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Abstract: In the second decade of the 21st century, in the developed countries of Central Europe,
we can observe the transfer of free time to consumption, including the consumption of cultural
services. This change, however, has led to some disturbances in the consumption of cultural services.
Disturbances, which in particular relate to the sphere of needs, the sphere of the means of meeting
needs and, finally, the sphere of consumer behaviour; for example, in relation to transport. In this
article, most of the attention was devoted to the last category of disturbances (the sphere of consumer
behaviour) and specifically concerned the culture service customers’ choice of means of transport
to a specific cultural event. The research carried out by the authors shows that the most popular
means of transport used on the way to a symphonic concert held in Katowice is still one’s own car.
This applies to both residents of the city of Katowice, who could easily get to the concert using public
transport (bus, tram) or on foot, as well as people from outside Katowice (who, as the research shows,
very rarely use Katowice’s extensive rail network and well-developed intercity bus service). Thus,
it has been proved that despite various legal regulations conducive to sustainable consumption,
the majority of Polish consumers of cultural services in the analysed area of consumer behaviour
do not follow this concept. The article opens with a review of the literature on free time and the
sustainable consumption of cultural services. The next part of the study presents the results and
conclusions of research conducted on a group of 515 consumers of philharmonic services. The last
part of the article discusses the results obtained and indicates the existing management implications.

Keywords: sustainable consumption; cultural services; cultural institutions; philharmony; Katowice

1. Introduction

In the second decade of the 21st century, in the developed countries of Central Europe (including
Poland), we can observe a systematic shortening of working time and a reduction in the time spent
on life’s basic needs, as a result of which the amount of free time is increasing [1]. According to
Cieloch et al. [2] (p. 17), this time can be filled with activities deemed desirable and it is one of the
main paths leading to self-discovery for contemporary man. It is a special resource that serves to
meet self-fulfillment needs through activities such as: travel and sports, having a hobby, reading,
meeting friends and family, performing religious practices, volunteer work, fulfilling creative passions
or experiencing the presence of works of art, and listening to and performing music.

The transfer of free time to consumption, including the consumption of cultural services, is
fostered both by the enrichment of society in developed countries, as well as the legal regulations
introduced in them. An example of such regulations may be the trade ban covering two Sundays

Sustainability 2018, 10, 3856 ; d0i:10.3390/su10113856 www.mdpi.com/journal/sustainability


http://www.mdpi.com/journal/sustainability
http://www.mdpi.com
http://www.mdpi.com/2071-1050/10/11/3856 ?type=check_update&version=1
http://dx.doi.org/10.3390/su10113856 
http://www.mdpi.com/journal/sustainability

Sustainability 2018, 10, 3856 20of 11

of each month that has been introduced in Poland, or the 500+ programme, by which families with
children receive additional monthly funds from the state budget, which are spent, among other
things, on meeting cultural needs. However, these changes have also led to some disturbances in the
consumption of cultural services; disturbances which may particularly relate to:

(i) The sphere of needs; balance in this sphere is disturbed when the needs felt by the consumer
are not his own needs, but are artificially created by, for example, advertising and marketing
specialists, or formed as a result of social comparisons (e.g., participation in contemporary music
concerts only because friends or neighbours are participating) [3,4];

(ii) The sphere of means to meet the needs; here, disturbances occur when the means of satisfying
the needs do not really serve to satisfy them (e.g., instead of going out with family to the theatre
or the cinema, we decide to watch another episode of the soap opera or reality show on TV).
W. Muszynski [5] said that, in the 21st century, a significant part of free time is consumed by the
use of the media (television, computers, Internet, mobile phones). These meet most of the cultural
needs of society and provide the so-called passive rest, as a result of which the consumer may
paradoxically say “I feel tired” instead of “I became tired”, which could be the effect of actively
using the offer of cultural institutions;

(iii) The sphere of consumer behavior; this imbalance arises when, from among several ways to meet
the need, the consumer chooses those that pose a greater burden to the environment (for example,
despite the fact that a short distance of two kilometres to the museum or philharmonic can be
travelled on foot or using public transport—bus, tram, subway—the consumer decides to use his
own diesel car). This seemingly insignificant choice of the means of transport implies, however,
a decision on whether we are dealing with sustainable or unsustainable consumption [6,7].

In this study, most of the attention was devoted to the last category of disturbances (the sphere of
consumer behaviour) and specifically focused on the choice of means of transport by the consumer of
cultural services on the way to a specific cultural event.

In the debate on sustainable consumption, one of the basic problems is the lack of general
agreement on the definition of sustainable consumption—it still has not been determined up to what
level consumption remains balanced and at what point it becomes unsustainable [8,9]. There is still
no agreement on strategies that would best shape sustainable consumption, especially with regard to
the sphere of cultural services [10-12]. For example, there are still no unambiguous answers to the
questions on whether to support cultural education more, raise environmental awareness, or develop
new services in the cultural sector. Therefore, various authors suggest that sustainable consumption in
the cultural sector should be treated as an umbrella term, which covers issues such as: human needs,
justice, quality of life, resource efficiency, the minimisation of waste generation, thinking in terms of
product life cycle lengths, consumer health and safety, consumer sovereignty, etc. [10,13].

This paper, however, uses the definition of sustainable consumption developed by
H. Jastrzebska-Smolaga [14], a precursor of research on sustainable consumption in Poland, according
to which the balanced consumption of cultural services means a process of using cultural services that
meet one’s needs, resulting in a better quality of life, but under two simultaneously fulfilled conditions:

(i)  The achievement of these objectives will be accompanied by a simultaneous radical reduction
in the use of natural resources and energy, the reduction of waste emissions and environmental
pollution, and discontinuation of the use of toxic materials [15];

(ii) Achievement of a better quality of life for present generations will not become a hindrance to
satisfying the fulfilment of needs by future generations [14] (pp. 72-73).

By culture services, we mean the products of cultural entities being subject to exchange, which are
characterised by immateriality, impermanence, and diversity [16,17].

The implementation of sustainable consumption in the sphere of culture therefore means that the
consumers of cultural services take responsibility for making ethical purchases, using the cultural offer
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in such a way as to limit the negative impact of consumption on the environment [18] (p. 551), which,
in turn, ensures a decent life for everyone, within the limits of the Earth’s resources [19,20]. In the sphere
of culture, sustainable consumption can therefore consist of using the services of cultural institutions in
such a way as to limit the negative impact on the environment. This may be manifested, for example,
in more frequent use of public transportation on the way to a specific cultural event. Therefore,
the main purpose of this article is to determine what percentage of consumers of culture services,
attending a symphony, uses means of transport such as a city bus, tram, bike, or walking. Thanks to
this, it will be possible to recognise whether the behaviour of the surveyed consumers of cultural
services in Poland are in line with the concept of the sustainable consumption of cultural services.

2. Materials and Methods

The research conducted in Katowice (the capital of the Silesian Metropolis, the largest city in the
Silesia region in Poland) was part of a project implemented by Medialab Katowice within the Shared
Cities: Creative Momentum international platform. The project was co-funded by the European Union
as part of the Creative Europe Programme (https://www.sharedcities.eu/).

The main aim of research conducted was to determine the means of transport used by participants
in artistic events to reach the concert in Katowice. The following issues were addressed in detail:

(i) means of transport used by the inhabitants of Katowice to reach cultural events organized by the
philharmonic institutions in Katowice;

(i) means of transport used by the inhabitants of the Province of Silesia to reach cultural events
organized by the philharmonic institutions in Katowice;

(iii) means of transport used by people residing outside the Province of Silesia to reach cultural events
organized by the philharmonic institutions in Katowice.

Due to the relatively high costs, as well as the long duration, of full study (in order to be able to
obtain full information about the correlation between the place of residence of participants in artistic
events and the means of transport to the philharmonic institution, the study should be conducted
during the whole artistic season among all participants in the concerts), the method of incomplete
numerical induction was used. This is an inductive inference, the premises of which do not exhaust
the whole world of objects to which general law expressed in the conclusion of reasoning refers to.
The premises are detailed sentences here, the conclusion is a general sentence, and each premise results
logically from the conclusion. This is a method in which a general rule is derived from a limited
number of details [21,22].

The respondents included the purchasers of cultural services provided by two philharmonic
institutions in Katowice: the Polish National Radio Symphony Orchestra (NOSPR) in Katowice and
Henryk Mikotaj Gorecki Silesian Philharmonic in Katowice (SP). Both philharmonic institutions are
located in the city centre of Katowice—there is a bus stop, as well as a tram stop, in their immediate
vicinity. The distance between the two institutions from the main railway station and the main bus
station does not exceed one kilometre (Figure 1).

Quantitative research was conducted on the day of artistic events organized by the NOSPR and
the SP immediately prior to their commencement. Information on the artistic events during which
research was conducted is presented in Table 1.

For research purposes, the mini-interview method was selected, and the research tool was
comprised of interview guidelines and a registration sheet. The application of this method gives a
much better chance that the respondent will be willing to provide information (compared to the survey
method), especially nowadays, when similar questions (postal code collection) are widely used in
large shopping centres.

Research was non-exhaustive—the sample size was 525 people. A total of 10 people were excluded
from the sample because they gave the wrong postal code (the postal code given by seven people was
not recognized in the postal code system of the Polish Post), and in addition, three people arrived at
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the NOSPR concert from outside Poland (two from Germany, one from Switzerland). As a result of the
verification, a sample of 515 people was adopted.
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Figure 1. Location of the NOSPR and SP concert hall in Katowice.

Table 1. Basic information on the artistic events during which research was conducted.

Polish National Radio Symphony
Orchestra in Katowice (NOSPR)

Henryk Mikotaj Gorecki Silesian
Philharmonic in Katowice (SP)

Date 25 March 2017 (Saturday) 7 April 2017 (Friday)
Concert hour 19:30 19:00
Place of the concert ~NOSPR main concert hall Karol Stryja main concert hall

Polish National Radio Symphony

Henryk Mikotaj Goérecki Silesian

Performer Orchestra in Katowice Philharmonic in Katowice
Conductor Alexander Humala (Belarus) Mykola Diadiura (Ukraine)
Genevieve Strosser—viola
Soloists Daniel Costello—French horn Tomasz Daroch—cello
Hannah Weisbach—oboe/English horn
7th festival of the first performances
e Kulesty MajoorViola Concerto  Master interpretations
No. 1 Y ) Edward Elgar—Cello Concerto in E minor
Programme ) op. 85

PRASQUAL—Mashrabiyya. Poem of the
wandering world on oboe/English horn,

French horn and 93 musicians in 6 groups
in space

Antonin Dvorak—IX Symphony in E
minor op. 95 From the New World

Period in music

Contemporary music

Romanticism, neo-romanticism

Data source: Own elaboration.

Concert participants were asked to provide the postcode of their place of residence and the means
of transport they used to come to the concert. The researchers entered the information collected
manually into the registration sheet. The postal code, the means of transport, and the gender of
the respondent were entered in the appropriate space. Research was conducted with the consent of
the management of both philharmonic institutions (NOSPR and SP) in the place designated by the
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institution staff (an NOSPR hall and an SP hall and foyer). The most important information on the
research is shown in Table 2.

Table 2. Basic research assumptions.

Detailed List Research
Research method Mini interview
Research tool Interview guidelines, registration sheet

Intentional (participants in the concerts of the NOSPR and the

Sample selection Silesian Philharmonic in Katowice)

S . 515 people
ample size
NOSPR—285 SP (Silesian Philharmonic)—230
Spatial scope of research Katowice (NOSPR) Katowice (SP)
Date of research 25 March 2017 (Saturday) 7 April 2017 (Friday)
Place of research Hall Hall, foyer
Time of research 18:30-19:30 18:00-19:00

Data source: Own elaboration.

The application of this method allowed for collecting detailed information about the territorial
origin of the participants and how they reached the institution. An electronic database of postal codes
of the Polish Post (kody.poczta-polska.pl) was used to compile the collected material. The postcode
database allowed for a data set covering every postal area, municipality, county, and province of
the place of residence of the participant to be obtained. The information obtained can be used,
like geomarketing activities in commercial sectors, to develop the marketing communication strategy
of philharmonic institutions and build their brand. It may also be useful for the local government of
Katowice to build the image of the city, or to determine the city’s status or its metropolitan level.

3. Results

Moving on to the main part of the analysis, it should be noted that the results of the research,
due to the sampling method used, provide knowledge about the respondents” opinions concerning
the behaviour of consumers in the market of cultural services in Poland, and not the actual state in
this regard. However, we should take into account the large size of the research sample, as well as the
integrity and good will of the respondents.

The sample consisted of 277 women (53.79%) and 238 men (46.21%). These were people living
in 13 provinces. The respondents residing in the Province of Silesia represented all 19 Silesian
cities with the county rights, as well as 15 out of 17 counties in the Province of Silesia. The largest
group of respondents (453) was people living in the Province of Silesia—87.96% of all respondents.
The remaining respondents (62 people, 12.04%) gave the postcode of their place of residence outside
the Province of Silesia. Every fourth person visiting the Katowice’s philharmonic institution was an
inhabitant of Katowice (129 people, 25.05%).

Participants in artistic events organized at the Polish National Radio Symphony Orchestra in
Katowice and the Henryk Mikotaj Gorecki Silesian Philharmonic were asked about the main means of
transport they used to come to the concert. Respondents pointed to the means of transport, such as
bus, TAXI, tram, coach, car, and train; some also came to the concert on foot. One person—a Swiss
citizen—arrived at the NOSPR concert by plane. None of the respondents pointed to the bicycle as the
main means of transport that they used to come to the concert. The research results are summarized in
Tables 3-6.
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Table 3. Means of transport used to reach Katowice’s philharmonic institutions (N = 515).

Total (N = 515) Inhabitants of the Province  Inhabitants of Katowice

Means of Transport of Silesia (N = 453) (N =129)
In nos in % In nos w % In nos in %
On foot 27 5.24 27 5.96 27 20.93
Bicycle - - - - -
TAXI 9 1.75 9 1.99 7 543
Tram 12 2.33 12 2.65 7 5.43
Bus 33 6.41 33 7.28 21 16.28
Coach 24 4.66 11 243 - -
Car 390 75.73 351 77.48 67 51.94
Train 20 3.88 10 2.21 - -
Total 515 100 453 100 129 100
Data source: Own elaboration.
Table 4. Means of transport used by visitors to the NOSPR.
Inhabitants of the Province  Inhabitants of Katowice
Means of Transport Total (N = 285) of Silesia (N = 238) (N =64)
In nos In % In nos in % In nos in %
On foot 21 7.37 21 8.82 21 32.81
Bicycle - - - - - -
TAXI 1 0.35 1 0.42 1 1.56
Tram 4 1.40 4 1.68 3 4.69
Bus 9 3.16 9 3.78 8 12.50
Coach 20 7.02 8 3.36 - -
Car 216 75.79 189 79.41 31 48.44
Train 14 491 6 2.52 - -
Total 285 100 238 100 64 100

Data source: Own elaboration.

Table 5. Means of transport used by visitors to the Silesian Philharmonic (SP).

Total (N = 230) Inhabitants of the Province  Inhabitants of Katowice

Means of Transport of Silesia (N = 215) (N = 65)

In nos in % In nos w % In nos in %
On foot 6 2.61 6 2.79 6 9.23

Bicycle - - - - - -
TAXI 8 3.48 8 3.72 6 9.23
Tram 8 3.48 8 3.72 4 6.15
Bus 24 10.43 24 11.16 13 20.00

Coach 4 1.74 3 1.40 - -
Car 174 75.65 162 75.35 36 55.38

Train 6 2.61 4 1.86 - -
Total 230 100 215 100 65 100

Data source: Own elaboration.

The data presented in Table 3 indicates that the car is the means of transport dominating among the
inhabitants of Katowice and the inhabitants of the Province of Silesia, and among all the people reaching
Katowice’s philharmonic institutions. Differences appear in the subsequent positions. For obvious
reasons, the inhabitants of Katowice come on foot—every fifth inhabitant of Katowice (20.93%).
Most often, the inhabitants of Katowice use public transport (bus and tram)—21.71%. Table 4 presents
the means of transport used by the participants of the concert of the Polish National Radio Symphony
Orchestra in Katowice.

The data presented in Table 4 shows that half of the participants of the NOSPR concert came to
the concert on foot (nearly 33%) or by public transport (bus—12.50%, tram—4.69%). Other people
used the car (48.44%) or taxis (1.56%). The inhabitants of the Province of Silesia definitely preferred the
car (79.41%) as the main means of transport for travelling to the concert. This is probably related to
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the availability of many free parking spaces in the immediate vicinity of the NOSPR building. Table 5
presents the means of transport used by the participants of the concert in the Silesian Philharmonic
in Katowice.

Table 6. Means of transport used by visitors to the NOSPR and SP broken down by gender.

Total (N = 515) Inhabitants of the Province  Inhabitants of Katowice

Means of Transport of Silesia (N = 453) (N =129)
Women Men (N  Women (N _ Women (N  Men (N =
(N=277)  =238) =250  Men(N=203 =76) 53)
On foot 5.05 5.04 5.60 591 18.42 22.64
Bicycle - - - - - -
TAXI 2.17 1.26 2.40 1.48 5.26 5.66
Tram 2.17 2.10 2.40 2.46 - -
Bus 6.86 5.88 7.60 6.90 17.11 15.09
Coach 5.05 4.20 2.80 1.97 - -
Car 75.81 76.47 77.20 78.82 53.95 50.94
Train 2.89 5.04 2.00 2.46 5.26 5.66
Total 100 100 100 100 100 100

Data source: Own elaboration.

The data presented in Table 5 proves the previous findings that the car is the means of transport
most often used by people coming to the concert in Katowice. Every fifth inhabitant of Katowice
surveyed came to the Friday concert by bus—this might be due to the fact that a public transport stop
is exactly opposite the main entrance to the Silesian Philharmonic.

Table 6 shows which means of transport are used by the surveyed consumers of NOSPR’s and
SP’s cultural services on the way to the concert, broken down by the gender of the respondents.

The data presented in Table 6 shows that over 75% of all respondents come to the concerts in
Katowice’s philharmonic institutions, the NOSPR and the SP, by car. The data also show that there are
no significant differences between the surveyed men and women regarding the choice of means of
transport on the way to a symphony concert. The most frequently chosen means of transport by both
men and women was their own car.

4. Discussion

The research shows that the most popular means of transport used on the way to a symphonic
concert held in Katowice is one’s own car [23]. This applies to both residents of the city of Katowice,
who could easily get to the concert using public transport (bus, tram) or on foot, as well as people from
outside Katowice (who, as the research shows, very rarely use Katowice’s extensive rail network and
well-developed intercity bus service). Considering the fact that the majority of music lovers still come
to a symphony concert by their own car (over 75%), as well as the fact that the vast majority of cars in
Poland are petrol or diesel cars and the average age of a passenger car in Poland in 2016 was 15 [24],
it is difficult to agree with the statement that the surveyed consumers of the services of philharmonic
institutions in Katowice act in accordance with the concept of sustainable consumption (at least in
the analysed area of consumer behaviour). This is also confirmed by other surveys conducted by the
authors based on a sample of 2599 consumers of cultural services in Katowice in 2017 [25]. The research
was conducted both in cultural institutions (National Polish Radio Symphony Orchestra in Katowice,
Silesian Theatre, Silesian Museum, “Szyb Wilson” Art Gallery and “Silesia Film” Institution), as well
as during numerous festivals and events organised in Katowice (Intel Extreme Masters, Interpretacje,
JazzArt Festival, Regiofun, Silesia Bazaar, Silesian Jazz Festival and Tauron Nowa Muzyka)—Table 7.
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Table 7. How the respondents travel to an event organised by a cultural institution (in %).

No. Event Pu})];::sTfrizgort On Foot By Train, Bus By Bike By Car Other
1 Industriada—Szyb Wilson (N = 73) 15.10 4.10 - - 71.20 9.60
2 Intel Extreme Masters (N = 503) 20.10 6.80 - 0.60 37.20 35.40
3 Interpretacje (N = 95) 28.40 10.50 10.50 1.10 48.40 1.10
4 JazzArt Festival (N = 116) 17.20 21.60 - - 54.30 6.90
5 Silesian Museum (N = 382) 23.80 20.40 - 0.30 41.90 13.60
6 NOSPR (N = 203) 12.30 7.90 3.40 0.50 68.00 7.90
7 Regiofun (N = 101) 37.40 17.20 6.10 2.00 35.40 2.00
8 Silesia Bazaar (N = 75) 10.70 14.70 - 2.70 68.00 4.00
9 Silesia Film (N = 176) 31.80 15.30 2.80 0.60 49.40 -
10 Silesian Jazz Festival (N = 115) 13.00 9.60 7.80 - 67.80 1.70
11 Tauron Nowa Muzyka (N = 464) 13.60 24.10 - 1.90 33.20 27.20
12 Silesian Theatre (N = 296) 21.00 6.10 5.10 - 66.10 1.70

Total (N = 2599) 20.36 13.19 2.97 0.81 53.41 9.26

Data source: Own study based on research.

Therefore, one should consider what solutions can be put in place to improve the current situation,
so that the consumption of cultural services in Poland becomes more balanced (at least in the sphere of
consumer behaviour). According to G. Ritzer [26,27], a change in the behaviour of consumers, including
consumers of cultural services (the shift towards sustainable consumption), will not be possible without
the introduction of systemic changes. He believes that it is not realistic for consumers to solve the
problem of unsustainable consumption by only changing their individual behaviours. In order to
create patterns of the sustainable consumption of cultural services at the individual level, it will be
important to counterbalance negative trends related to consumption through appropriate systemic
solutions (for example, some Polish cities are introducing free public transport to cultural institutions,
other cities have banned diesel cars, and cultural education or education about sustainable energy
management has been introduced in schools). Similarly, E. Assadourian [28] (pp. 113-124) claims that
even those consumers of cultural services who introduce restrictions in their lives (i.e., for example,
give up going to a concert at the Philharmonic in their own car in favour of public transport) are not
able to carry out deeper changes when acting alone [29]. The only way to create a truly sustainable
civilisation is to transform social and cultural norms in such a way that sustainable consumption
and a sustainable lifestyle will become popular, universal, and attractive to follow (as is the case
in New York, for example, where manual workers, regular office workers, and managers of large
corporations use the metro). Of key importance for the implementation of sustainable consumption,
however, is the construction of its framework conditions. To this end, economic, legal, and awareness
instruments are used, as well as the building of green infrastructure, etc. It should be remembered that
consumers, despite the responsibility they must bear, paradoxically cannot be burdened with excessive
responsibility [30,31].

Making sustainable choices about the possible means of transport on the way to a symphony
concert can be made easier using so-called choice editing, i.e., institutions and the local or federal
government shape consumer choices. In shaping these choices in the area of transport, accessibility and
mobility should be taken into account [32,33]. Accessibility means easy access to cultural goods and
services, social facilities such as providing non-motorised forms of transport in urban areas (walking,
cycling, roller-skating, etc.), and if necessary, providing motorised means of transport that are more
efficient and create less pollution—in particular, the use of public transport, such as trams and electric
buses. Mobility means maximising the sense of satisfaction per unit of mobility [34]. With the lowest
possible level of mobility (meaning the actual level of consumption in the area of transport), an increase
in satisfaction is desired (Figure 2).

When writing about the sustainable consumption of cultural services, we should not, however,
forget that it takes place in three key areas. In addition to the sphere of consumer behaviour, which was
the subject of research by the original authors (in relation to transport), the sustainable consumption
of cultural services should also be considered at the level of the sphere of needs and the sphere of
the means of meeting needs. According to G. Ritzer [26,27], changing the behaviour of consumers of
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cultural services in the sphere of needs and in the sphere of the means of meeting needs will be much
more difficult than in the sphere of consumer behaviour. Such a change is very difficult for at least two
important reasons:

(i) consumption in the sphere of culture is becoming less associated with the conscious purchase
of culture services with a high level of artistic content, and is increasingly associated with
entertainment and mass culture—the proportions in this area are becoming seriously disturbed.
G. Ritzer [26,27] doubts that consumers will be willing to voluntarily give up the pleasures offered
by entertainment for more difficult and more ambitious high culture;

(ii) on the other hand, a significant number of consumers of culture services experience pleasure in
consuming cultural services that provide a higher social status (Veblen's theory of conspicuous
consumption). The result is that in their choices, people often imitate the behaviour of a class
which is at a level higher in the social stratification system. Veblen was of the opinion that people

would endure even modest private lives, just to have public symbols that they deem desirable [26]
(p. 312).

W. Muszyniski [5] also draws attention to other disturbances in the sustainable consumption
of cultural services. According to him, a significant part of leisure time that could be spent on the
consumption of cultural services is, in the 21st century, consumed by the use of media (Internet,
television, computers, mobile phones). This is also confirmed by research conducted by the Public
Opinion Research Centre in Warsaw (CBOS) [1] and research in the Ariadna national panel conducted
in February 2018 [35], which show that the most popular form of spending free time in Poland is
browsing the Internet 75% and watching TV (nearly 66%). Only 9% of surveyed Poles said that
they used the services of cultural institutions in their free time. According to Borys [32], in the
second decade of the 21st century, there were many opportunities to meet cultural needs—however,
these opportunities mean that it is easy to “become lost” and start meeting “not-one’s own” needs
(i.e., it is very difficult to avoid unsustainable consumption patterns). Therefore, the sustainable
consumption of cultural services is possible under the condition that every person conducts an “honest
diagnosis of the state of their consciousness” [36] (p. 1) necessary to understand their own needs,
both basic and imposed (external, constrained needs). In the opinion of Rogall [37], the cure for such a
state of affairs should be working on one’s self-development and broadening one’s own perspective.
Shaping rational thinking (so as not to be fooled by various temptations calling for unsustainable
consumption) is an indispensable premise where, for example, in leisure time, a cultural offer that
develops and enriches (satisfies the need for self-realisation) will be selected, and if a passive activity
is selected (e.g., watching a film on TV), it will be a conscious choice.

increase of
satisfaction

AN
AN
! N\
AN

- effective

&—sustainability
— ineffective

Poverty Caonvenience Luxury Extravagance

Figure 2. Sustainable consumption in transport—increased satisfaction with a slight increase in mobility.
Data source: Own work based on [34].

In summary, it follows from the considerations that have been presented that the key issue for the
implementation of the new paradigm of consumption in the cultural sector is the dissemination
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of a conscious and responsible consumer attitude. A conscious and responsible consumer who
makes sustainable consumer choices is a person who realises the reasons for specific behaviours
and their compliance with sustainable consumption patterns. Sustainable consumption in the cultural
sector requires the introduction of sustainable management of the development of the cultural offer.
Such a management model means, among other things, the development of public and alternative
communication (walking, biking) instead of private (car) transportation [38] (p. 39). It also means the
conscious and thoughtful selection of services from the rich cultural offer available on the market.
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