need to update the landscape of green consumption in the demographic context, the hypothesis is proposed:



Hypothesis H1.

Socio-demographic profile has a positive influence on customer trust in a hotel’s eco-friendly practices.






2.4. Previous Experience, Ecological Knowledge, Commitment and Trust


Many people are becoming increasingly aware of environmental problems, the limited availability of natural resources, and the vulnerability of the environment [29]. These individuals hold strong environmentally friendly beliefs, actively seek opportunities to behave in eco-friendly ways, and often express concerns about environmental issues [39]. Research has shown that people’s green attitudes significantly impact their green purchasing behaviors [29,35,39]. One scholar discovered that consumers’ favorable attitudes towards environmentally friendly products are strongly linked to their willingness to pay more for them [40].



Furthermore, regarding services such as eco-hotels, trust is a crucial factor in consumer decision-making. This is especially important since there is often uncertainty before experiencing the service [41]. However, building trust between a hotel and its guests is crucial. This trust is formed when guests have their expectations met and have a positive experience during their stay. A guest’s memories of their previous stay can significantly impact their expectations and perception of the service provided during their current visit. Therefore, hotels must ensure that their guests have a satisfying experience every time they stay to foster a long-lasting relationship. Prior research in the eco-hotel context has primarily focused on investigating the moderating effect of prior experience on the association between behavior and trust. In contrast, the present study aims to explore the direct influence of prior experience on trust in ecological hotels.



Hypothesis H2.

Previous experience has a positive influence on customer trust in the hotel’s green practices.





In green marketing, consumers rely on “green trust” to feel less anxious about buying environmentally responsible products or services [42]. For tourists who choose eco-hotels, it is vital to have confidence in the measures the hotel takes to protect the environment. Tourists with high environmental knowledge would feel more confident in choosing a green hotel [37].



Environmental knowledge is defined as the degree of understanding that tourists have about the relevance of environmental conservation [43]. It is important to note that this environmental knowledge plays a fundamental role in creating environmental awareness, which in turn translates into favorable attitudes towards the environment, also known as environmental attitudes [44]. These attitudes, driven by acquired knowledge, tend to influence individuals’ adoption of pro-environmental behaviors. In summary, environmental knowledge acts as a catalyst that fosters knowledge and positive attitudes toward the natural environment, thus stimulating behaviors that contribute to protecting and conserving the environment.



Hypothesis H3.

Environmental knowledge has a positive influence on customer trust in a hotel’s eco-friendly practices.





Furthermore, the importance of eco-friendly initiatives in the hospitality industry has become increasingly apparent, and guests are gradually seeking out hotels that prioritize environmentally responsible practices. As such, hotels with a track record of implementing eco-friendly initiatives will likely be viewed more favorably by discerning travelers [32]. Past research indicates that customers’ commitment to preserving the environment is often linked to their psychological connection with nature; this connection plays a significant role in shaping individuals’ environmental attitudes and intentions [45,46]. It is worth noting that commitment reflects a mental state characterized by a strong connection or dedication to a particular behavior or action [45,47]. According to Yue et al. (2020) [4], when individuals prioritize their pro-environmental behaviors in alignment with their personal values, such as environmental commitment, their motivation to act increases. On the other hand, if their pro-environmental behaviors do not align with their personal commitment, they are less likely to engage in them. Making a commitment to the environment can significantly improve an individual’s attitude toward it, leading to greater respect [48].



Hypothesis H4.

An environmental commitment has a positive influence on customer trust in a hotel’s environmentally friendly practices.





The previous research findings and the need to update the understanding of green consumption in the demographic context led to the formulation of hypotheses. These hypotheses aimed to investigate the demographic characteristics that influence consumers’ current green behavior. Furthermore, to explore the relationship between these characteristics, their previous experiences, level of knowledge, and sense of responsibility toward strengthening trust, the following hypothesis was developed:



Hypothesis H5.

Demographic profiles moderate the effects of previous experience, ecological knowledge, and environmental commitment toward green trust.





According to the above, the research model was drawn (Figure 1).





3. Methodology


3.1. Data Sample and Collection


The present study employs a quantitative methodology to investigate the relationship between consumers’ trust in green practices within the hospitality industry and their demographic characteristics, level of knowledge, commitment, and prior experience. To obtain data on these variables, an online digital survey was administered using Google Forms. This approach is a highly efficient and convenient method of gathering responses, particularly when targeting a diverse and geographically dispersed audience. The survey was conducted over four months, from February to May 2023, to ensure data collection over an extended time frame. The survey was widely disseminated through social networks and the Click-Workers platform, which provides both standard and customized solutions for data-oriented projects, including text creation, surveys, and sentiment analysis. The Click-Workers platform has been certified in accordance with ISO 27001 for its Information Security Management System (ISMS) [49]. ISO 27001 is a certification that assists companies in enhancing their cybersecurity and privacy protection measures. International Organization for Standardization (ISO) is located in Geneva, Switzerland [50].



The survey conducted was entirely anonymously and did not require any personal information from the respondents, such as names, phone numbers, or email addresses. The purpose and conditions of the survey were explicitly communicated in the header or description of the form, and participants were given the option to decline their participation at any time. The respondents’ consent was entirely voluntary, and the survey form ensured the privacy of their data by not requesting any sensitive information or email addresses. Great care was taken in safeguarding the confidentiality of the respondents’ information.



The research aimed to survey individuals with a keen interest in the travel and tourism industry, as determined through the Click-Workers platform. A random sampling method was employed to select participants from all Latin American countries that satisfied the initial criteria, ensuring equal opportunities for participation and resulting in a diverse sample from multiple countries within the region. It is important to highlight that the study viewed the respondents as a collective representation of Latin America rather than considering their individual countries of origin. A total of 175 responses were gathered, with three responses being excluded due to inconsistent answers.




3.2. Variable Measurement


The survey questionnaire assessed various important aspects of green trust in the hospitality industry in Latin America. It included questions about the participants’ demographics, knowledge about green issues, commitment to the environment or ecological practices, and past experiences with green hotels. Those variables were categorized into groups, as displayed in Table 1. In regard to the query about “previous experience,” respondents were given the options of “no”, “yes”, and “I am not aware”, which were ranked on a scale of 0 to 2. The inclusion of “I am not aware” as a neutral choice was intentional, as some customers may not be certain if they stayed in eco-friendly hotels, especially if they did not make the reservation themselves. A comparable approach was also utilized for the question of “ecological knowledge”, where “somewhat” pertains to individuals who possess basic ecological knowledge but may not have a complete understanding of the topic. This method allowed respondents to accurately evaluate their level of experience and knowledge, especially in scenarios where customers may not have been the primary reservation-makers or were uncertain about their experiences. It also addressed situations where individuals had some ecological knowledge but lacked a comprehensive understanding of the subject.



To measure green trust, five items on a Likert scale were established (a common technique for measuring attitudes and opinions) ranging from one to five; 1 entails strongly disagree, and 5 strongly agree [51]. The items were based on the construct outlined by Bashir et al. (2020) [52] and included the following statements: (a) Green hotels can be trusted to fulfill their environmental commitments, (b) Green hotels are reliable in terms of their environmental performance, (c) Green hotels are trustworthy in terms of their arguments in favor of environmental conservation, (d) Green hotels meet my expectations when it comes to environmental concerns, and (e) Green hotels are genuine and truthful in their efforts to protect the environment. The variables’ coding method is shown in Table 1, which depicts the definition of each variable and its measurement indices.



All of the variables in this study were measured using categorical scales, including both the independent and demographic variables. Only the dependent variable was transformed into a numerical variable by calculating the mean of the five indicators. This allowed the performance of correlation analyses. Independent variables are described by a nonmetric measurement scale. The advantage of this type of attribute is that it can be discrete in the sense that by having one particular feature, all other features can be excluded, and there can be an amount of “present” or “absent” of the attribute. Measurement of dependent variables using metric techniques in order to better understand “green trust” under multivariate analysis [53]. The questionnaire was prepared in Spanish to ensure that participants could understand and answer the questions effectively and to avoid any potential linguistic barriers.




3.3. Data Analysis


For this study, initially, descriptive population data will be analyzed to understand the percentage distribution. Subsequently, ANOVA (Analysis of Variance), a statistical technique used to compare the means of two or more groups [54], will be employed to analyze the participants’ demographic profiles. This will enable the evaluation of the correlation between green trust and demographic variables, thereby assessing possible significant differences among participant groups. Additionally, ANOVA will also be conducted to determine whether there are differences in the social profiles of respondents concerning ecological knowledge, commitment, and prior experience.



In the third phase, Partial least squares structural equation modeling (PLS-SEM) was used to test the proposed hypotheses. SEM is a powerful statistical tool that allows the specification of complex inter-relationships between observed and latent variables [55]. The method used is PLS or partial least squares, also known as PLS-SEM. This has higher statistical power levels than CB-SEM, making it more suitable for small sample sizes or complex models. It is more flexible regarding model specifications and data requirements, allowing researchers to include reflective and formative measurement models in the same analysis [56]. It is important to highlight that this study is exploratory and performed with categorical predictors. Consequently, it does not provide inner and outer model assessment, as rigorous scholarship might suggest (measurement items’ reliability and validity, goodness of fit, tests to prevent endogeneity problems or collinearity) [53]. The software that was executed for running the PLS-SEM assessment is SMARTPLS, version 4. It has several advantages for PLS-SEM analysis, including its ease-of-use and frictionless design [55].





4. Results


4.1. Descriptive Demographic Profile


The survey results show the breakdown of the sample population based on various demographic categories, including gender, age, education, and income from Latin American participants. Table 2 reveals that the gender distribution is almost equal, with 51.2% men and 48.8% women. Most respondents fall within the 25–34 age group (33.1%), followed by the 35–44 age group (33.7%). The young ages (18 to 24 years) and adults (55 to 64 years and 65+) age groups are less represented, with 17.4%, 1.7%, and 0.6%, respectively. Regarding education level, over half of the surveyed population (57.6%) have completed university studies or possess a university degree. Only a small percentage (2.3%) reported having less than a secondary education. The secondary and postgraduate education levels have similar representation, at 20.3% and 19.8%, respectively. The income distribution shows that the majority of respondents fall under the category of “USD9999 or less”, representing 39.0% of those surveyed, tailed by the income range of “USD10,000–USD24,999” at 25.0% and “USD75,000 or more” at 18.6%. The income categories of “USD50,000–USD74,000” and “USD25,000–USD49,999” have a lower representation, at 5.2% and 12.2%, respectively.




4.2. Variable Descriptive Analysis


Table 3 displays the findings of a study involving 172 participants from Latin America. The data are divided into three main categories: “Previous Experience”, “Ecological Knowledge”, and “Ecological Commitment”, along with a score called “Green Trust”. The results indicate a relatively equal split between respondents with and without experience with eco-friendly hotels. Around 41% reported having stayed in eco-friendly hotels, while a similar percentage said they had not. However, about 17% were uncertain if they had. This implies that the hospitality industry’s demand for eco-friendly hotels is increasing as they become more visible and sought-after.



In terms of environmental knowledge, the majority of participants, that is, 50.6%, consider themselves to have a strong understanding of eco-friendly practices. This suggests that a significant percentage of respondents tend to be well-informed about the importance of protecting the environment, its issues, and possible actions to mitigate the negative effects [43]. Knowledge may play a decisive role in their intention to visit a green hotel. Additionally, 29.1% of Latin Americans surveyed admitted to being somewhat familiar with green policies in the hospitality industry.



Furthermore, 21.5% of the Latin American sample seek hotels with eco-friendly practices or green certification, showing a high commitment in terms of environmental consumption. According to Fauzi et al. (2022) [45], when people feel a strong emotional connection with nature, they tend to become more committed to protecting the environment [45]. This psychological attachment to nature can motivate individuals to take action and make environmentally conscious choices. Nonetheless, a significant majority (78.5%) did not consider eco-friendliness initiatives a top priority when selecting accommodations.



The “Green Trust” variable was developed to assess respondents’ trust in hotel green policies. The average score of 3.72 suggests a moderate level of trust and credibility towards accommodations concerning their eco-friendly policies. These findings underscore the importance of the hotel industry’s commitment to sustainability practices to promote environmentally responsible choices among consumers.




4.3. Analysis of Variations in Demogaphic Features


In order to answer the question RQ1, the first analysis procedure analysis of variance [57] results is presented in Table 4, which indicates whether significant differences exist between the categories of Latin American demographic features relating to previous experience, commitment, ecological knowledge, and trust. The analysis of the age variable revealed that there is no significant difference (p > 0.05) in trust, ecological knowledge, and previous experience among various age groups. However, when it comes to measuring people’s emotional, psychological, and conscious connection to environmental protection, which is the “Commitment” factor, age plays a significant role (p < 0.001).



Interestingly, despite being one of the most common ages in the survey, the age group of “25–34” has shown a low commitment towards the environment. Out of the 57 participants in this age group, 43 answered “no” when asked if they seek out hotels with ecological practices or green certification. This implies that 75.4% of Latin Americans surveyed do not feel a strong connection to environmental care. Similarly, respondents between 35–44 years old also disclosed a lack of commitment towards green consumption, with 91.4% not being very dedicated in this context. Conversely, individuals aged 18–24 years old (11 out of 30 participants) had higher levels of compromise regarding the environment. While some scholars have suggested that older individuals have greater pro-environmental commitment due to past experiences [17,20], the data suggests that younger people tend to be more concerned about the environment.



Additionally, according to ANOVA outcomes, demographic factors such as gender, education, and income level do not appear to significantly influence individuals’ attitudes and behaviors toward eco-friendly practices or initiatives in Latin America. This finding emerged from an analysis of data collected from a diverse group of participants with varying levels of education and income, as well as both male and female gender. As such, it may be concluded that demographic factors have a negligible effect on individuals’ pro-environmental behaviors.




4.4. Direct Relationship between Predictors toward Trust


For the purpose of answering RQ2, SEM is used for regression analysis and moderation testing. It is worth mentioning that the categorical item constructs employed in this research preclude their assessment in terms of validity and reliability. Hence, the models presented in this study, although limited in their scope, offer valuable insights into the various factors that contribute to the main purpose.



The first model examined is a regression study that examines the correlation between various predictor variables, including age, education, gender, income, previous experience (PE), commitment (EC), eco-knowledge (EK), and the outcome variable, green trust (GT), which pertains to trust in ecological practices. Results indicate that age (ß = −0.013; t = 0.181; p > 0.05), education (ß = −0.024; t = 0.364; p > 0.05), gender (ß = −0.233; t = 1.613; p > 0.05), and income (ß = 0.106; t = 1.495; p > 0.05) do not exhibit a significant relationship with green confidence levels. As a result, hypothesis (H1) is rejected, concluding that the demographic profile of Latin American participants has no effect on trust towards eco-friendly practices of green hotels. It can, therefore, be inferred that other factors have a greater impact on the increase in levels of green confidence.



Conversely, variables such as previous experience (ß = 0.155; t = 2.513; p < 0.01), commitment (ß = 0.538; t = 3.719; p < 0.001), and eco-knowledge (ß = 0.165; t = 2.446; p < 0.014) were discovered to have a significant positive influence on changes in green trust levels; thus, hypotheses 2–4 can be accepted (see Table 5). Additionally, the R2 value for the first model was 0.153, indicating that only 15% of the change in green confidence levels is accounted for by the predictor variables entered.




4.5. The Moderation Effect of the Latin America Demographic Profile


In model 2, the determination report R2 value stands at 0.216, indicating that 21.6% of the variation in green trust can be explained by using the independent variables and moderation variables that were considered during the analysis. The results of Table 6 and Figure 2 indicate the moderation effects of various demographic variables and the predictor variables (previous experience, commitment, and ecological knowledge) on green trust (GT). The findings of the second model suggest that demographic factors such as age, gender, education, and income do not significantly impact green trust (p > 0.05). This conclusion aligns with the observations of model 1. Nevertheless, unlike model 1, the analysis indicates that there is no substantial association between the level of previous experience and the level of green trust (ß = 0.078; t = 0.846; p < 0.05) in this specific interaction model. Consequently, the direct effect of prior experience cannot explain the changes in trust levels concerning green hotels among the Latin American sample. Therefore, this model rejects the first and second hypotheses. In contrast, the direct effects for EC -> GT (ß = 0.637; t = 2.999; p < 0.01) and EK -> GT (ß = 0.208; t = 2.431; p < 0.05) are noteworthy and lend support to Hypotheses 3 and 4.



Furthermore, the interaction of age between a previous experience (ß = −0.082; t = 0.965; p > 0.05), ecological knowledge (ß = −0.058; t = 0.731; p > 0.05), and commitment (ß = 0.087; t = 0.502; p > 0.05) towards green trust does not have a significant effect. This implies that the age of participants did not have a significant impact on the relationship between green trust and predictor variables. Additionally, a similar result is reflected in the moderation of gender and income, whose p-value is <0.05. However, it was observed that the education level (ß = 0.173; t = 2.216; p < 0.05) of Latino participants did have a moderating effect on the relationship between ecological knowledge and green trust. Hence, it seems that individuals with higher academic achievements are more likely to have a deeper understanding of environmental problems and policies, which can lead to a more trusting attitude towards eco-friendly practices promoted by green hotels. Although the ANOVA analysis revealed no differences between the education and ecological knowledge groups in terms of the degree of relationship between EK and GT, the interaction between the two groups did seem to strengthen the relationship between the two groups. Interaction plots are depicted in Appendix A. The illustration of the interaction between demographic profiles and ecological knowledge is provided in Figure A1. Figure A2 displays the interaction between previous experience and demographic profiles. Figure A3 illustrates the interaction between demographic profiles and environmental commitment.



Upon analyzing the data, it was discovered that demographic variables such as gender, age, and income do not significantly impact the relationship between predictors and green trust, with the exception of the Education x EK -> GT relationship. On their own, Latin Americans’ demographic variables do not directly affect green trust. However, their interaction with commitment (in the case of ANOVA) and ecological knowledge (in model 2) may be critical in comprehending differences in trust toward eco-friendly practices. Further examination of consumer behavior regarding green consumption issues is necessary, as prior research has demonstrated. Even in Latin America, more investigation is required due to its multicultural nature and varied natural resources, policies, and social currents that can influence behavior, acceptance, and understanding of ecological practices, environmental problems, and consumer intentions.





5. Discussion and Conclusions


5.1. Discussion


The approach of this study is to examine the link between demographics and factors such as environmental commitment (EC), knowledge (EK), previous experience (PE), and green trust (GT) among Latin American individuals. The findings indicate that variables such as age, education, gender, and income do not have a significant direct impact on GT. However, the study highlights intriguing moderation effects, where the level of education of the participants plays a moderating role in the relationships between eco-knowledge variables and GT.



According to the study, there were no notable variations in confidence, ecological knowledge, and prior experience across different age ranges. However, age has been identified as a significant factor in determining ecological commitment. The research indicates that individuals between the ages of 25 and 34 years (the average adult age) have lower levels of commitment towards environmental protection in terms of green consumption. In contrast, those between the ages of 18 and 24 years exhibit higher environmental awareness and a preference for ecological accommodations. These findings challenge the commonly held belief that older people are more engaged and committed to green consumption [20].



The research conducted a thorough analysis of personal characteristics and concluded that age plays a significant role in consumer behavior, corroborating previous research claims [17,20,29,58]. Those who prioritize eco-friendly accommodations often seek innovative information, and the younger generation tends to be more immersed in digital media [59], motivating them to choose environmentally conscious lodging options [60]. Younger individuals have a broader understanding of the benefits of staying in green environments, as evidenced by Han et al. (2011) [29]. However, the study did not reveal any significant difference in ecological knowledge across age groups.



The regression analysis results (models 1 and 2) indicate that demographic variables, including age, education, gender, and income, do not have a significant, direct impact on the level of trust in green hotels in Latin America. Essentially, these factors alone cannot account for why individuals trust green hotels. Instead, psychological factors such as past experiences, environmental commitment, and eco-knowledge are more influential in cultivating trust in hotel green practices. However, in this study approach, these variables only account for a small percentage of the change in green trust. Therefore, other internal or external factors, such as personal attitudes, attributes, norms, perceptions, communication, location, or hotel infrastructure, may impact trust development in green hotel practices.



Notably, environmental commitment and knowledge have a positive impact on green trust, suggesting that people who are more committed to environmental protection and have greater ecological knowledge tend to increase their trust in green hotel practices. Furthermore, it is observed that the relationship between ecological knowledge and green trust is strengthened by the Latin American educational level. This indicates that individuals in Latin America with higher education levels are more likely to trust green hotels due to their greater understanding of environmental policies and issues.




5.2. Implications


The study’s findings indicate a statistically significant correlation between Latin American individuals’ age and their level of environmental commitment, which consequently affects their inclination to adopt eco-friendly behaviors and choose environmentally responsible hotels. These results are consistent with the theories presented in prior research [17,18,19,20,29]. Thus, hotel companies seeking to encourage green consumption practices can derive strategic benefits from considering age-related factors as a critical element of their marketing strategies. This would entail implementing informative, educational, and promotional campaigns that underscore the company’s environmental commitment and engage customers in environmental issues. By following this approach, hotel companies can effectively promote eco-friendly practices and contribute to a green future.



Furthermore, comprehending how guests’ demographic profiles impact their trust in hotels’ eco-friendly practices presents significant opportunities to enhance strategic areas, such as property image, attributes, information dissemination, staff training, and other factors highlighted by scholars that directly influence trust generation and green consumption [7,22]. In practical terms, the study’s results emphasize the significance of marketing and communication strategies that concentrate on promoting environmental engagement and ecological knowledge among their target audience in Latin America.



To increase customer confidence in green practices, hotels must prioritize creating positive experiences that foster environmental care commitment. One effective approach is to promote ecological knowledge and environmental education among customers. Providing information on the positive impact of these practices and how clients can contribute can also be beneficial. By doing so, hoteliers can create a culture of environmental responsibility, increasing customer visiting intentions and promoting green practices in the wider community. Latin American consumers who possess ecological knowledge are more likely to trust in green practices claims. This trust is strengthened when companies are transparent about their environmental impact and take measures to reduce it.



Moreover, education also plays a significant role in reinforcing the relationship between ecological knowledge and trust in environmentally friendly practices. Hence, companies can benefit by targeting consumers according to education levels and providing a more accurate campaign. Since this study focused on Latin America as a region, it is important to recognize that attitudes and behaviors toward environmental care may be influenced by specific cultural factors. Strategies must be adapted to take these cultural differences into account.




5.3. Conclusions


In this study approach, data from 172 individuals residing in Latin America were examined. It was highlighted that when assessing green trust, it is important to evaluate the interaction between demographic variables and key predictors such as environmental commitment, knowledge, and previous experience, as well as their interplay with each other. Despite the fact that demographic variables alone cannot account for some of the variance in green trust, ecological knowledge, and commitment can have a noteworthy effect on trust towards environmentally friendly practices in a significant way. A critical aspect of these findings is to provide valuable insight into the ways in which Latin American consumers think about green consumption and how they behave.



A hotel that prioritizes the use of eco-friendly practices can appeal to a particular group of consumers who are environmentally conscious. This, in turn, may enhance the hotel’s reputation and instill confidence in its green initiatives, resulting in a surge in bookings for Latin America hotels. It is noteworthy that environmental concerns and ecological care play a significant role in consumers’ hotel choices. Consumers hold in high esteem hotels that actively strive to promote sustainability, and such hotels’ “green” trustworthiness is a critical factor in their accommodation selection. Moreover, a hotel’s genuine commitment to green practices and ecological knowledge of environmental issues can have a substantial impact on consumer confidence in its eco-friendly efforts.





6. Limitation and Future Studies


There are a few limitations to the present study that should be noted. First, the study is focused solely on Latin America and has a relatively small sample size of 172 respondents. Additionally, the questions used for analysis were limited to close-ended dichotomic categories or a maximum of three indicators, which may obscure the relationships between predictor variables and the outcome. In light of the different levels of measurement, it may be possible to explore metric data for independent variables in order to improve an operation with a constant unit of measurement [53]. As a result, the generalizability of the findings to other populations and geographic locations may be limited. Finally, it is worth noting that the data collection was not stratified, which means that the distribution of observations for gender is not equal for men and women. This may also impact the final findings.



In the hospitality industry, building trust with guests and promoting sustainable consumption are of paramount importance. However, it is imperative to note that a deeper understanding of the impact of intrinsic and extrinsic factors on guests’ attitudes and behaviors towards eco-friendly practices in the hospitality industry is necessary. Knowledge, commitment, and trust differ according to cultural context and socioeconomic level, opting for a larger sample and stratifying by age, gender, and nationality will be the first step on complex and holistic future analysis. Further research is therefore warranted to shed light on this important aspect, including external factors, a planned behavior theory approach, and a bigger sample size.
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Figure A1. This is a figure describing ecological knowledge interaction among demographic profiles: (a) Interaction plots between age x Ecological knowledge to green trust. (b) Interaction plots between gender x Ecological knowledge to green trust. (c) Interaction plots between Education level x Ecological knowledge to green trust. (d) Interaction plots between incomes x Ecological knowledge to green trust. 
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Figure A2. This is a figure describing previous experience interaction among demographic profiles: (a) Interaction plots between age x previous experience to green trust. (b) Interaction plots between gender x previous experience to green trust. (c) Interaction plots between Education level x previous experience to green trust. (d) Interaction plots between incomes x previous experience to green trust. 
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Figure A3. This is a figure describing environmental commitment interaction among demographic profiles: (a) Interaction plots between age x environmental commitment to green trust. (b) Interaction plots between gender x environmental commitment to green trust. (c) Interaction plots between Education level x environmental commitment to green trust. (d) Interaction plots between incomes x environmental commitment to green trust. 
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Figure 1. Research model. The moderating hypothesis (H5) is indicated by a dotted line. 
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Figure 2. Structural equation modeling with results. Source: Author creation. 
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Table 1. Variables and descriptive measurements.
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	Variables
	Definition
	Measurement





	Age
	Categorical variable
	1: 18–24 to 6: 65+



	Gender
	Categorical variable
	0: Male, 1: Female



	Education
	Categorical variable
	1: Less than high school, to

4: Postgraduate



	Incomes
	Categorical variable
	1: USD 9999 or less to

5: USD75,000 or more



	Previous experience (PE)

Have you ever visited a green hotel?
	It refers to visits to places a person has been before.
	0: No, 1: yes, 2: I am not aware



	Ecological Knowledge (EK)

Do you have any knowledge of environmental or ecological practices?
	It refers to the level of tourists’ comprehension of the importance of conserving the environment [43].
	0: No, 1: yes, 2: Somewhat



	Environmental Commitment (EC)

When you look for hotels do you check if they implement ecological practices or have any ecological certification?
	It is the psychological attachment to a specific behavior. Environmental commitment increases when individuals feel connected to nature [45].
	0: No, 1: yes



	Green Trust (GT)
	A willingness to depend on a product, service, or brand based on the belief or expectation resulting from its credibility, benevolence, and ability about its environmental performance [43].
	Likert scale










 





Table 2. Socio-demographic descriptive data.
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N = 172

	
Categories

	
Frequency

	
(%)






	
Gender

	
Male

	
88

	
51.2




	
Female

	
84

	
48.8




	
Age

	
18–24

	
30

	
17.4




	
25–34

	
57

	
33.1




	
35–44

	
58

	
33.7




	
45–54

	
23

	
13.4




	
55–64

	
3

	
1.7




	
65+

	
1

	
0.6




	
Education

	
Less than high school

	
4

	
2.3




	
High school

	
35

	
20.3




	
Some college/University

	
99

	
57.6




	
Postgraduate

	
34

	
19.8




	
Income

	
USD9999 or less

	
67

	
39.0




	
USD10,000–USD 24,999

	
43

	
25.0




	
USD25,000–USD 49,999

	
21

	
12.2




	
USD50,000–USD 74,000

	
9

	
5.2




	
USD75,000 or more

	
32

	
18.6











 





Table 3. Variables descriptive data.
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N = 172

	
Categories

	
Frequency

	
(%)






	
Previous Experience (PE)

	
No

	
71

	
41.3




	
Yes

	
71

	
41.3




	
I am not sure

	
30

	
17.4




	
Ecological Knowledge (EK)

	
No

	
35

	
20.3




	
Yes

	
87

	
50.6




	
Somewhat

	
50

	
29.1




	
Environmental Commitment (EC)

	
No

	
135

	
78.5




	
Yes

	
37

	
21.5




	
Green Trust (GT)

	
Mean

	
Min

	
Max




	
3.72

	
1

	
5











 





Table 4. ANOVA results for demographic profile and trust, previous experience, eco-knowledge, and commitment.






Table 4. ANOVA results for demographic profile and trust, previous experience, eco-knowledge, and commitment.





	
Variables

	
Categories

	
Trust Mean

	
Trust

	
Eco-Know

	
Pre_Exp

	
Commitment






	
Age

	
18–24

	
3.71

	
F = 0.533/p > 0.05

	
F = 0.811/p > 0.05

	
F = 1.479/p > 0.05

	
F = 2.942/p < 0.001 ***




	
25–34

	
3.85




	
35–44

	
3.57




	
45–54

	
3.83




	
55–64

	
3.67




	
65+

	
4.20




	
Gender

	
Male

	
3.84

	
F = 2.171/p > 0.05

	
F = 0.022/p > 0.05

	
F = 0.385/p > 0.05

	
F = 0.118/p > 0.05




	
Female

	
3.61

	

	

	

	




	
Education

	
Less than high school

	
3.95

	
F = 0.146/p > 0.05

	
F = 0.815/p > 0.05

	
F = 0.118/p > 0.05

	
F = 0.029/p > 0.05




	
High school

	
3.70




	
Some college/University

	
3.75




	
Postgraduate

	
3.65




	
Incomes

	
USD9999 or less

	
3.68

	
F = 1.224/p > 0.05

	
F = 0.616/p > 0.05

	
F = 1.436/p > 0.05

	
F = 0.323/p > 0.05




	
USD10,000–USD 24,999

	
3.67




	
USD25,000–USD 49,999

	
3.48




	
USD50,000–USD 74,000

	
4.22




	
USD75,000 or more

	
3.92








*** p < 0.001 significant value.













 





Table 5. Direct relationship testing results (model 1).
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	Direct Effects
	ß
	t
	Sig.





	Age -> Green Trust
	−0.013
	0.181
	0.856



	Education -> Green Trust
	−0.024
	0.368
	0.713



	Gender -> Green Trust
	−0.233
	1.613
	0.107



	Incomes -> Green Trust
	0.106
	1.495
	0.135



	EC -> Green Trust
	0.538
	3.719 ***
	0.000



	EK -> Green Trust
	0.165
	2.446 **
	0.014



	PE -> Green Trust
	0.155
	2.513 **
	0.012







*** p < 0.001; ** p < 0.05; EK = eco-knowledge, PE = previous knowledge, EC = commitment.













 





Table 6. Moderation effect testing result (model 2).






Table 6. Moderation effect testing result (model 2).





	Variables
	β
	t
	p Values





	Age -> GT
	−0.039
	0.365
	0.715



	Education -> GT
	−0.031
	0.374
	0.708



	Gender -> GT
	−0.162
	0.886
	0.376



	Incomes -> GT
	0.135
	1.558
	0.119



	EC -> GT
	0.637
	2.990 **
	0.003



	EK -> GT
	0.208
	2.431 *
	0.015



	PE -> GT
	0.078
	0.846
	0.397



	Age x EK -> GT
	−0.058
	0.731
	0.465



	Age x PE -> GT
	−0.082
	0.965
	0.335



	Age x EC -> GT
	0.087
	0.502
	0.616



	Gender x EC -> GT
	−0.168
	0.481
	0.631



	Gender x EK -> GT
	−0.130
	0.919
	0.358



	Gender x PE -> GT
	0.196
	1.270
	0.204



	Education x EK -> GT
	0.173
	2.216 *
	0.027



	Education x PE -> GT
	−0.001
	0.020
	0.984



	Education x EC -> GT
	0.059
	0.379
	0.705



	Incomes x EK -> GT
	−0.071
	0.805
	0.421



	Incomes x PE -> GT
	−0.127
	1.779
	0.075



	Incomes x EC -> GT
	−0.065
	0.452
	0.652







** p < 0.010; * p < 0.05; GT = green trust, EC = ecological commitment, PE = previous experience, EK = eco-knowledge.
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