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Abstract: Setting up a contest is a popular means to promote pro-environmental behaviors. Yet,
research on contest-based interventions is scarce while norm-based interventions have gained much
attention. In two field experiments, we randomly assigned 79 apartments to either a contest-based
or a norm-based electricity conservation intervention and measured kWh usage for 2 and 4 weeks,
respectively. Results from both studies showed that contest-based interventions promote intensive
but short-lived electricity saving. In Study 1 apartments assigned to a norm-based intervention
showed more stable electricity saving (low intensity and long-lasting). Study 2 did not replicate this
finding, but supported that participants in the norm-based intervention also engaged in non-targeted
behaviors. These results emphasize the importance of identifying how different intervention
techniques may activate different goals, framing both how people think about and act upon targeted
pro-environmental behaviors.
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1. Introduction

Household energy use can be decreased by 20% through simple changes in everyday behaviors [1].
How should energy conservation interventions be designed to motivate such behavioral change?
In general, interventions promoting behaviors that benefits the environment or harms the environment
as little as possible [2] (i.e. pro-environmental interventions), seek to promote behavior change by
appealing to various motives [3], such as improving one’s economy [4,5], avoiding health-related
risks [6], or conforming to social norms [7]. These motives all have the capacity to change behaviors,
but they may also frame different goals, affecting how people think and act pro-environmentally [3].
For example, interventions motivating behavioral change through monetary incentives have shown
to both decrease peoples motivation [8] and perceived responsibility [9,10]. Furthermore, monetary
incentives have also shown to prevent future engagement in the targeted behavior [11]. In contrast,
interventions based on social feedback have shown to foster pro-social behaviors [12] which may
spread to additional pro-social behaviors [13,14]. The present study examines both behavioral
and psychological effects of contest-based and norm-based intervention techniques targeting
electricity conservation.

Contest-based interventions involve incentivizing pro-environmental behavior change by offering
a reward for the person or group most successful in their behavior change. The contest is thus a form
of incentive. Contest-based interventions aiming to change behaviors are popular among practitioners.
For example, large-scale intervention campaigns such as “Student Switch Off” [15] assume that energy
conservation behaviors can be fostered by contests. Yet, the contest-based intervention is underexplored
by researchers [16,17]. Although past studies on contest-based interventions have shown that contests
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can promote energy conservation [18-21], the resulting behavioral change seems to be less long-lasting
than in norm-based interventions [18,21-25].

The norm-based interventions make use of and communicate via social feedback about other
peoples” behaviors and (dis)approvals to reduce, for example, water and energy consumption [7,26-29].
Research shows that the norm-based intervention is most effective when it includes two types of
norms: descriptive norms and injunctive norms [7,30-32]. These two norms complement each other as
descriptive norms simply describe others’ behaviors (e.g., “Over XX% of households in your community
use effective landscape irrigation techniques” [26]), while the injunctive norm are informing about
others” approval or disapproval of that specific behavior (e.g., adding a happy or sad emoticon to signal
others (dis)approval of a specific behavior [7]). These two norm concepts are not always aligned, for
example, people may believe that conserving energy is an approved behavior but still not performed
by others. Messages that convey these norms are stronger when the two norm concepts are aligned
and thus support one another [7]. Two explanations for why people follow social norms are that
people want to act correctly or effectively, and that people want to gain others” approval [32-34]. These
motives differ quite substantially to the financially based motives in contest-based interventions. Thus,
acting pro-environmentally to win a contest or to follow social norms may affect both how people
think and feel about a behavior, and also how people go about in conducting a specific behavior.

In comparing the contest-based to the norm-based intervention, we adopted a goal-based
perspective, examining how these two interventions differ in terms of the psychological goals.
A distinction between psychological goals is important as goals have different implications for peoples”
motivation and behavioral [35-37]. For example, if behavioral change are long-termed and if the
interventions also affects non-targeted pro-environmental behaviors. In brief, we suggest that a
norm-based intervention is a form of normative goal frame, making people perceive and act upon the
targeted behavior in term of perceived obligations, while the contest-based intervention is a form of
gain goal frame, promoting instrumental behavioral change to improve financial resources.

The article is outlined in the following way, first we provide a theoretical rational for the different
effects of a norm-based and contest-based intervention, we then provide a description of the method
and a combined results and discussion section for Study 1. We then move on to describe the method
and results for Study 2 (see Appendix A for summary of the experimental designs). We conclude with
a general discussion of the findings.

Theoretical Framework. Human motivation and behavior are not stable across situations
(e.g., [38]). An individual may, in some situations, seek to profit by rationally weighing benefits against
losses, while in other situations, act on collective norms by conforming to other people’s behavior.
How can such diversity in motivation and decision-making styles be explained? Goal Framing Theory
(GFT) [35-37] builds on findings suggesting that humans cognitive capacity is limited: people simply
cannot attend to all aspects or information in a given situation. Rather, situational goals will influence
how individuals think (more specifically, how people detect information, construct preferences, and
perceive behavioral alternatives) [39,40]. GFT proposes three such overarching goals: the gain goal,
the normative goal, and the hedonic goal. When framing a gain goal, people will be motivated by,
and think in terms of improving or guarding their resources. In contrast, the normative goal sensitizes
people to appropriate behavior, for example what one “ought to” do. Finally, the hedonic goal makes
people think and act in terms of seeking pleasure and avoiding pain. All goals have the capacity to
influence behavior, but situational cues will bring a particular goal to the foreground of attention
while pushing other goals to the background [36]. As a concrete example of such a goal-framing
process, GFT has been applied to understand how socially disapproved behaviors spreads. Keizer and
colleagues [41] found that norm-violations such as painting graffiti and setting off fireworks led to
additional norm-violations such as littering and trespassing, as cues of norm-violations are predicted
to weaken the relative strength of the normative goal and strengthen the impact of gain and/or hedonic
goals. In this paper, we propose that the contest-based intervention is a form of gain goal frame,
while the norm-based intervention is a form of normative goal frame. Consequently, we predict that
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contest- and norm-based interventions differ both in psychological and behavioral implications. These
differences will be further elaborated on below.

The gain goal can be framed by money, for example in a poker game or by sales in a boutique [42].
Such situational gain cues have shown to increase behavioral engagement while decreasing normative
considerations [38,41-43]. Applied to pro-environmental interventions, thinking about the economic
aspects of energy conservation may lead people to conserve energy as a means to an end (i.e., saving
energy to save money). Therefore, we expect participants in the contest-based intervention to perceive
electricity conservation in terms of a gain-goal, and thus engage in electricity conservation as a way to
increase their own resources. This will promote intensive behavioral engagement, but only for as long as
the engagement is associated with the possibility of winning a prize. In testing the psychological effects
of contest, past research has found that contests increase unethical behavior [44], plausibly because the
contest pushes away normative considerations. We therefore expect that contest-based interventions
will promote electricity conservation without affecting attitudes (i.e., general positive or negative
evaluations towards an attitude object, for example, if participants view electricity conservation as
meaningless or meaningful, unimportant or important, and bad or good) and normative considerations
(i.e., internalized feelings of obligation, for example, if participants’ feel that save electricity is “the
right thing to do”). Although these concepts overlap, the key difference is that while attitudes measure
people’s evaluations, normative considerations is intended to capture people’s moral beliefs.

The normative goal can be framed by seeing other people picking up litter or sweeping the
street [13,40,45] (i.e., by perceiving or being informed about other peoples’ moral behavior). We propose
that normative feedback about other peoples” approval of and engagement in electricity conservation
is a form of normative goal frame [37]. Drawing on GFT, we therefore expect that a normative goal
will positively affect peoples” attitudes and normative considerations [40]. That is, we seek to test both
peoples own opinions about conserving electricity (e.g., if they view a specific conservation behavior
in a positive or negative manner) and normative considerations (e.g., whether people perceive that
it is right to conserve electricity). We further expect that the psychological effects of the norm-based
intervention will promote more long-lasting electricity conservation (see also [36,40] for discussion on
the normative goal and intrinsic motivation).

Finally, signs that strengthen the normative goal have been shown to increase subsequent
behaviors [13,41] The potential for one behavior to increase the likelihood of performing a subsequent
behavior are examined within the spillover literature (see [46,47], for review). As spillovers can be either
positive (i.e., where a first pro-environmental actions leads to subsequent pro-environmental actions) or
negative (i.e., where a first pro-environmental actions hinders subsequent pro-environmental actions),
it is important to assess spillovers within interventions, as potential spillover effects provides a more
comprehensive picture of the intervention [48,49]. We will examine spillover effects between electricity
conservation and other types of conservation behaviors in Study 2.

2. Study 1

2.1. Hypotheses

The aim of Study 1 was to compare a contest-based intervention to a norm-based intervention.
In line with GFT [3,40] and research on pro-environmental interventions [19,50], we expected that a
contest-based intervention would promote behavioral change without increasing attitudes or normative
considerations about electricity conservation and that electricity conservation behaviors would last
only for as long as the goal of winning a prize remained salient (i.e., only during the intervention
period). For the norm-based intervention we expected that the normative goal frame would foster both
positive attitudes and personal norms, leading participants to perceive electricity conservation as “the
right thing to do.” We further predicted that activating these attitudes and normative considerations
would lead to more long-lasting electricity conservation in the norm-based intervention than in the
contest-based intervention. We therefore set out to investigate the following hypotheses:
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H1. Participants in the contest-based intervention condition will show more intensive but shorter-lived electricity
saving than participants in the norm-based intervention condition.

H2. Participants in the norm-based intervention condition will show less intensive but more long-lasting
electricity saving than participants in the contest-based intervention condition.

H3. Participants in the norm-based intervention condition will show more increase in personal electricity
conservation norms than participants in the contest-based intervention condition.

H4. Participants in the norm-based intervention condition will show more increase in positive electricity
conservation attitudes than participants in the contest-based intervention condition.

2.2. Method

Procedure. Residents of 150 one-room student apartments in Gothenburg, Sweden, in two
separate, identical apartment blocks, were offered the opportunity to participate in an electricity
conservation study. Participants were recruited via door hangers stating that the study would run
for two weeks and that all participants would receive a lottery ticket (as an incentive to participate)
and a refrigerator magnet with electricity saving tips. The prize for participants in the contest-based
intervention was thus not disclosed at the recruiting stage. Participants were informed that their
participation constituted signed consent for access to their electricity data. Furthermore, all subjects
were informed that participation was anonymous, that they had the rights to end their participation, and
that the data would be used for research purposes only. Within a week of distribution, the door hangers
were collected and the two apartment blocks were randomly assigned to either a contest-based or a
norm-based intervention. All participants received two surveys: a pre-intervention survey e-mailed
before the intervention started and a post-intervention survey e-mailed the day the intervention ended
(see Table A1 for overview of the experimental design).

Participants. A final sample of 19 participants (53% females, Mage = 23.63, SD = 2.41, recruitment
rate = 12.67%) were randomly assigned to either a contest-based or a norm-based intervention targeting
electricity conservation. We measured participants’ electricity conservation attitudes, electricity
conservation norms, and electricity usage. Apartment electricity data was obtained two weeks prior to,
during, and two weeks after the intervention (1st September to 15th October 2016). The study followed
ethical guidelines in Sweden for survey data and were thus conducted in line with the declaration
of Helsinki

The Two Interventions. During the intervention, contest-based or norm-based information was
provided to participants via posters, a refrigerator magnet, and in one e-mail. In each apartment block,
posters (140 x 100 cm) informing about either a social norm or a contest were put up in a visible space
near the residents’” post boxes. In the norm intervention, posters communicated a descriptive norm by
stating that other students on their street engaged in electricity conservation and an injunctive norm
presenting electricity conservation as an appropriate collective behavior. The norm poster included
human figures cooperating to save electricity and the text “Do like the rest of us! Together we’ll save
electricity!”
to save and make money, and the contest poster included human figures in competition, signs of
money, and a text reading “Be the winner! Save the most electricity of all!”. These manipulations
were also printed on refrigerator magnets given to all apartments and attached with the e-mailed the
pre-intervention survey. In addition, the contest group was told that the student that had saved the
most electricity by the end of the study would win a prize (200 SEK). The prize was later rewarded to
the winner.

Measures. Both the pre- and post-intervention surveys contained questions assessing attitudes
toward electricity-conserving behavior and personal norms. Attitudes were assessed with 8 items
(e.g., “What is your opinion on turning off the light when you leave the room?”), all measured on
a 7-point Likert scale (1 = “extremely negative” to 7 = “extremely positive”; M = 5.71, SD = 0.73).

. In the contest intervention, the posters presented electricity conservation as a means
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Personal norms for conserving electricity were assessed with one item, “Do you feel a strong personal
obligation to save electricity?” measured on a 7-point Likert scale (1 = “very little” to 7 = “very much”;
M =5.47,SD =1.17). These items were included in both the pre- and post-intervention surveys. The
post-intervention survey also contained control questions (e.g., whether participants had put up the
refrigerator magnet during the intervention and had seen the norm and/or contest posters).

2.3. Results and Discussion

Control questions and reliability analysis. Of the 22 recruited participants, 21 answered both
surveys and 2 were excluded, as one participant was an outlier on several variables and the other lived
in a three-room apartment. The final sample therefore included 19 participants (ficontest = 11; inorm = 8).
Of the 19 participants, 17 reported putting up the refrigerator magnet (1contest = 11, inorm = 6), and 18
had seen the posters during the intervention (#contest = 11, inorm = 7), and in the contest intervention
5/11 reported the correct prize in the contest. During the intervention, 10/19 did not have visitors
(Mcontest = 6) and 10/19 had not been out of town (Hcontest = 4). Analysis found no significant correlations
between electricity usage and number of visitors or electricity usage and number of days out of
town (all p > 0.05), suggesting that these variables did not affect the kWh data. As a manipulation
check, participants were asked how cooperative or competitive they felt when seeing the contest/norm
manipulation. Only nine participants answered this question (1contest = 3, #norm = 7). The data showed
a medium effect size, confirming that participants in the norm intervention felt more cooperative
(d = 0.29) and participants in the contest intervention felt more competitive (d = 0.29). These differences
were not statistically significant. A Cronbach’s alpha analysis showed acceptable reliability values
for attitude toward electricity conservation in the pre-measure (a = 0.80) but weak reliability in the
post-measure (o = 0.64).

Main Analysis. We first conducted a 2 (intervention: contest versus norm) x 4 (kWh usage:
pre-intervention versus first week of the intervention versus second week of the intervention
versus post-intervention) mixed analysis of variance (ANOVA) with repeated measures on the
last condition testing for kWh usage. A sensitivity power analysis, computed ata = 0.05,1 — b = 0.80,
Trepeated measures = 0-83, ¢ = 1, showed that the analysis was adequately powered to detect an effect size
of f = 0.16. It revealed a significant main effect for kWh usage, (F(3, 17) = 7.64, p < 0.001, npz =0.31,
see Table 1 and Figure 1) showing that kWh usage decreased in both interventions. To examine the
interaction between electricity usage and intervention technique, that is if electricity usage differed
between the two interventions, we performed a simple slopes analysis. For the contest intervention,
kWh usage was significantly lower than baseline for the first week of the intervention (p < 0.001), but
only marginally lower for the second week of the intervention (p = 0.09). In the post-intervention
period, kWh was significantly lower than baseline (p = 0.04). This implies that the intensive behavior
change predicted by the contest incentive may be even more short-lived than previously assumed.
In the norm intervention, kWh usage was significantly lower than baseline for both weeks of the
intervention and during the post-intervention period (p < 0.05). Moreover, we conducted within-subject
contrasts to examine if the trend in electricity usage for each intervention was best explained by a
linear trend or by a curve-linear trend. For the contest intervention, we found a significant quadratic
trend (F(1, 10) = 9.69, p = 0.01) (Friedman non-parametric test found a significant main effect in the
contest-based intervention (p = 0.003), and a marginally significant main effect in the norm-based
intervention (p = 0.070)). As can be seen in Figure 1, these results support H1, showing that electricity
conservation was intensive but short-lived in the contest-based intervention. For the norm intervention,
we found a significant linear trend (F(1,7) = 5.7, p = 0.048) supporting our prediction that participants
in the norm-based intervention would show less intensive and longer-lasting electricity saving. Taken
together, although the data suffered from fairly low power due to small sample size, the effect size and
the trend analysis are in line with our hypotheses, suggesting differences in behavioral implications
between the contest- and norm-based interventions.
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Table 1. Means and standard deviations for kWh usage in Study 1.

Pre-Intervention Week 1 Week 2 Post-Intervention
Contest-based 4.00 3.19 3.6 3.61
intervention (0.86) (1.10) (1.12) (1.04)
Norm-based 4.15 3.63 3.59 3.55
intervention (1.24) (0.98) (1.06) (1.35)
0
-5 4
-10 -
—&— Contest
-=4-:-Norm
_15 -
_20 -
-25 -

Baseline Week 1 Week 2 Post-intervention

Figure 1. Percentage changes in kWh use from baseline to the first and second week of the intervention
and during the post-intervention period for the contest-based and norm-based interventions.

To test H3, that personal electricity conservation norms would increase more in the norm-based
intervention than in the contest-based intervention, we conducted a 2 (intervention: contest versus
norm) X 2 (personal norms: pre- versus post-measure) mixed ANOVA with repeated measures on
the last condition for ratings of personal electricity conservation norms. A sensitivity power analysis,
computed at a = 0.05, 1 — b = 0.80, *yepeated measures = 0-69, € = 1, showed that the analysis was adequately
powered to detect an effect size of f = 0.27. Results showed no significant main or interaction effects
(all F’'s < 1). Hypothesis 3 was thus not supported.

Finally, to test H4, that electricity conservation attitudes would show a stronger increase in
participants in the norm-based intervention than in those in the contest-based intervention, we
conducted a 2 (intervention: contest versus norm) X 2 (attitude: pre-versus post-measure) mixed
ANOVA with repeated measures on the last condition on ratings of electricity conservation attitudes.
A sensitivity power analysis, computed at a = 0.05, 1 — b = 0.80, 7repeated measures = 0-35, ¢ = 1, showed
that the analysis was adequately powered to detect an effect size of f = 0.39. Results showed a
tendency for an interaction (F(1, 17) = 3.79, p = 0.068, 1,> = 0.18). In line with H4, simple slopes effects
found that attitudes increased in the norm-based intervention (Mg;s = 0.97, SE = 0.42, p = 0.03) but
not in the contest-based intervention (Mgis = 0.09, SE = 0.36, p = 0.80). This finding may explain
why participants in the norm-based intervention showed a more long-lasting effect of electricity
conservation, that is, by internalizing the interventions into their own attitudes. Behavioral change
in participants in the norm-based intervention may have been motivated intrinsically (by attitudes
toward electricity conservation) rather than extrinsically (by winning a prize). This finding, and the
manipulation-check, indicates that participants in the norm-based intervention felt more cooperative
while participants in the contest-based intervention felt more competitive, indirectly supporting our
goal framing hypothesis.

Study 1 was limited by a small sample size and lack of a control group. Therefore, we conducted a
second field experiment (Study 2) that aimed to recruit a larger sample by offering an increased number
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of people the possibility to participate and also sending them a reminder to participate. Surveys were
further undertaken at three time points, before, immediately after, and one month after the intervention.
Study 2 also measured non-targeted pro-environmental behaviors. Research on spillover effects has
found electricity conservation interventions to result either in negative spillovers such as increased
water usage [51] and positive spillovers such as reduced beef consumption, sustainable transportation,
and acceptance of pro-environmental policies [14,50], see also [52]. To examine whether contest-based
and norm-based interventions differ in such non-targeted behaviors, Study 2 measured self-reported
recycling and water conservation.

3. Study 2

3.1. Hypotheses

The aim of Study 2 was to replicate Study 1 while also improving the design. As in Study 1, we
hypothesized that:

H1. Participants in the contest-based intervention condition will show more intensive but shorter-lived electricity
saving than participants in the norm-based intervention condition.

H2. Participants in the norm-based intervention condition will show less intensive but more long-lasting
electricity saving behavior than participants in the contest-based intervention condition.

H3. Participants in the norm-based intervention condition will show more increase in personal electricity
conservation norms than participants in the contest-based intervention condition.

H4. Participants in the norm-based intervention condition will show more increase in positive electricity
conservation attitudes than participants in the contest-based intervention condition.

Based on research suggesting that a normative goal framing positively affects non-targeted
behavior [13,41,50] we added the following hypotheses:

H5a. Participants in the norm-based intervention condition will increase their recycling more than participants
in the contest-based intervention.

H5b. Participants in the norm-based intervention condition will increase their water conservation more than
participants in the contest-based intervention.

3.2. Method

Procedure. We offered 780 student apartments in Umed, Sweden the opportunity to participate
in an electricity conservation study. The overall distribution of type of apartments were: one-room
apartments (17.4%) two-room apartments (62.4%) three-room apartments (17.1%) and four-room
apartments (3.1%). As in Study 1, apartments were recruited via door hangers stating that the study
would run for four weeks and that participation would be compensated with two lottery tickets. To
increase participation rate, apartments also received a reminder in their mailbox (see Table A1l for
overview of the experimental design). All subjects were informed that participation was anonymous,
that they had the rights to end their participation, and that the data would be used for research
purposes only. The study was conducted in accordance with the Declaration of Helsinki. We measured
participants’ electricity conservation attitudes, personal electricity conservation norms, self-reported
water usage, and recycling prior to, directly after, and one month after the intervention. We also
obtained apartments’ electricity usage one month prior to, during, and one and a half months after the
intervention (1st September to 18th December, 2016).

Control condition. Three apartment blocks (#pjocki = 72, plocke = 75, and npjocks = 23) whose
residents were not invited to participate in the study were used as a control and their anonymous
electricity data were provided from Umed energy from 1 September to 18 December, 2016. A one-way
ANOVA testing for kWh usage in the three apartment blocks was significant (F(2,167) = 394.39, p < 0.001).
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Bonferroni corrected post-hoc comparisons revealed that apartment block #3 used significantly more
electricity than both apartment block #1 and apartment block #2 (p’s < 0.001). Electricity usage did
not differ significantly between apartment block #1 and #2 (p = 1). Apartment block #3 was therefore
excluded, leaving the control group with 147 apartments for the main analysis.

Intervention. As in Study 1, participants were exposed to the social norm or contest manipulation
via posters put up in visible spaces in all apartment blocks, on the refrigerator magnet and in an online
survey. In addition to the procedure in Study 1, a feedback e-mail was sent half-way through the
intervention. This feedback e-mail reminded participants in the contest intervention that the student
who saved the most electricity by the end of the study would win a gift certificate of 500 SEK. The
prize was later rewarded to the winner. For participants in the norm intervention, the feedback e-mail
included an injunctive norm via a graph showing that the majority of participants believed that saving
electricity was the right thing to do. Participants in both interventions were informed that other
people engaged in electricity conservation (based on data from the first survey). This information was
expected to be interpreted as a descriptive norm for participants in the norm intervention, showing
that others act in congruence with the injunctive norm. For participants in the contest intervention, the
information that others engaged in electricity conservation was expected to stress that other people
also were interested in winning the price, framing a gain goal.

Measures. In the first survey, attitudes were measured using the same items as in Study 1
(M =5.88, SD = 1.17). Based on past research [5], personal electricity conservation norms were assessed
with two items measured on a 7-point Likert scale: “Do you feel a strong personal obligation to save
electricity?” (1 = “very little” to 7 = “very much”) and “I think I ought to save electricity” (1 = “do
not agree” to 7 = “completely agree”; M = 5.36, SD = 1.53). The non-targeted behaviors recycling and
water conservation were assessed by two items: “How often do you recycle?” (M = 5.94, SD = 1.09)
and “How often do you conserve water?” (M = 4.24, SD = 1.37) both measured on a 7-point Likert
scale (1 = “never” to 7 = “always”).

The second survey was identical to the first, except that it also included control questions, such as
whether participants had put up the refrigerator magnet during the intervention, whether they had
seen the norm and/or contest posters, and how competitive and cooperative they made participant feel,
and whether they had received and remembered the content of the feedback e-mail. Participants in the
contest intervention were also asked whether they knew what the prize for saving the most electricity
was. The third survey was shorted, and did only contain questions assessing attitudes, personal norms,
water conservation, and recycling.

3.3. Results and Discussion

Control questions and reliability analysis. Valid kWh data were obtained for 60 participants
randomly assigned to either a contest-based (n = 30) or a norm-based intervention (58.8% females,
Mage = 25.83, SD = 4.38, recruitment rate = 7.69%). Of those 60 participants, 41 reported putting up the
refrigerator magnet (Hcontest = 21), 46 reported seeing the posters during the intervention (ficontest = 27),
and 34 reported having read the feedback e-mail (#1contest = 16). As a control question, participants
were probed for their degree of perceived cooperativeness and competitiveness when they saw the
poster manipulation. Participants in the contest intervention reported feeling more competitive than
participants in the norm intervention (p = 0.018, d = 0.68, 95% CI [0.12, 1.25]). No significant difference
in cooperation was found between the interventions (p > 0.05). Cronbach’s alpha analysis showed
acceptable to high reliability values for the attitude items in the first (x = 0.77), second (x = 0.86), and
third time of measure (x = 0.89). The Cronbach’s alpha for personal norms also showed acceptable
reliability values for the first (o = 0.80), second (o« = 0.73), and third time of measure (ox = 0.71).

Main analysis. We performed a 3 (intervention: contest versus norm versus control) X 3
(change in kWh usage compared to pre-intervention period: first two weeks versus last two weeks
versus post-intervention) mixed ANOVA with repeated measures on the last condition tested for
relative change in kWh usage. A sensitivity power analysis, computed at a = 0.05, 1 — b = 0.80,
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Trepeated measures = 0-98, ¢ =1, showed that the analysis was adequately powered to detect an effect size
of f = 0.02. Results revealed a main effect of change in kWh usage (F(2, 204) = 4.25 p = 0.02, see Table 2
and Figure 2), showing that electricity usage increased across interventions. Testing the interaction
between interventions and electricity usage, simple slopes analysis found that those in the contest
intervention used significantly less electricity during the first two weeks of the intervention than those
in the control condition (p = 0.04), and marginally less electricity than those in the norm intervention
(p = 0.06). Participants in the norm-based intervention did not however save more electricity than
those in the control condition during either the intervention or the post-intervention (p > 0.05). We
were thus unable to replicate this finding from Study 1 and H2 was not supported. Testing the overall
trend of electricity usage, within-subject contrasts found a significant quadratic trend (F(1, 29) = 6.89,
p = 0.01) for participants in the contest-based intervention. As shown in Figure 2, these data support
H1 and replicates the finding from Study 1, showing intensive but short-lived electricity savings in
the contest-based intervention. Electricity usage decreased by 10% for the first two weeks of the
intervention, but re-stabilized at 1% for the last two weeks of the intervention.

Table 2. Means and standard deviations for kWh usage in Study 2.

Pre-Intervention Week 1 and 2 Week 3 and 4 Post-Intervention
Contest-based 4.07 3.71 4.08 4.09
intervention (1.49) (1.53) (1.64) (1.53)
Norm-based 4.02 418 424 4.32
intervention (1.50) (1.79) (1.69) (1.80)
.. 3.87 3.86 3.88 4.04
Control condition (1.64) (1.83) (1.55) (1.81)
10.
——.-‘--"'—‘H‘
38 - K
¢¢"’_ ......... "
“f_f: ....... /
—&— Contest
-2.5 -=¢-:-Norm
-=-4-=- Control
-8.8
-15.
Baseline Week 1+ 2 Week 3 +4 Post-intervention

Figure 2. Percentage changes in kWh use from baseline to the first two weeks of the intervention, the
second two weeks of the intervention and during the post-intervention period for the control condition
and the contest-based and norm-based interventions.

Of the sixty participants recruited to Experiment 2 forty-eight individuals completed all three
surveys (contest = 19), and were therefore included in the analyses to test hypotheses 3-5. To test
H3, that participants” personal electricity conservation norms would increase more in the norm
intervention than in the contest intervention, we conducted a 2 (intervention: contest versus norm) X 3
(time: pre-intervention versus intervention versus post-intervention) mixed ANOVA with repeated
measures on the last condition on personal electricity conservation norms. A sensitivity power analysis,
computed ata =0.05,1 — b = 0.80, Trepeated measures = 0.77, ¢ = 1, showed that the analysis was adequately
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powered to detect an effect size of f = 0.13. Results showed no significant effect on personal electricity
conservation norms (p’s > 0.05), therefore H3 was not supported.

To test H4, we conducted a 2 (intervention: contest versus norm) X 3 (attitudes: pre-intervention
versus intervention versus post-intervention) mixed ANOVA with repeated measures on the last
condition for ratings of attitudes toward electricity conservation. A sensitivity power analysis,
computed ata = 0.05, 1 — b = 0.80, 7repeated measures = 0.55, ¢ = 1, showed that the analysis was adequately
powered to detect an effect size of f = 0.18. Results showed a significant main effect of attitude
(F(1.56, 46) = 3.77, p = 0.04, 1),> = 0.08). Simple slopes analysis showed that only for participants in
the contest intervention were attitudes stronger during the intervention than prior to the intervention
(p = 0.001), and after the intervention (p = 0.01), which was not predicted by H4.

Finally, H5a and H5b predicted a positive effect of electricity conservation on the non-targeted
behaviors of recycling and water conservation in the norm intervention only. However, since
participants in the norm intervention did not differ from the control condition in electricity conservation,
our criteria for expecting such an effect was not fulfilled. Still, some participants in the norm intervention
may have saved electricity, and for those the effect on non-targeted behaviors could still be expected. We
therefore tested whether type of intervention moderated a positive relationship between both electricity
conservation and recycling, and electricity conservation and water conservation. We computed three
index variables measuring change in kWh usage and change in self-reported water usage and recycling
using the measurement prior to and after the intervention. To test H5a and H5b, we ran two moderation
analyses in process for SPSS [53]. In two ordinary least square multiple regressions, recycling and water
conservation were regressed on electricity conservation; intervention was dummy coded (Contest = 0,
Norm = 1) and used as a moderator variable. The first process model for H5a did not reach significance
F <1, rejecting H5a. When testing H5b, we found a significant model (F(3, 53) = 3.24, p = 0.03, R?=0.15),
and a significant interaction (8 = 1.0, SEg = 0.49, t(57) = 2.1, p = 0.04) supporting H5b by showing a
significant positive relationship between electricity and water conservation in the norm intervention
(=058, SEg =0.27, t(29) = 2.15, p = 0.04), but not in the contest intervention (§ = —0.43, SEg = 0.41,
#29) = —1.1, p = 0.30, see Figure 3).

Morm-based
intervention
f=058%
Targeted behavior Mon-targeted behavior
[Electricity conservation) (Water conservation)
Contest-haszed

intervention
8=-043ns

Figure 3. A positive relationship between electricity conservation and water conservation was supported
in the norm-based intervention, suggesting that the non-targeted pro-environmental behavior water
conservation was positively effected in the norm-based intervention but not in the contest-based
intervention. Note ns = not significant (p > 0.05), * = p < 0.05.

4. General Discussion

We began the article by asking how intervention techniques may change behavior by inducing
different goals. Drawing on Goal Framing Theory (GFT), [37], we argued that a contest-based
intervention is a form of gain goal frame, while a norm-based intervention is a form of normative goal
frame. The findings from the two field experiments partially support this proposition.

Participants assigned to a contest reduced their electricity usage by 20% in Study 1 and 10% in
Study 2. However, this intensive behavioral change only persisted for the first half of the intervention
period. Although these findings support our predictions, the data actually showed that electricity
conservation motivated by the contest was even more short-lived than expected, as the effect did
not last throughout the intervention period. We hypothesized that this short-lived effect was due
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to a more instrumental view of electricity conservation, as participants would be motivated to save
electricity only for as long as it was associated with a possible gain. From a psychological perspective,
the contest-based intervention could thus be described as an extrinsic motivator [8,54-56], meaning
that behavioral change is externally rather than internally motivated (see [8] for a review). In line
with psychological consequences of externally motivated behavioral change, the contest resulted in
short-term behavioral change [25]. In contrast, behavioral change in the norm-based intervention
is likely to be attributed internally, as people tend to underestimate that they are in fact affected by
external information in normative influences [57-59].

As a further consequence of framing a gain goal, participants in the contest showed no change
in perceived electricity conservation norms in either Study 1 or in Study 2. Similarly, electricity
conservation attitudes were not affected in Study 1, while an unexpected positive change in attitudes
was found in Study 2. Following up on this unexpected finding, we found that although attitudes
increased during the intervention compared with before the intervention (p < 0.001), attitudes regressed
to baseline after the intervention (p = 0.77). These data are in line with our general proposition that
contests have instrumental effect. Finally, in line with our hypotheses, no positive change in the
non-targeted behaviors water conservation or recycling was obtained in the contest intervention. In
general, these findings complement the electricity data in suggesting that the contest-based intervention
is a form of gain goal frame.

For the norm-based intervention, we hypothesized a normative goal framing process in which
electricity conservation would foster pro-environmental attitudes. In line with this prediction
we found that engaging in a norm-based intervention increased positive electricity conservation
attitudes in Study 1, but Study 2 did not replicate these findings. In Study 2 we found that only
participants in the norm-based intervention showed a positive relationship between electricity and
water conservation. This finding has both practical and theoretical implications, suggesting that only
norm-based interventions may promote non-targeted behavior (i.e., positive spillover effects) [60].
In line with GFT [13,41], we suggest that this can be explained by the norm-based intervention
framing a normative goal that activated a general goal to act “appropriately”, which not only affects
electricity saving but also other conservation behaviors (in this case water saving). It is important
to note the difference between how we tested and analyzed attitudes and personal norms and how
we tested non-targeted behaviors. In the latter case, we found a moderately strong relationship
between electricity conservation and water conservation, showing a positive correlation only in the
norm-based intervention. Increased engagement in one pro-environmental behavior area was thus
related to increased engagement in another. However, attitudes and personal norms were tested as
mean difference. One explanation for the lack of effect on personal norms is therefore that participants
may need to engage more in the intervention for personal norms to increase. Moreover, it has been
reported that norm-based interventions are less influential in people who already have high personal
norms [28]. Personal norms might thus moderate behavioral change in norm-based interventions
in people who do not already hold high personal electricity saving norms. We encourage future
research to examine the conditions under which norm-based interventions affect behavior, and whether
normative goal framing can provide a basis for positive spillover effects.

To explain why the predicted electricity usage was consistent for the contest-based intervention
but not for the norm-based intervention it is important to compare the two studies. Our control
questions showed that 95% of the participants in Study 1 reported putting up the refrigerator magnet
and had seen the posters during the intervention while in Study 2, only 68% had put up the refrigerator
magnet and 77% had seen the posters. This may be because approximately half of the posters were
mistakenly taken down in Study 2. (A re-analysis of the data found no differences between groups
where posters were taken down compared to groups where posters where not taken down) Moreover,
only 57% of the participants in Study 2 reported that they had read the feedback e-mail. These data
seem to suggest better data quality in Study 1 than in Study 2.
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An important strength of Study 1 was that the apartments were highly homogeneous, while
apartments were less homogeneous in Study 2. Hence, differences in electricity usage may have been
confounded by type of apartment in Study 2, while apartments were less diverse in Study 1. Another
difference in the norm-manipulation between the two studies is that Study 1 appealed to a more local
norm than did Study 2. In Study 1, we informed participants about “other students at Lindholmsallén”
(street of residence), but in Study 2 we used the wording “other students in Umed” (town of residence).
This discrepancy in manipulation was due to practical reasons, as we had no way of knowing which
apartment blocks in Umea would participate. However, there is evidence that the injunctive norm is
especially sensitive to the use of local reference groups, while more general reference groups seem to
be less influential [61]. In line with this explanation, participants in the norm intervention in Study 1
reported to feel more cooperative than participants in the contest intervention (d = 0.29). Interestingly,
no such tendency was found in Study 2. This indicates that the norm-manipulation was less successful
in Study 2, and it may explain the lack of effect on electricity conservation for the norm intervention.

As a general limitation, it should be noted that the recruitment rate was low in both Study 1
(12.67%) and Study 2 (7.69%). Although we randomly assigned these participants to one of the two
interventions, our sample may differ from the general population. Our studies might for example have
attracted students that were already interested in electricity conservation. If this is the case, participants
may have engaged in electricity conservation before the interventions restricting the possibility for
further electricity saving. Previous energy conservation interventions have reported recruitment rates
of 19%, 18%, and 15%, and final samples of 19%, 6%, and 4% [19,27,62]. The recruitment rate in
Experiment 1 was similar to these studies (14.6%), but lower in Experiment 2 (7.7%). When comparing
our final samples to past energy conservation interventions, our samples were in line with what could
be expected (12.67% and 7.67% / 5.26%). Still, this indicates that response rates might generally be
low for interventions that target private and high-cost behavior. A related limitation is that both
studies were based on small sample size. This restricts the validity of the present findings. It is
however important to emphasize that we conducted two field-experiments, replicating for example the
short-termed effect of contest-based interventions, which strengthens the validity of the results. Scaling
up the studies, both in terms of number of participants and recruitment rates is very important. This is
not what we are exploring in this study, but worth considering for future research. While recruitment
levels may limit the generalizability of intervention studies, our student sample doesn’t necessarily
differ from the general population with regards to the antecedent motivation for these interventions.
While conformity to social norms do increase up until the age of 18 years, level of conformity appears
to be stable between the ages of 18 to 30 [63]. Therefore, we would not expect our samples’ level of
conformity to differ from a general (younger) population, but may differ from older populations. It’s
however possible that students’ perceive their group as more homogenous, and therefore are more
influenced by normative information.

The student sample may also differ in other ways that may influence the results. With regards
to the contest-based intervention, students may have more limited financial resources than other
segments of the population. However, we argue that as the contest provides external motivation for
behavior change, the degree of change would depend on the level of incentive offered. Thus, the
extent to which the results from the contest intervention generalize to the general population would
depend on the level of incentive offered. The sample of households in our studies differs from a general
population as student households consist of more single households, include no (or very few) children,
and are normally occupied during less of the time. We encourage future research to investigate other
populations to discern possible differences to our student sample.

Electricity conservation in households may be an important part in reducing CO, emissions. Over
the past two decades, the electricity efficiency of household appliances has improved substantially,
while domestic electricity demand has increased in the same period. This apparent paradox can
be attributed to an increase in electricity-demanding equipment. The potential to reduce domestic
electricity use is however relatively good. For example, in one study [1] the behavioral plasticity
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(maximum potential for energy reduction through behavioral change) for the use of standby equipment
and laundry behaviors was estimated at 35%. Many of these changes in behavior are also relatively
easy for individual households to achieve and may be substantial in terms of reduced CO, emissions.
For example, in Study 1, the average electricity conservation was 12.9% below baseline during the
intervention, and 9% during the post-intervention period for the two interventions.

Social comparisons are now being applied in large scale interventions [29], and practitioners often
use contest-based interventions (e.g., “Student Switch Off”) to motivate behavioral change. These
interventions, however, are seldom formed or evaluated in terms of motivations and goals. As a general
recommendation, the present studies highlight the importance of investigating relevant motivators
and goals to change behavior. Interventions designed to increase electricity conservation will activate
both of these motivations and goals, and without appropriate knowledge about these interactions,
interventions may fail or even backfire. The use of theory is essential in this endeavor, as it will enhance
the prospect of learning from previous interventions, and allow comparison of results from one context
to another. Our studies, in line with previous research investigating the effects of external rewards on
electricity conservation [19], found the effects of external rewards to dissipate after two weeks. External
motivation may thus be less effective and even more short-lived than previously thought, at least when
the external rewards are given in the form of prizes. These results can be useful for policy makers,
utility operators, and others who need to assess demand management through different instruments.

On a more specific level, contest-based interventions may best be used when aiming to promote
intense but short-term engagement, while norm-based intervention techniques may best be used when
aiming to promote possible long-term effects. For curtailment behaviors, which are typically repeated
over a long period, using social norms may be a better option. Contests, on the other hand, may be
more suitable for one-shot behaviors, since contests may be more likely to promote an intense but
short-lived motivation to conserve electricity.

5. Conclusions

The aim of the present studies was to compare a contest-based intervention to a norm-based
intervention. Results from two field-studies suggest that a contest-based intervention motivates
behavioral change through the goal to gain or save money, while the norm-based intervention motivates
behavior change though the goal to act appropriately. The studies found that both contest-based and
norm-based interventions have the ability to promote electricity conservation. The behavioral change
induced in the contest was more intensive and less long-lived than the change in the norm-based
intervention. Only in the norm-based intervention was increased electricity conservation positively
related to increased water conservation (i.e., a positive spillover effect). These findings emphasize the
importance of understanding the motivational antecedents in different intervention techniques, having
both theoretical and practical implications for promoting pro-environmental behavioral change.
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Appendix A
Table A1l. Summary of experimental design in Study 1 and Study 2.
Four Weeks Two Weeks First Dav of the
before the before the Recruitment yo Week 1 and 2 Week 3 Week 4 Week 5 Week 6-8
. . Intervention
Intervention Intervention
Intervention started. .
kWh-usage was . Intervention .
150 apartments were Prompts were put up, Intervention Ending
measured two - ) . - ended. Survey .
Study 1 - invited using door survey 1 was emailed, and period kWh-measuring - -
weeks before the - 2 was
- . hangers. refrigerator magnets were (n=19). . after week 4.
intervention. . .. emailed.
given to the participants.
780 apartments were Intervention started. Intervention Intervention
kWh-usage was o . . . :
. invited using door Prompts were put up, Intervention period. . ended. Ending kWh-
measured one Measuring . - Intervention
Study 2 hangers and a survey 1 was emailed, and period Survey 2 and . Survey 3 was measurement
month before kWh-usage. . . . . period. .
. . reminder in their refrigerator magnets were  (n =60 + 147).  feedback was emailed at week 5 at week 8.
the intervention. . . - .
mailbox. mailed to the participants. e-mailed. (n =41).




Sustainability 2019, 11, 425 15 0f 17

References

1.

10.
11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

Dietz, T.; Gardner, G.T.; Gillian, J.; Stern, P.C.; Vandenbergh, M.P. Household actions can provide a behavioral
wedge to rapidly reduce US carbon emissions. Proc. Natl. Acad. Sci. USA 2009, 106, 18425-18456. [CrossRef]
[PubMed]

Steg, L.; Vlek, C. Encouraging pro-environmental behaviour: An integrated review and research agenda.
J. Environ. Psychol. 2009, 29, 309-317. [CrossRef]

Steg, L.; Bolderdijk, JW.; Keizer, K,; Perlaviciute, G. An integrated framework for encouraging
pro-environmental behaviour: The role of values, situational factors and goals. ]. Environ. Psychol.
2014, 38, 104-115. [CrossRef]

Maki, A.; Burns, R].; Ha, L.; Rothman, A.]. Paying people to protect the environment: A meta-analysis
on financial incentive interventions to promote proenvironmental behaviors. J. Environ. Psychol. 2016, 47,
242-255. [CrossRef]

Thegersen, J. Monetary incentives and recycling: Behavioral and psychological reactions to a performance-
dependent garbage fee. |. Consum. Policy 2003, 22, 197-228. [CrossRef]

Asensio, O.I; Delmas, M.A. Nonprice incentives and energy conservation. Proc. Natl. Acad. Sci. USA 2015,
112, E510-E515. [CrossRef]

Schultz, PW.; Nolan, ].M.; Cialdini, R.B.; Goldstein, N.J.; Griskevicius, V. The constructive, destructive, and
reconstructive power of social norms. Psychol. Sci. 2007, 18, 429-434. [CrossRef]

Deci, E.L.; Koestner, R.; Ryan, R M. A meta-analytic review of experiments examining the effects of extrinsic
rewards on intrinsic motivation. Psychol. Bull. 1999, 125, 627-668. [CrossRef]

Frey, B.S.; Oberholtzer-Gee, F. The cost of price incentives: An empirical analysis of motivational crowding-out.
Am. Econ. Rev. 1997, 87, 746-755.

Gneezy, U.; Rustichini, A. A fine is a price. J. Legal Stud. 2000, 29, 1-17. [CrossRef]

Mellstrém, C.; Johannesson, M. Crowding out in blood donations: Was Titmuss right? J. Eur. Econ. Assoc.
2008, 6, 845-863. [CrossRef]

Bateson, M.; Nettle, D.; Roberts, G. Cues of being watched enhance cooperation in a real-world setting.
Biol. Lett. 2006, 2, 412-414. [CrossRef]

Keizer, K.; Lindenberg, A ; Steg, L. The importance of demonstratively restoring order. PLoS ONE 2013, §,
1-7. [CrossRef]

Steinhorst, J.; Klockner, C.A.; Matthies, E. Saving electricity—For the money or the environment? Risks of
limiting pro-environmental spillover when using monetary framing. J. Environ. Psychol. 2015, 43, 125-135.
[CrossRef]

Student Switch Off. 2012. Available online: http://studentswitchoff.org/ (accessed on 23 December 2018).
Schultz, P.W. Strategies for promoting proenvironmental behavior. Eur. Psychol. 2014, 19, 1-11. [CrossRef]
Abrahamse, W.; Steg, L.; Vlek, C.; Rothengatter, T. A review of intervention studies aimed at household
energy conservation. J. Environ. Psychol. 2005, 25, 273-291. [CrossRef]

Vine, E.L.; Jones, C.M. Competition, carbon, and conservation: Assessing the energy saving potential of
energy efficiency competitions. Energy Res. Soc. Sci. 2016, 96, 504-523. [CrossRef]

Alberts, G.; Gurguc, Z.; Koutroumpis, P.; Martin, R.; Muuls, M.; Napp, T. Competition and norms:
A self-defeating combination? Energy Policy 2016, 96, 504-523. [CrossRef]

Reeves, B.; Cummings, ].J.; Scarborough, J.K.; Yeykelis, L. Increasing energy efficiency with entertainment
media: An experiment and field test of the influence of a social game on performance of energy behaviors.
Environ. Behav. 2015, 47, 102-115. [CrossRef]

Sintov, N.; Dux, E.; Tran, A.; Orosz, M. What goes on behind closed doors? How college dormitory residents
change to save energy during a competition-based energy reduction intervention. Int. J. Sustain. High. Edu.
2015, 17, 451-470. [CrossRef]

De Dominicis, S. Making the smart meter social promotes long-term energy conservation. In Proceedings of
the International Conference on Environmental Psychology: Theories of Change and Social Innovation in
Transitions towards Sustainability, University of A Corufa, A Corufia, Spain, 30 August-1 September 2017.
Hirayama, S. Japan’s first large-scale home energy report pilot study: Impact on Japanese consumers’
awareness, motivations, and electricity consumption. In Proceedings of the Behave 4th European Conference
on Behaviour and Energy Efficiency, Coimbra, Portugal, 8-9 September 2016.


http://dx.doi.org/10.1073/pnas.0908738106
http://www.ncbi.nlm.nih.gov/pubmed/19858494
http://dx.doi.org/10.1016/j.jenvp.2008.10.004
http://dx.doi.org/10.1016/j.jenvp.2014.01.002
http://dx.doi.org/10.1016/j.jenvp.2016.07.006
http://dx.doi.org/10.1023/A:1023633320485
http://dx.doi.org/10.1073/pnas.1401880112
http://dx.doi.org/10.1111/j.1467-9280.2007.01917.x
http://dx.doi.org/10.1037/0033-2909.125.6.627
http://dx.doi.org/10.1086/468061
http://dx.doi.org/10.1162/JEEA.2008.6.4.845
http://dx.doi.org/10.1098/rsbl.2006.0509
http://dx.doi.org/10.1371/journal.pone.0065137
http://dx.doi.org/10.1016/j.jenvp.2015.05.012
http://studentswitchoff.org/
http://dx.doi.org/10.1027/1016-9040/a000163
http://dx.doi.org/10.1016/j.jenvp.2005.08.002
http://dx.doi.org/10.1016/j.erss.2016.06.013
http://dx.doi.org/10.1016/j.enpol.2016.06.001
http://dx.doi.org/10.1177/0013916513506442
http://dx.doi.org/10.1108/IJSHE-02-2015-0027

Sustainability 2019, 11, 425 16 of 17

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.
42.

43.

44.

45.

46.

47.

48.

49.

Richetin, J.; Perugini, M.; Mondini, D.; Hurling, R. Conserving water while washing hands: The immediate
and durable impacts of descriptive norms. Environ. Behav. 2014, 48, 343-364. [CrossRef]

Van der Linden, S. Intrinsic motivation and pro-environmental behaviour. Nat. Clim. Chang. 2015, 5, 612-613.
[CrossRef]

Jaeger, C.M.; Schultz, PW. Coupling social norms and commitments: Testing the underdetected nature of
social influence. J. Environ. Psychol. 2017, 51, 199-208. [CrossRef]

Schultz, PW.; Estrada, M.; Schmitt, J.; Sokoloski, R.; Silva-Send, N. Using in-home displays to provide smart
meter feedback about household electricity consumption: A randomized control trial comparing kilowatts,
cost, and social norms. Energy 2015, 90, 351-358. [CrossRef]

Schultz, PW.; Messina, A.; Tronu, G.; Limas, E.E; Gupta, R.; Estrada, M. Personalized normative feedback
and the role of personal norms: A field experiment to reduce residential water consumption. Environ. Behav.
2016, 48, 686—710. [CrossRef]

Allcott, H. Social norms and energy conservation. J. Public Econ. 2011, 95, 1082-1095. [CrossRef]

Cialdini, R.B.; Reno, R.R.; Kallgren, C.A. A focus theory of normative conduct: A theoretical refinement and
reevaluation of the role of norms in human behavior. Adv. Exp. Soc. Psychol. 1991, 24, 201-234.

Hamann, K.R.S,; Reese, G.; Seewald, D.; Loesching, D.C. Affixing the theory of normative conduct (to your
mailbox): Injunctive and descriptive norms as predictors of anti-ads sticker use. J. Environ. Psychol. 2015, 44,
1-9. [CrossRef]

Cialdini, R.B.; Goldstein, N.J. Social influence: Compliance and conformity. Annu. Rev. Psychol. 2004, 55,
591-621. [CrossRef]

Cialdini, R.B.; Reno, R.R; Kallgren, C.A. A focus theory of normative conduct: Recycling the concept of
norms to reduce littering in public places. J. Pers. Soc. Psychol. 1990, 58, 1015-1026. [CrossRef]

Deutsch, M.; Gerard, H.B. A study of normative and informational social influence upon individual judgment.
J. Abnorm. Soc. Psychol. 1955, 51, 629-636. [CrossRef]

Lindenberg, S. The extension of rationality: Framing versus cognitive rationality. In L’Acterur et ses Raisons.
Meélanges en I'honneur de Raymond Boudon; Baechler, J., Chazel, F,, Kamrane, R., Eds.; Presses Universitaires de
France (PUF): Paris, France, 2000; pp. 168-204.

Lindenberg, S. Intrinsic motivation in a new light. Kyklos 2001, 54, 317-342. [CrossRef]

Lindenberg, S.; Steg, L. Normative, gain and hedonic goal frames guiding environmental behavior. J. Soc.
Issues 2007, 63, 117-137. [CrossRef]

Heyman, ].; Ariely, D. Effort for payment: A tale of two markets. Psychol. Sci. 2004, 15, 787-793. [CrossRef]
Kruglanski, A.W.; Shah, ].Y.; Fishbach, A.; Friedman, R.; Chun, W.Y,; Sleeth-Keppler, D. A theory of goal
systems. In Advances in Experimental Social Psychology; Zanna, M.P., Ed.; Academic Press: San Diego, CA,
USA, 2002; pp. 34, 331-378.

Steg, L.; Lindenberg, S.; Keizer, K. Intrinsic motivation, norms, and environmental behaviour: The dynamics
of overarching goals. Int. Rev. Environ. Resour. Econ. 2016, 9, 179-207. [CrossRef]

Keizer, K; Lindenberg, A.; Steg, L. The spreading of disorder. Science 2008, 322, 1681-1684. [CrossRef]
Vohs, K.D.; Mead, N.L.; Goode, M.R. The psychological consequences of money. Science 2006, 314, 1154-1156.
[CrossRef]

Bolderdijk, ].W,; Steg, L.; Geller, E.S.; Lehman, PK.; Postmes, T. Comparing the effectiveness of monetary
versus moral motives in environmental campaigning. Nat. Clim. Chang. 2012, 3, 413-416. [CrossRef]
Kilduff, G.; Galinsky, A.; Gallo, E.; Reade, ]. Whatever it takes to win: Rivalry increase unethical behavior.
Acad. Manag. J. 2015, 59, 1508-1534. [CrossRef]

Reno, R.R,; Cialdini, R.B.; Kallgren, C.A. The transsituational influence of social norms. J. Appl. Soc. Psychol.
1993, 9, 91-101. [CrossRef]

Nilsson, A.; Bergquist, M.; Schultz, PW. Spillover effects in environmental behaviors, across time and context:
A review and research agenda. Environ. Edu. Res. 2017, 23, 573-589. [CrossRef]

Truelove, H.B.; Carrico, A.R.; Weber, E.U.; Raimi, K.T. Positive and negative spillover of pro-environmental
behavior: An integrative review and theoretical framework. Glob. Environ. Chang. 2014, 29, 127-138.
[CrossRef]

Thegersen, J.; Noblet, C. Does green consumerism increase the acceptance of wind power? Energy Policy
2012, 51, 854-862. [CrossRef]

Mazar, N.; Zhong, B. Do green products make us better people? Psychol. Sci. 2010, 21, 494-498. [CrossRef]


http://dx.doi.org/10.1177/0013916514543683
http://dx.doi.org/10.1038/nclimate2669
http://dx.doi.org/10.1016/j.jenvp.2017.03.015
http://dx.doi.org/10.1016/j.energy.2015.06.130
http://dx.doi.org/10.1177/0013916514553835
http://dx.doi.org/10.1016/j.jpubeco.2011.03.003
http://dx.doi.org/10.1016/j.jenvp.2015.08.003
http://dx.doi.org/10.1146/annurev.psych.55.090902.142015
http://dx.doi.org/10.1037/0022-3514.58.6.1015
http://dx.doi.org/10.1037/h0046408
http://dx.doi.org/10.1111/1467-6435.00156
http://dx.doi.org/10.1111/j.1540-4560.2007.00499.x
http://dx.doi.org/10.1111/j.0956-7976.2004.00757.x
http://dx.doi.org/10.1561/101.00000077
http://dx.doi.org/10.1126/science.1161405
http://dx.doi.org/10.1126/science.1132491
http://dx.doi.org/10.1038/nclimate1767
http://dx.doi.org/10.5465/amj.2014.0545
http://dx.doi.org/10.1037/0022-3514.64.1.104
http://dx.doi.org/10.1080/13504622.2016.1250148
http://dx.doi.org/10.1016/j.gloenvcha.2014.09.004
http://dx.doi.org/10.1016/j.enpol.2012.09.044
http://dx.doi.org/10.1177/0956797610363538

Sustainability 2019, 11, 425 17 of 17

50.

51.

52.

53.

54.

55.

56.
57.

58.
59.

60.

61.

62.

63.

Bergquist, M.; Nilsson, A.; Hansla, A. Promoting proenvironmental behavior: Psychological and Behavioral
Implications of Contest-based and Norm-based Intervention Techniques. Front. Psychol. 2017, 8, 2046.
[CrossRef]

Tiefenbeck, V,; Staake, T.; Roth, K.; Sachs, O. For better or for worse? Empirical evidence for moral licensing
in a behavioral energy conservation campaign. Energy Policy 2013, 557, 160-171. [CrossRef]

Evans, L.; Maio, G.R.; Corner, A.; Hodgetts, C.J.; Ahmed, S.; Hahn, U. Self-interest and pro-environmental
behavior. Nat. Clim. Chang. 2013, 3, 122-125. [CrossRef]

Hayes, A.F. Introduction to Mediation, Moderation, and Conditional Process Analysis: A Regression-Based Approach;
The Guilford Press: New York, NY, USA, 2013.

Deci, E.L. Effects of external mediated rewards on intrinsic motivation. J. Pers. Soc. Psychol. 1971, 18, 105-115.
[CrossRef]

Deci, E.L,; Betley, G.; Kahle, J.; Abrams, L.; Porac, ]. When trying to win: Competition and intrinsic motivation.
Pers. Soc. Psychol. Bull. 1981, 7, 79-83. [CrossRef]

Frey, B.E.; Jegen, R. Motivational crowding theory. J. Econ. Surv. 2001, 15, 589-611. [CrossRef]

Thegersen, J. Norms for environmental responsible behavior: An extended taxonomy. J. Environ. Psychol.
2006, 24, 93-103. [CrossRef]

Cialdini, R.B. Basic social influence is underestimated. Psychol. Ing. 2005, 16, 158-161. [CrossRef]

Nolan, J.M.; Schultz, PW.; Cialdini, R.B.; Goldstein, N.].; Griskevicius, V. Normative social influence is
underdetected. Pers. Soc. Psychol. Bull. 2008, 34, 913-923. [CrossRef] [PubMed]

Thegersen, J.; Crompton, T. Simple and painless? The limitations of spillover in environmental campaigns.
J. Consum. Policy 2009, 32, 141-163. [CrossRef]

Neighbors, C.; O’Conner, RM.; Lewis, M.A.; Chawla, N.; Lee, C.M.; Fossos, N. The relative impact of
injunctive norms on college student drinking: The role of reference group. Psychol. Addict. Behav. 2008, 22,
576-581. [CrossRef]

Sintov, N.; Geislar, S.; White, L.V. Cognitive accessibility as a new factor in proenvironmental spillover:
Results from a field study of household food waste management. Environ. Behav. 2017, 1-31. [CrossRef]
Steinberg, L.; Monahan, K.C. Age differences in resistance to peer influence. Dev. Psychol. 2007, 43, 1531-1543.
[CrossRef] [PubMed]

@ © 2019 by the authors. Licensee MDPI, Basel, Switzerland. This article is an open access
@ article distributed under the terms and conditions of the Creative Commons Attribution

(CC BY) license (http://creativecommons.org/licenses/by/4.0/).


http://dx.doi.org/10.3389/fpsyg.2017.02046
http://dx.doi.org/10.1016/j.enpol.2013.01.021
http://dx.doi.org/10.1038/nclimate1662
http://dx.doi.org/10.1037/h0030644
http://dx.doi.org/10.1177/014616728171012
http://dx.doi.org/10.1111/1467-6419.00150
http://dx.doi.org/10.1016/S0272-4944(03)00039-2
http://dx.doi.org/10.1207/s15327965pli1604_03
http://dx.doi.org/10.1177/0146167208316691
http://www.ncbi.nlm.nih.gov/pubmed/18550863
http://dx.doi.org/10.1007/s10603-009-9101-1
http://dx.doi.org/10.1037/a0013043
http://dx.doi.org/10.1177/0013916517735638
http://dx.doi.org/10.1037/0012-1649.43.6.1531
http://www.ncbi.nlm.nih.gov/pubmed/18020830
http://creativecommons.org/
http://creativecommons.org/licenses/by/4.0/.

	Introduction 
	Study 1 
	Hypotheses 
	Method 
	Results and Discussion 

	Study 2 
	Hypotheses 
	Method 
	Results and Discussion 

	General Discussion 
	Conclusions 
	
	References

