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direct experience, service performance, staff service, tangibility 1
intellectual capital, social capital, human capital, organization capital,

information and communication technology, marketing communication,

social media marketing activities
internal quality, location quality, value equity, experience quality
brand choice intension, revisit intention, purchase intention,

and lifestyle similarity, brand love, ideal self-congruence, lifestyle congruence

1/ factors and/or variables determining HBL analyzed in studies included in our systematic review.

These are factors/variables tested in research hypotheses mainly using confirmation factor analysis

and structural equation model.



